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Announcement Concerning Differences between GMO Pepabo, Inc.’s Non-Consolidated

Financial Results for Fiscal 2019 and the Previous Results

Today, GMO Pepabo, Inc., a consolidated subsidiary of GMO Internet, Inc., announced the differences between
its non-consolidated financial results for fiscal 2019 and the previous results, as per the attachment.
We believe the impact of this matter on the consolidated business performance for the year ending December

31, 2019, which will be announced on February 12, 2020, is insignificant.
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Announcement Concerning Differences between Non-Consolidated Financial
Results for Fiscal 2019 and the Previous Results

Today, GMO Pepabo, Inc. announced the differences between its non-consolidated financial
results for fiscal 2019 and the previous results.

1. Differences between the actual financial results for fiscal 2019 and the previous

(Mggfgi::eyﬁgbreéiept Net sales Operating profit Ordinary profit Pg?,\flﬁ::;rffu;z?éizo Netspr:g:g per
Actual for fiscal 2018 (A) 8,200 467 524 467 88.65
Actual for fiscal 2019 (B) 8,738 1,005 941 578 111.04
Change (B—-A) 537 537 417 111
% change 6.6 114.9 79.7 23.9

(Note) On April 1, 2019, the Company conducted a two-for-one stock split of common stock. Net profit per share is calculated by
assuming that the stock split has been carried out at the beginning of the previous business year.

2. Reasons for the differences
Net sales increased compared to the previous fiscal year due to the steady increase in the transaction
volume of the original goods creation and sales service "SUZURI" and the steady growth of the core
business generating the recurring revenue. Profits also increased compared to the previous fiscal year
due to a significant reduction in promotion costs of the handmade market service “minne” to achieve
positive figures.



