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Strategic Highlights and Summary

Become a group that will continue to thrive over the next century by thoroughly
implementing long-term management.

Progress in initiatives toward further evolution of the group structure.

In Q2 FY2025, operating profit reached JPY 15.2 billion, marking a second
consecutive quarterly record on a non-VC investment basis.

Solid recurring revenue, the core of the group’s Growth Strategy continued to
advance across all Segments.

New Growth Drivers Emerging to Support Sustainable mid to long term expansion.

In the Security Business, Our Highest-Priority Field, two cybersecurity subsidiaries
recorded rapid revenue growth. ‘Internet Security for Everyone ' Project aiming to
establish the top-of-mind brand reached its seventh phase.

GMO



Strategic Highlights and Summary: Q2 FY2025 (Apr-Jun)

Strong performance in infrastructure and financial segments, delivering operating
profit at a record high level.

Q224 YoY
( JPY billions) Change
(Apr—Jun) Change
Net Sales 67.6 +3.3 +5.0%
Operating Profit 9.5 +5.6 +58.8%
Ordinary Profit 2.7 +5.0 +52.2%
Net Profit 22 +29 +1355%

GMO



Strategic Highlights and Summary: Q2 FY2025 (Jan-Jun)

At the end of the first half, revenue reached an all time high and operating profit

approached JPY 30 billion.

Q224 Q2'25
( JPY billions)
(Jan-Jun) (Jan-Jun)
Net Sales 136.4 1 42'5

24.0 29.7
Ordinary Profit 252 28‘3
Net Profit 77 1 0.7

Operating Profit

GMO

YoY

Change
Change
Record
+6.0 +4.4% &
+5.7 +24.0%
+3.0 +12.2%
+2.9 +38.7%



Strategic Highlights and Summary: Q2 FY2025

Record
high

Internet
Infrastructure

Internet
Security

Online Ad &
Media

Internet
Finance

Cryptoassets

GMO

Net sales

OoP

Net sales

OoP

Net sales

OP

Net sales

OoP

Net sales

OP

Jry 42.7B

JPY 9.9B

Jpy5.1B

)y 0.0B

»ry 8.3B
»ry 0.6B
iy 11.4B
iy 4.6B
iy 1.7B
iry 0.4B

(up 6.0% Yov) ,
Strong performance in both payment and

non-payment businesses.
(Up 11.5% vo) Achleved recprd quarterly performance
while absorbing upfront investments.

(up 4.9% vov)

Cybersecurity continued to grow, accompanied by
strategic investments in positive growth initiatives.

(Down 0.3B Yov) Brand awareness of the Int.ernet S.ecurlty for Everyone
campaign continued to gain traction.

)
(Down 4.5% oY) Solid performance in stock type proprietary products.
(Down 14.3% Yov) Flow type products experienced softer demand.

(up 5.4% vov)
(Up 5.3B Yov)

Customer base for core FX products expanded.
Achieved a new quarterly record for operating profit.

(o)
(Down 3.0% o) The exchange business maintained a high level

of performance.

(Up 5.3% YoY)

Evaluation

Q2 Q1
RVAVARY AV A
SVAVARRNVAVA
" poor" " "
SVAVARER A
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Strategic Highlights and Summary: Q2 FY2025

Net sales Operating Profit
Up 3.3B YoY Up 5.6B YoY
(JPY billions) 05 +0.5 71.0 (JPY billions)
+0.2 ] +0 +5.3 +0
+2.4 203 B e —
3 AQ
AQ.1 A03
6/.6
+1.0

9.5

N9

AQ3

- -

-

+0 15.2

Crypto
assets

Q2 Q2' Infra
24 structure

Q2 Infra
24 structure

Security  Finance Ad VC

CYPto e Other

Security Finance Ad assets o5

GMO

Q2

Other o5



Q2 FY2025 Revenue Growth Ranking

New growth drivers emerging to support sustainable mid to long term expansion.

Rank Name

Revenue Growth
Rate (YoY)

1 GMO Flatt Security 61%

2 GMOBEAUTY
3 GMOOMAKASE

4 GMO TownWiFi

5 GMOCYBERSECURITY
W\ I[ERAE

* Reporting segments only; newly consolidated companies excluded

GMO

55%
42%
41%
38%

Business
Segment

Security

Online Ad &
Media

Infrastructure

Online Ad &
Media

Security

Business
Description

Countermeasures
against cyberattacks
(Cybersecurity)

Beauty and medical
DX support services

Restaurant
reservation
management service

Consumer-oriented
smartphone app
operation

Countermeasures
against cyberattacks
(Cybersecurity)

Listing Status

Unlisted

GMO Media
Consolidated

Unlisted

GMO Research & Al
Consolidated

Unlisted

Relationship
with GMO |IG

Joined the
Group in
2024

Founded in
2007

Joined the
Group in
2021

Joined the
Group in
2019

Joined the
Group in
2022



Operating Profit (excluaing VC investments)

(JPY billions)

Record
high

Record-high profit,
excluding VC
Investments

VC Investments (Incubation Business)
mmm Excluding VC Investments (Incubation Business)

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO
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Internet Security

Providing Comprehensive Internet Security Services

A safer future for Everyone

Protection against
eavesdropping, tampering,

impersonation.

Countermeasures against
cyberattacks.
(Cyber security)

(Cryptographic Security)

GlobalSign.

by GMO

GMO CYBERSECURITY
W IERAE

GMO Flatt Security

GMO

o

Monitoring and Takedown

Support for Impersonation.
(Brand security)

GMOBRAND SECURITY

J




Internet Security | Three Key Areas

Cryptographic Security

Operating GlobalSign.
Companies yGMO
o GlobalSign.
Services
and TFENE LS
Products GMOTT2)
GMO SR04
Key Tf:-chnical and.
operational expertise as
Strengths =, certificate authority
GMO

Cyber Security

GMO CYBERSECURITY
W\ I[ERAE

GMO Flatt Security

GMO

-U-‘f]\—]&g *‘deeﬁé‘liﬁ

o SHISHO CLOUD

e 9

F’A Takumi

by GMO

Vulnerability Assessment and
Penetration Testing

Advanced skills of white-
hat hackers

Brand Security

GMOBRAND SECURITY

JRHLA

GMOBYITFELZERYS

BRANTECT

Expertise in managing
intellectual property
and trademarks

12



Internet Security Full-Year Revenue by Segment

(JPY billions)

19.4
18.5

Brand
security

2.8

4.0

Cyber Growth accelerated, driven
security  primarily by our newly
launched Cybersecurity

business.
N Cryptographic
106 Security
Impersonation Mon.itoring and Takgdown Support (Brand Security)

mmm Cyberattack Protection (Cybersecurity)
mmm Protection Against Eavesdropping, Tampering, and Impersonation (Encryption Security)

13.1

17 18 19 20 21 22 23 24

GMO 13



'Internet Security for Everyone' project

Internet Security for Everyone

GMO

A Safe Future for Everyone.

GMO

14



'Internet Security for Everyone' project

Ongoing initiatives to establish top-of-mind brand recognition

IEYE From Feb. 2025

Comprehensive internet security services

GMO
SECURITY 24 05*1%

l T i

IEYA Mar. 6. 2025

Host one of Japan's largest cyber security conferences

GMO
YAN=-tF1UT7¢ Rl RER
(2025

From May 12. 2025

Launch support services for the application
and operation of brand TLDs (Top-Level
Domains) on the Internet.

GMO

@@ rrom July 8. 2025 ) 2025 7 29

Visualize unauthorized access risks
seamlessly from physical space to
cyberspace

Launch opensource developer support program

GMO
=T -AmFEE
RHETOT5A

July 23. 2025

Host a tech conference specializing in cyber security

GMO

Developers Day 2025

Security Night

T

Sep 25. 2025

Host one of Japan's largest conferences
on Al and robotics

GMO
Al-ORT4IARGH  RET
(2025

15



Phase3 ‘Internet Security for Everyone’ project

Launch of the “"GMO ".yourbrand’ Application and Operation Support Service”

(from May 12, 2025)
0FECTEORFFr>R!

JRTLH

HRADEED TRy bRtH) FAF

Stt%.co.jp » KoL

* https://group.gmo/security/yourbrand/
GMO 16



https://group.gmo/security/yourbrand/

Fyhot*aU71s

Phase4 ‘Internet Security for Everyone’ project

IRTOALRDEFREE

Provide leading security Al free of charge to open-source developers supporting
the Internet (from July 8, 2025)

GMO
=T Y-S
WE70734

* https://group.gmo/security/oss-support/
GMO 17



https://group.gmo/security/oss-support/
https://group.gmo/security/oss-support/
https://group.gmo/security/oss-support/

*vrbotF*a)71s

Phase6 'Internet Security for Everyone’ project o

IRTOALRDEBFREE

Visualize unauthorized access risks seamlessly from physical space to cyberspace
(from July 29, 2025)

» Also< A GMO

CYBERSECURITY \\ IERAE

ALSOK
GMO

CYBERSECURITY \\' IERAE

ALSOK & GMO H//\—¥12
RRNL=23 2 FAM

Supported by BarrierCrack

2025

Commemorative photo taken after the press conference

GMO 18



HEARKXEZDAI-QORTAIRX hT7LUR

GMO
Al-ORT+IARTH . RFT

'Internet Security for Everyone' project - Phase7

/Zl Maln Speakers

Takeshi Natsuno

KADOKAWA CORPORATION
Chief Executive Officer

Yutaka Matsuo

Professor
Graduate School of

Masataka Osaki

NVIDIA
The japan Country manager

Jensen Huang

NVIDIA
Founder, President and CEO

Takayuki Furuta

Chiba institute of technology

Executive director

Tetsuya Ogata

Professor, Faculty of Science and

Engineering, Waseda University

Engineering, the University of and VP of world wide field Al Robot Association (AIRoA)
Tokyo operations Video message Chairperson

B

{
|
|

~ |

Shunsuke Ono Issei Yamamoto Chaen Masahiro Matsui Ken

Algomatic Co., Ltd. Turing Inc. Digirise Inc. ugo, inc.
President and CEO President and CEO President and CEO Chief Executive Officer

Takumi Usui

Michikusa, Inc
President and CEO




Expanding Customer Base and New Strategic Focus Areas

Delivering a wide range of indispensable and enduring value positioning security as a mid- to long-
term growth driver.

( 24y SND>0O4 )

ssauisng buiysix3y suoljepuno{ MaN

Al x Robotics GMO

Al&OIRT+ I AGE

GMOCYBERSECURITY GMO Flatt Security
£

@ clobalsion. S Mowrn  JEttH

Payment

GMOEPSIION GMOFINANCIALGATE GMOPAYMENT GATEWAY

-
Access C)Sr:?np;osr;c]:)c;rs COLOR ME M makeshop GMO H5S5IREC &
NS—=—vav?
qu.h HEE/ii.com
LooILYy—ii— — "
Cloud/rental server b LOLIPOP! \ﬂ:lue-server b C|OUdC|3(EXg GMOGPUZUZZIR
Domain ° Eg‘,}'ﬂ.‘.‘ﬁ alue- oShop

Small to medium .
: Large-scale Business
-scale Business

GMO

20
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Our group of businesses serves a customer base of 17.42 million

Online Banking
GMO SHHEETSRYMBTT

Equity-method affiliate

Internet Security Internet Finance  Cryptoassets Online Advertising & Media

7 ] 2 % 2.7% GMO SMAAD TRUE ailate Marketing 1 2 ) 3 %

Cryptocurrency Trading GIMQO ALY @ﬁ%& GMO A= EXoR0 SS:;:;E
_ ' - ' Stablecoins SYEN ZUSD ) , - '
@D LN oy GMOEEWTA2  EecromcConvracts. TRSS, ony e SISATTATE | SRR Se= S GMOGLOBALSTUDIO on it BISRIEY (25 2133 Vs Farichatoneds gy
. . ) GMODIU9DCiESS @D NFT Sales Support ﬂﬂam R
cybersecurity  GMO) - 2 sHISHO CLOUD = Takumi CMO IS SEQDash! GMORiISTun- Al SEOF(LIS- scoMeasures @iz Usg Participation

Media (web novel)
GMOBRANDSURVEILLANCE GMOBYTELZERS CMO . NI Research
Braicsecurity . . = TR | AR Y~ 743K Accounts EFplh, GamePlatforms GMO (J ENGINE VideoProduction  4dinfoQ CASHMART mufj,.f;;‘m
GMORLARES(Fy—y @5 N IT ¢ 22 e ) _
s S| T ' TFFanSpot (1o ) GMOMTIYR B L2 GMORTIE S
SSL&E ion Securi i SA--O071 . -
ncryption Security o GlobalSign. WValue Auth GMO FSAR-O71> 5<5CAD0 GMO/£L-gx PlayAds ReéMo [F} 734370 Advertising Support

- " 4 — . . =4+  Media for Information
@ SSL & Encryption Security @ Electronic Contracts @ Cybersecurity L KEFALEEZE i4U michill WEBSESH

Dissemination

6 months to June 2025
Consolidated Sales

o Membershi| . H
GMOL-23  jamagemem  Minne SCRINEIRNT amo

(Handmade Marketplace)

JPY 142.5B fnove B SMO. (205 e g e am

Development Support et (Create & Sell Original Goods)

Internet Infrastructure

58.9%

Global Brands #.COfM

GMOv-77177DX MEQDash! GMO&attryuMm Cgomer flracion
Venture Capital GMOVENTUREPARTNERS GMO Al& Web3

GMO HBSYREC @ M makeshop C:QI-DR M-‘E Online Store Support

—E—vav7 (EC Platform)

5 Restal it
FREENANCE Freelance Support @ OMAKASE Reservatio‘:-;lsSeL:'Laige el

GMOPAYMENT GATEWAY . EFLANZRIARTE AFCHIVER GMOAILAT Y Healthcare DX
Procassing PG I ament Sarvee €milon GMmo®iLL @5 omorrunre

GMO-PG Processing Platform 3: hakaru.@i MeterinspectionDX (GO EEDX Real Estate DX

Domain Registry .shop -tokyo Domain Registrar TKFF.AID Z2T.AlL qb FEFE. AL Generative Al Services

Msgm‘i'ﬂ W Value Domain
Internet Access (%) TownMiFi  |ieinet Access GMO3IZ72tX
Cloud / Hosting. GMOGPU2TF [

GMO BILAAF GMOAI&DORT 1O AHE Im|:o|ementati|‘:u,?1I gu?)?;%?‘:
ConoHa & L0LIPOP! Walue-server &) CloudeREW GMO CLOUD Ry —R GMOTIYLERNE BE- %S At

q ; = Official Brand Sh
14,58 il = @*e (BESTE T +7 Domain @'g S @ Online Store Support ‘0 Payment ] [ e GMO AJrIv)LERT  Official Brand Shops
. million Customers Registry Registrar g (EC Platform) Processing (Provider)

GMO 14 —%vh TOWER Intelligent Tenant Buildings

*1 GMO Aozora Net Bank, Ltd. is accounted for using the equity method and is not included in consolidated revenue *2 Country code based on Netcraft data  *3 Number of Companies Using "GMO Sign” and Total Documents Sent with Electronic Seals (Survey by GMO GlobalSign Holdings) *4 Based on the Fermi estimat
*5 The number of customers shown represents the total combined customers of the Internet Infrastructure and Internet Security segments. *6 Based on our own data *7 Based on ICANN data *8 Based on domaintools.com data *9 Certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenants
*10 Winner of Best Satisfaction Award in Hikari Collaboration Award 2024 *Segment sales ratios above may not fully correspond to how services are actually allocated.

Services as of end-May 2025



Net Sales by Segment

Changes in rules to
record the revenues*

1
1
1
-
1
1
I 713 715 710
(JPY billions) 646! 655 ¢, 66.0 "
61.2 . 625 Ly 62.5 2-3
59.2 43 09 |
57.5 e 126 92 04 ma4
56.4 56.0 :
536 523 53.2 57 i B! 127 122 10.5
wrm 508 e 1
a2 Mo 10.0

73
9.0 6.0
9.1 65

8.8

4.0

2.1 2.0

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO

Revenue up

0%
YoY

Sustainable growth driven by
infrastructure and security

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Security
Internet Infrastructure

* "Accounting standards related to revenue recognition”
(‘accounting standard No. 29)

23



Profit by Segment

19.81
(JPY billions) ',
15.20
0.40
14.43 1456
12.47 12.38 1181 10.82 468
P 0:08 i 337
10.99 =1
11.12 B 3.52
2.55
0.15 9.57
: 9.62 9.46

0.81180.65

0.21
376 1.13

8.13
828

0.44

381 6.09 3.10

oE8 537
0.21

77 : : . 9.72l9.93

3.39

0.52
0.38 592

0.04

-1.82

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO

Profit Up

58.80/0

YoY

Record-high profit for the
second consecutive quarter,
excluding VC investment gains.

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Security
Internet Infrastructure



GMO
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Internet Infrastructure | Net Sales by Sub-Segment

Changes in rules to

1
e 426 42.7
- record the revenues*1 | 417 M7 5 07
(JPY billions) ! 402 403 07 06
: 37230866 382379 0.7
! 36.4 05 o5
! 345 038
331. 333 05
° 307 0 o7 (06 05 '03 17g 193 200 201 192
29. : g 193 20.
93 20 43 ! e 18.0
16 ! 13 145 153 17.5
12.0, :
o 88 o7 102 109 11.3 1 12,0 12.6
° 1
93 !
1
X *2 36 3.8
! 40 41 35 3.6 37 3.6
32 .
X 54853
I i 4.7 50 |
_IPY 19 21 21 |
or 21 21! 55 22 23 21 22 23 26 26 4 26 28

9.2 1051051 1-Of10.7810.5810. 08 9.8l o 4l 0.6 0. o.o 0. 0. ol ool oo ffro. W ool s sl 0.8l 0.8

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

*1:"Accounting standards related to revenue recognition" ( accounting standard No. 29 )
GMO  *2The effect of applying the net amount treatment, approximately -2.0 billion yen, is taken into account in Q4'23.
*3:The effect of applying the net amount treatment, approximately -1.0 billion yen, is taken into account in Q4'24

Record
high

Revenue up
0%
YoY

Accumulation of solid
recurring revenue

Other
Payment
Ecommerce Solutions
mmmm Hosting & Cloud
Domain
mmmmm Provider

26



Internet Infrastructure | Operating Profit
(JPY billions)

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

GMO

Record
high

Revenue up

1 1 5%

YoY

Record-high profit achieved
while absorbing upfront
Investments

27



Internet Infrastructure | GMO GPU Cloud business progress

: : GMOINTERNET
Plan to offer NVIDIA B300 in Japan ahead of all competitors

NVIDIA Blackwell Ultra GPU {5 &

NVIDIA HGX B300

GMO 28



Internet Security | Net Sales by Segment

Changes in rules to

(UPY billions) record the revenues* 3

5.6

Revenue up

9%
YoY

Cybersecurity grew sharply, up
42%

Impersonation Monitoring and Takedown Support (Brand Security)
mmm Cyberattack Protection (Cybersecurity)
mmm Protection Against Eavesdropping, Tampering, and Impersonation (Encryption Security)

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 * Accounting standards related to revenue recognition”
(‘accounting standard No. 29)
20 21 22 23 24 25

GMO 29



Internet Security | Operating Profit

UPY billions) Profit down
0.38
YoY

A major contract in brand
security was recorded in the
previous year.

Currently undertaking upfront
iInvestments in cybersecurity.

-0.24

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO 30



Online Advertising & Media | Net Sales

Changes in rules to
record the revenues* 1=~

(JPY billions) 13.7 13.7

12.8
123 124

12.1
114
10.7

91 90 92 90 93 94 94

8.6 8.8
8.7 8.7 87 g5

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

96 g5 . 83
1

8.5 8.6 77 . ;
1 5
39 3

! 42
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

5'0 4.7 4‘6 4 5 4‘1 4.3 3‘8 3.5 2.9

8.1
7.7
3'8 4.9

8.0
5.1

;s ol R43 42

2 N P

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO

Revenue down

4.5%
YoY

Shift from flow-based to
stock-based products
accelerating

B Internet Media
Online Advertising

* "Accounting standards related to revenue recognition”
(‘accounting standard No. 29)
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Online Advertising & Media | Operating Profit

(JPY billions)

1.13

0.01

-0.07
-0.13 -0.14
-0.20
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25
GMO

Profit down

14.3%
YoY

32



Internet Finance | Historical Performance by Quarter

12.7 126

(JPY billions) 113 114

104

9.1 90

11.3
10.7
103
10.0
8.2
73
6.9
6.5
6.0
Net
Sales
81 85k 65
op p=? Y 62 97 68
1.77 8 .63 12

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

4.68

-0.01 -0.67 %
-1.82

GMO

Revenue up
5.4% Yoy
Profit up

5.3B vov

* The provision of allowance for doubtful accounts:
4.5B(Q2'24), 2.8B(Q4'24)

33



Internet Finance | Net sales by each product

(JPY millions)

Revenue up
x 175 vov

Revenue down

1,926

2,432

CFS 2.1 YoY

Both FX and CFD businesses
performing steadily

Securities and others
CFDs / Stock Index Binary Options *2

— OTC-FX / Binary Options %1

Ql Q2 Q3 Q4/Q1 Q2 Q3 Q4Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2
2020 2021 2022 2023 2024 2025

GMO



Internet Finance | FX net sales and trading volume

840 836

616
533

Both trading volume and revenue
remained at high levels.

B Net sales of OTC-FX/binary options (JPY millions)

FX Trading volume (JPY trillions)”

Ql Q2 Q3 Q4/Q1 Q2 Q3 Q4]Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2
2020 2021 2022 2023 2024 2025

Prepared based on Results Presentation of GMO Financial HD and -Monthly Statistical Bulletin on Over-The Counter Retail FX Margin Trading® published by the Financial

GMO Futures Association of Japan ( FFAJ) 3 5
* Aggregate of the trading volume of GMO CLICK Securities, FX PRIME byGMO, and GMO Gaika



Cryptoassets business | Historical Performance by Quarter

(JPY billions)

6.8

Revenue down

3.0% YoY

57

Profit up

MI 'h !log Ihlr” 5.3% YoY

-0.33 -048 -0.53

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO 36



GMO AOZORA NET BANK

GMO



Full-year results trends

(JPY billions )

*1
Sales

*2
Operating
profit

GMO

-2

‘01 Q@ Q3 04‘01 Q@ Q3 Q4‘Q1 Q2 Q3 Q4‘Q1 QZ‘
‘ 22 ‘ 23 ‘ 24 ‘ 25 ‘

*3

GMO AOZORA NET BANK

Revenue up

63% YoY

Profit up

0.73 YoY

Growth in transaction revenue
driven by an increase in the
number of accounts

*1 Ordinary income (banking business) — Total income from banking operations
before extraordinary items

*2 Core business profit (banking business) — Operating profit from core banking
operations, excluding gains/losses on securities and other non-recurring items

*3 Fiscal year refers to our accounting period ending in December 38



Net Bank | Business KPI Status

Customer base expanding steadily

Number of business accounts

(Thousand Companies)

201

Up 471.5% vov

47

23
10

Q1 Q2 Q3 Q4[Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4{QL Q2 Q3 Q4[QL Q2 Q3 Q4lQt Q2|

20 21 22 23 24 25

GMO *1 BaaS ‘(Banking as a Servige): A system that provides various banking. functions—such as payments and deposit
notifications, previously available only through banks—to external businesses as cloud services via APIs.

GMO AOZORA NET BANK

BaaS by GMO Aozora

(Number of Contracts)

876

Up 29.0%vov ..

506

322

158

59

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2
20 21 22 23 24 25

*2 Fiscal year refers to our accounting period ending in December
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Net Bank | Deposit balance GMO AOZORA NET BANK

( JPY billions ) 1,029

Achieved

JPY trillion

Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4[Q1 Q2 03 Q4[Q1 Q2 Q3 Q4{Q1 Q2 Q3 Q4|Q1 Q2|

20 21 22 23 24 25 * Fiscal year refers to our accounting period ending in December
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GMO

1. Strategic Highlights and Summary

2. "Internet Security for Everyone" Project

3. Segment Performance & Shareholder Returns
1) Group Overview
i) Performance by Segment
iii) Shareholder Returns
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Shareholder Returns | Policy

Total Shareholder

Returns Ratio Dividend Payout Ratio

504 o 3%

Quarterly dividend

GMO

Share Buyback

17%

Net profit at end of fiscal
year to form basis of
buyback in following year

42



Shareholder Returns | Dividend per share

(JPY)

Based on our policy,
dividend payout
ratio is a minimum
of 33%

m Q4
m Q3
m Q2
m Q1




Shareholder Returns | acquisition of treasury stock

Progressing Smoothly

Progress

Planned (as of the end of July)

sh;-Cr);aa:chousitsic’zifon JPY 1 O . O B 8 o 9 B

Tostﬁlarnef?gire()f 4 . 6M shares 2.92M shares

acquired

GMO  *Both are at the upper limit. The acquired treasury shares are scheduled to be retired. Acquisition period: February 13, 2025 — February 10, 2026

A4



Internet for Everyone

GMO



Third

GMOINTERNET GROUP

We are planning on making an earnings announcement for FY2025 Third Quarter after 3:31 pm on November 13, 2025.

This document includes projections based on expectations, premises and plans as of August 12, 2025. These projections may differ from actual
results due to factors including changes in the global economy, competition, exchange rate fluctuations, market cap of cryptoasset, natural
disasters and other unforeseeable events. Some of the figures given, such as market share are based on our own calculations. These figures may
differ from research agency figures.

Information contained in this document is provided for information purposes only and does not constitute solicitation of investors. Further,
results forecasts and other forward-looking statements are based on premises that include risks and factors that are largely indeterminable.
Please understand that actual results may differ significantly as a result of forces including economic conditions and market environment. No
responsibility for any reason is accepted for damage sustained as a result of actions taken based on this information.

Copyright (C) 2025 GMO Internet Group, Inc. All Rights Reserved.
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A Group Overview

GMO
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Group Overview

Company Name GMO Internet Group, Inc.

Founder, Chairman Masatoshi Kumagai
and Group CEO

Address (Group Head Office) Cerulean Tower 26-1 Sakuragaokacho, Shibuya-ku Tokyo
(The 2nd Group Head Office) SHIBUYA FUKURAS1-2-3 Dogenzaka, Shibuya-ku,
Tokyo

Established May 24, 1991

Stock Listing 9449 (Tokyo Stock Exchange Prime Market)

Business Segments | Internet Infrastructure business

Internet Security business

Online Advertisement and Media segment
Internet Finance segment

Cryptoassets segment

Capital JPY5.0 billion

(including capital
reserve)

Consolidated Staff 7,505

Group companies 122(As of June 2025)
GMO 49




Operating companies(1/2)

As of the end of March 2025

GMO I
(4784)
_
Internet (3769)
Infrastructure GMO-PB
(3633)

Other

GMO-I : GMO Internet

GMO-PG : GMO PAYMENT GATEWAY
GMO-FG : GMO FINANCIAL GATE
GMO-GSHD : GMO GlobalSignHD
GMO-PB : GMO PEPABO

GMO

Security

GMO-GSHD

(3788)

Other

Listed subsidiaries
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Operating companies(2/2)

As of the end of March 2025

— GMO CLICK Securities
GMO-I
(4784) : o GMO-FH |
nternet Finance —— 7177)
(6026)
Internet Advertising and GMO-ME GMO Coin
Media (6180)
Cryptoasset
GMO-RE Other
(3695)
— Other Incubation Other

GMO-TE : GMO TECH

GMO-ME : GMO MEDIA
GMO-RE : GMO RESEARCH®&AI Listed subsidiaries
GMO-FH : GMO FINANCIAL HD

GMO 51



Internet services operations

As of the end of March 2025

Cloud and Rental

Server (Hosting)
Business

GMO

GMO-1(4784)

GMO-PB (3633)

Others

GMO-1(4784)

GMO-GSHD (3788)

GMO-PB (3633)

Other

E-commerce
solutions

Payment

Provider

GMO-PB (3633)

Other

GMO-PG (3769)

GMO-FG (4051)

Others

GMO-1(4784)

Listed subsidiaries (stock code)
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Our Strengths

for

Sustainable Growth




Our Strengths for Sustainable Growth

1. Independent management

2. Operations and development of our

own technology

3. Solid recurring revenue

GMO
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1. Independent management

Each group company pursues the No. 1 strategy

under the “"GMO-ism” and creates growth products.

As a result, our group with diversified risk

management strategy.

GMO
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2. Operations and development of our own technology
Engineers & Creators ratio

D
Limited to hiring =-
Advanced and Al Talent

7361 7,393 7,39 7438 7431
, 7213 7,317

7,525 7,546 7,565 7497 7,505

7,042 7,13

6,767 6,782
6,554

6,272
6,180
6,012 5,958 6,048

Goal Workforce of over
49.9% 50 O% 50

489% ' 60%

Total number of partners (excluding officers and part-time officers)
mmmmm % Engineers & Creators

*1 Not including partners of GMO Internet Group affiliates accounted for by

the equity method ( such as GMO Aozora Net Bank ).

The number of the Bank's employees 317 was excluded as of end of December
2024.

Q1 Q2 @ Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q *2 New graduate joining through the “The program of paying JPY 7.1 million

20 21 22 23 24 25 per annum for new graduates” (Apr. 2023~)
Introduced Al test for mid-career hires. (Jun. 2023~)
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3. Solid recurring revenue

That means our core business policies,

Indispensable products that will not
disappear
With
recurring revenue business model

GMO 57



Consolidated Net Sales

(JPY billions)
9.1
00 02 04
GMO

Changes in rules to
record the revenues*

1
1
1
P
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

>

277.4

Sustainable
growth

* "Accounting standards related to revenue recognition”
(‘accounting standard No. 29)
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3. Solid recurring revenues

Both unit price and number of contracts increased, leading to expansion.

Number of
contracts

GMO

Solid recurring
revenue

B Solid recurring revenue

Other revenue

16 17 18 19 20 21 22 23 24

* The combined value of stock and transaction revenues in the infrastructure business
(domains, cloud hosting, part of security, part of EC support, part of payment, and
access)

59



Internet Infrastructure | Contracts

ition) +2.36 A0.48

s00s  +06 +0.6 ] Solid recurring

| 1| 1' | ~sllEss revenues base
TR 14.58Mm

customers
Increased contracts

0.48Mm
YoY

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 @2 @ Q@4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QT Q2 *1: Impact of overseas domain account review (approximately 900,000
20 21 22 23 24 25 accounts) reflected in 24Q4.
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Our response to social trends

Megatrends
and
Emerging Trends

Selected Products
from Our Portfolio

Promoting a paperless

Adoption of Cloud

Spread of Al
Computing

Robotics

Acceleration of DX

Strengthening of data
privacy regulations

Growing threat of

environment cyber crime

(GPU cloud)

[ Security ] Cloud/rental server ]

[ Internet bank ]

(Cloud EQ)

[ Support for online shops ] [ Payment Processing ]

Widespread of
Cashless Payment

Our Strengths Independent Developed and operated Solid recurring revenue
management in-house

Accelerating Through
transition to
holding company structure

GMO

GMO ISIT1 Sharing and implement thoroughly
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Listed Group Companies | Market Cap and Equity Share

Stock Code Company Name Bxchange  MIKELCAD T o unership? - Equity share

9449  GMO Internet Group Prime 429.1

4784  GMO Internet Prime 431.0 944% °  407.0
3769  GMO Payment Gateway Prime 653.7 40.7% 266.1
7177 GMO Financial Holdings Standard 112.6 65.8% 741
3788  GMO GlobalSign HD Prime 25.8 52.0% 13.4
4051  GMO Financial Gate Growth 42.2 235% * 9.9
3695  GMO Research & Al Growth 104 73.5% 7.7
6180  GMO Media Growth 94 63.4% 59
3633  GMO Pepabo Standard 8.8 62.0% 54
6026  GMO TECH Growth 6.8 53.7% 3.6

Group Total 1,730.47 793.6

*1 Market value as of August 8, 2025 *2 Includes indirect holdings (as of the end of June, 4784 GMO Internet only ratio as of 1/1 after reorganization)

*3 The amended report submitted on July 29 reflects changes pertaining to GMO Internet only
4 Indirect holdings through GMO Payment Gateway.

*

GMO

*5 Calculated as the sum of the listed market cap values
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Shareholder Returns Shareholder Return Performance

145.3%

107.8%

Revised shareholder benefits, focusing on
profit returns through dividends and share
14.41
Cmmm— buybacks.
Total payout ratio is expected to reach

108%

12.11

10.03

8.55 8.37 10.00

9.36 423 6.59

3.68

5.16 1.50

Total cost of share acquisition (billions)
I Totel Dividend Amount (billions)
Total Shareholder Returns Ratio (%)

19 20 21 22 23 24
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A Financial condition and strategy

GMO
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Consolidated Cost Composition

(JPY millions)

GMO

65,000

60,000

55,000

50,000

45,000

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

i

13,193

4,086

6,404

2024/Q2

14,044

6,450

2024/Q3

14,805

3,544

6,499

1,981

12,994

3,636

6,718

1,854

2024/Q4

13,856

3,677

6,717

1,689

2025/Q1

2025/Q2

F-

Human resources

B Advertising and promotion

Depreciation and leases

1 QOutsourcing costs

Communication costs

H Rent

" Commission paid

B Media costs

Goodwill depreciation

1 others
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Consolidated Balance Sheets

- End of
(JPY millions)
12/24
Current Assets
Cash & Deposits 469,168
Fixed Assets 205,215
Goodwill 16,851
Software 17,353
Investment Securities 62,811
Total Assets 2,151,114
Total Liabilities 1,961,067
Interest-bearing debts 554,873
Equity 190,047
Non-controlling Minority Equity 103,650
Shareholders' Equity 86,340
Retained earnings 53,506
(Shareholders' Equity Ratio) 4.0%
Total Liabilities and equity 2,151,114

GMO

GMO GMO

Changes Financial HD Internet Group
(End of 6/25) (End of 6/2025)
-51,649 1,328,352 158,738
-11,710 116,489 106,285
-3,981 37,854 141,082
1,021 8,649 -
506 1,629 45
173 12,537 87,777
-55,630 1,366,207 299,820
-56,685 1,313,860 285,724
-15,091 195,760 274,033
1,055 52,347 14,096
912 265 -
69 52,082 14,096
5,485 48,905 27,102
+0.1pt 3.8% 4.7%
-55,630 1,366,207 299,820
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Consolidated Statement of income

Changes

supplementary
information

0P milions oz

Net Sales 136,480
Gross Profit on Sales 81,481
Operating Income 24,010
(OP Margin) 17.6%
Non Operating Profit and Loss 1,227
Ordinary Profit 25,238
Extraordinary Profit or loss 1,100
Income before Income Taxes 26,338
Provision for Income taxes 10,511
Equity-method investment activity 8,104
Net Income 7,722

4.4%

5.2%

24.0%

+3.3pt

12.2%

9.9%

12.1%

-4.7%

8.6%

38.7%

GMO



Financial Strategy

- Avoid excessive risk-taking, considering balance of Shareholders equity
- Aiming to Equity balance, 100 Billion yen.

Asset management Procurement

4 )
All investments are subjected to

our Risk management policy
dvhich up to 2/3 of Equity

Agile procurement

4 )
Secure and reliable payments
of debt loans and bonds

. J
4 N

Long term debt

Stable Investment Procure Fixed rates

- J - J

GMO



Financial Strategy Procurement

Multi ways of financing

AContinuous procurement helps growth capital ensured.

The way to procure

Totall Interest-bearing debt

Direct Indirect
(JPY 100M) FY22 | FY23 | FY24
4 ] N 7 )
Domestic Debt finance Total 3,911 4,735 | 5,548
Corporate Bonds L ) c
.
> 7 . bg:]":jo"ate 717| 1312 1419
Individual
Lease .
. Corporate Bonds L ) Debt finance | 3,193 | 3,423 | 4,129
4 )
Others
. J

GMO
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Financial Strategy Procurement
Lengthening term Fixed interest rate

AAiming to build a strong financial base

Debt balance average term Fixed interest rate ratio
(Year) FY22 FY23 FY24 (%) FY22 FY23 FY24
Corporate bond 39 35 29 Corporate bond 100.0 100.0 100.0
Debt finance 38 36 40 Debt finance 626 228 8.9
(long term) (long term)
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Financial Strategy Asset management Cash on hand

AKeeping enough repayment cash(the amount for debt financing repayment next
year and for corporate bond’s repayment next 2 years)

(100M Yen) FY22 FY23 FY24
cash and cash equivalents 3,222 3,889 4,665
Balance of interest debt within 793 1106 1904
3Years
Within 1 year 209 231 271
Over lyear within 20 188 261
2 years
Over 2 years within 364 636 871
3 years

GMO
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Others Credit rating

Strategy
APlan to maintain current rating and aiming to be upgraded.

AHaving conversation with R&I before-hand, when decision making on a huge
iInvestment to be carried out.

Current situation

Rating agency Issuer Rating
JCR A-(Stable)
R&l BBB+(Stable)

GMO



A Consolidated results

GMO
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Global Operations | Global Net Sales

(JPY billions)

Global
Sales Ratio

Net Sales

GMO

5.5%

Net sales

YoY

19.4% bown

Since Q2 FY2020, MacroKiosk is no longer a consolidated
subsidiary. We deducted MacroKiosk values from net sales
retroactively to Q1 FY2017 in this chart.
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Internet Infrastructure




Internet Infrastructure | Breakdown of Operating Profit

(JPY billions)

“*  YoY 18.6%Up

6.79
5.58

4.38

YoY 5.1%Down

3.12

-0.40 -0.38
== -0.85 000 076 Payment business
I Except payment business
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Cost allocation

20 21 22 23 24 25
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Internet Infrastructure | Provider - KPIs

Revenue

(thousands)

Changes in rules to
record the revenues*

(JPY millions)
10,593
10,191 10,151
9,806

1
1
1
5
—
10,524 i
|
|||||‘| | |
‘ : | |
1
1
1
1
1
1
I
1
1
1
1
1
1
1
I
1
1
1
1
1
1
1
I
1
1
1
1
1
1
1
I
1
1
1
1
1
1
1
1

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2020 2021 2022 2023 2024 2025 2020

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

GMO

Subscriptions

Focusing on our in-house product,
resulting in a stable trend in the
number of lines

RN

2,262 2,271

| ‘ ““‘

2,243

2021 2022 2023

‘ 2,184

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2024

2025
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Internet Infrastructure | Provider - KPIs number of lines)

~<JE
/_—_— Optical line  &<&<BB

Mobile+Others

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

N . L .
2020 2021 2022 2023 2024 2025 Mobile and others indicated combined after FY23Q3

GMO

etc
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Internet Infrastructure | Domain Registration - KPlIs

Revenue Contracts
(JPY millions) (thousands)

Strong demands

Changes in rules to Indc:jverseas:
record the revenues* 2872 and domestic

1
1
1
1
I
1
1
1
:
1
. 10,016
i 2611 9,555
! 2,388
1
2,144 2,180 2
i 7,585
| 6,920 7,084
: 6,573
1
I
1
1
1
1
1
1
1
I
1
1
1
1
1
1
1
I
1
1
1
1
1
1
1
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4'Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1L Q2 Q3 Q4 QI Q2
2020 2021 2022 2023 2024 2025 2020 2021 2022 2023 2024 2025

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

GMO



Internet Infrastructure | Domain business

(22009 N
Registry
(wholesale) .shop .tokyo
N /
©1999 (32012
Registrar
(registration/sale) . Z.com
e ¥ Domain
alue-
Japan Overseas

GMO



Internet Infrastructure | Domain business
.shop contracts progress

Favorable demands in
(thousands) domestic and overseas

3,448
3,121
Renewal rate: 73 O%
1,795
11ml I I | |
o

QR Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 4 Q1 Q@ Q3 4 Q1 Q@2 Q3 4 Q1 Q@
2020 2021 2022 2023 2024 2025

From FY24.Q3, the renewal rate calculation method has been updated to ‘'weighted average of second and subsequent renewal rates

GMO



Internet Infrastructure | Hosting & Cloud - KPIs

Revenue Contracts

(JPY millions) (thousands)

Changes in rules to
record the revenues*

1
1
1
1
1
i
1
I 5,564
! 5,413
1,115 1,114 1,115
E 5,048 1,095
1 1,025
. 4,569
| 917
1
3,946 '

3,726 !
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
;

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q1L Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2020 2021 2022 2023 2024 2025 5020 5021 5022 5023 5024 5025

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
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Group synergies case ASP shopping cart x payment

Recurring revenue and transaction revenue through a natural cross-selling

Feature Online store Payment
—
| COLOR ME GMOEPSILON
Service
W makeshop ..o | MmO PAYMENT GATEWAY

Business model

Recurring

Transaction

Revenue

Number of stores x unit price

GMV x commission rate, etc.

Reportable segments

GMO

Ecommerce Solutions

Payment
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Internet Infrastructure | Ecommerce solutions - KPlIs

Contracts (ASP shopping cart)

Revenue

(thousands)

(JPY millions)

1 Other

1
o

45.9

Despite of the ongoing
downward trends, the number

of high-priced plans are
expanding
2024

50.2

o Transaction revenue (minne « SUZURI)

ENNNNRND

53.6
2023

63.9
59.7

64.2

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

3,81
i
=

record the revenues*

Changes in rules to
QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

|||||||||||||||||||||||||||

B Recurring revenue (ASP shopping cart)

2025

2022

2021

2020

2025

2024

2023

2022

2021

2020

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

*1 Includes a decrease of approximately JPY 2 B due to the change to a net amount treatment.

GMO
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Internet Infrastructure | Ecommerce Solutions: transaction volume

(JPY billion)

128 = ﬁ ﬁ E—
128 —
Rinslis-R00E YoY
mmm 118 [____——— _— e o
|| —
SUZURI, Canvath
____________________ Ecommerce Platform

Freenance
minne

Q1 Q2 Q3 Q4 Q1 Q2 Q3 @4 Q1 Q2 Q3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25

GMO
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Internet Infrastructure | Payment processing -Our Role

Connecting merchants and payment companies through ‘contracts, ‘payment information, and ‘money flow'.

GMO-PG consolidated

b |
I
Consumer | Merchant : oI
: I subsidiaries
. I
I 164,276 stores™? |
| (Asof end-Mar 2025) |
! :
1 EC |
I B2B' B2C' C2C I
PC : "
Taxes, Dues, Utility I .
: NHK, Electric Power, 1 Online Payment
I National Tax Agency, | GMOPAYMENT GATEWAY
_ : Municipalities 1 GMOEPSILON
I
: Subscription I
; Video streaming :
Smartph one/ : Software, Water server, etc.I
Tablet I Service/Commerce :
: Digital content I
; Donation, Insurance, !
1 Travel, etc. :
S I | CP Payment
I
* |
@ | 424534 IDs? | GMOFINANCIAL GATE
g : (As of end-Mar 2025) 1 GMODATA
I : GMO CARDSYSTEM
Payment | |
Terminal I |

*1 The standards for calculation the number of operating stores has been revised from Q3 FY2023. Figures exclude a specific case and fincode byGMO.
If included, the number of operating store IDs would be 766,393 stores (up 15.1% YoY).

GMO *2 The figures for IDs are GMO-FG's figures and include terminal-free active IDs and exclude GMO-PG's GMO Cashless Platform, up 19.3% YoY.

Prepared based on GMO Payment Gateway's presentation materials

Payment
Companies

40+ Credit card
companies

Convenience store

Account Transfer

Carrier billing

Bank transfer

E-money

Cash on Delivery

GMCOPAYMENTSERVICE

GMO Payment
After Delivery

QR code

ID-based payment

Multi-currency

Pre-paid

etc.




Internet Infrastructure | Payment Quarterly KPlIs

GMO

Group-wide annual TRX value reaches approx. ¥21.3 trillion in the past 12 months

Operating %243 *2
Stores”/Terminals™2 TRX volume TRX value
GMO:FY2025.Q2 GMO:FY2025.Q2 GMO:FY2025.Q2
PG:FY2025.Q3 PG:FY2025.Q3 Fast12-month "o\ o025.q3 Past12-month

- 2.29 bn 8.50 bn ¥5.4 trn ¥21.3 trn

Consol.
% YoY - « 22.9% 19.9% 26.1% ~ 20.0%
164,276 1.92 bn 7.22 bn ¥3.2 trn ¥13.0 trn

Online
% YoY + 5.5% ~ 19.9% 16.2% 8.1% ~ 12.3%
424,534 0.36bn 1.28 bn ¥2.2 trn ¥8.2 trn

cp™

% YoY « 17.5% < 41.4% 46.0% 29.7% « 34.4%

Proportion of representative contracts in online TRX value

4 Approx. 45%

*1 The standards for calculation the number of operating stores has been revised from Q3 FY2023(equivalent to Q3 FY2023 in GMO IG). Figure exclude an operating stores of a specific merchant and fincode byGMO.

If included, operating stores would be 766,393 (up 15.1% YoY).
*2 The figures for IDs are GMO-FG's figures and include terminal-free active IDs and exclude GMO-PG's GMO Cashless Platform.
CP transaction volume and value includes GMO-PG's CP payment (GMO Cashless Platform).

*3 Transaction volume is calculated based on fee revenue standards, which in the case of online consist of multiple (1 to 3) transactions per payment of a single authorization (tentative sales proceeds)

or actual sales proceeds, and one transaction per payment in the case of CP. *4 Annual average is shown in 5% increments.

Prepared based on GMO Payment Gateway's presentation materials
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Security




ETEDEES

Internet Infrastructure | Number of contracts CMOH T

ilions) 5.04v

3.86

3 O.G%UP Number of contracts
YoY

247 No' 1

1.21

0.54

Q1 Q2 Q3 Q4 Q1 Q2 Q3 4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
20 21 22 23 24 25
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BREAEAS

Internet Infrastructure I ARR (Annual Recurring Revenue)* GMO YT

(JPY billions)

1.83

1.29

0.95 42.0%UP

YoY

* Calculated by multiplying the total monthly fees at the end of each

Qi Q2 Q3 Q4 Qi Q2 Q3 Q4 Qi Q2 Q3 Q4 Qi Q2 quarter by twelve (excluding one-time revenues).

22 23 24 25
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Countermeasures against cyberattacks business | Achievements

GMOCYBERSECURITY
N [ERAE

Cyber Security Assessment

More than 12,600 cases

More than 150 World's
Largest

white hat tost i largest
hackers N o 1 contestin N O 1 contest N (o) 1
o [ .
enrolled - Japan i, two years in a ¢

' ‘ row

*1:Based on our survey *2:HTB Business CTF 2024: No.1 in Japan *:3:2023 DEF CON 31 'Cloud Village CTF, 2024 DEF CON 32 'Cloud Village CTF: World No.1
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Countermeasures against cyberattacks business | Service usage

GMO CYBER SECURITY
W [ERAE

il 3 eR1T o YMFg €R4b/E&RT DN IurEssT

uuuuuu

FFQ) SBDITOZZNIN=T TR K IER1T @/ CYBER oo B ERESRE masotma

SECURITY
> ALS &frece  SANSAN  RRIK | panwrED
GIFTPAD @A CyberAgent dwango & Sammy Networks m,.,:nl]mmwm
Tomorrow. Together "
=g ; v :
’Fm @ SORACOM @L FENET sysmex RENOSY X

PP L DI NAGASHIMA OHNO . _
M L «Tsuxematsu  IIMACNICA £FZRUAL Y wiLL Group [ /\—YIbFvUJ

i
morinaga BB KI5 RSB
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Countermeasures against cyberattacks business | GMO CYBER SECURITY

Mid- to long-term growth W ERAE
Expand the business scale by using the customer base and introducing SaaS products
Saas GMO
products H AN~ B 2 - de BHf

Using the the GMOYA1I\—tF2U5+ for tRIT
customer base GMOJAIIN\—tF+a2V5+ fortitB175

GMO YN —tzFaU7+ \ IE55HE2 I
GMO YN —tFalr7+ N\ BATAK
GMOYAN—tFaUr7+14 N1V FIRMR
GMO Y1/ —tFaU7+1 W XEREE
GMO YN —tFaV5+ for EE
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Internet Infrastructure & Security| Collection of No. 1 services

Domain Registry

Domain Registrar
Hosting & Cloud
ASP Cart
Security
eSignature
Cybersecurity

Payment

000000009

Provider (ISP)

GMOREGISTRY
o Bomain alue-

Value-server

& LOLIPOP!  GMOCLOUD

A
COLORME M makeshop

o GlobalSign.

EFENESED
GMOY -T2

GMOCYBERSECURITY  Flatt
\\\ |ERAE SECURITY

a2 GMO company

GMO PAYMENT GATEWAY
GMOEPSILON

Domestic market share at

83.0% g

Domestic market share at

2% *
Domestic market share at

61 Ao 3
4 5 K paid stores

Domestic market share at

No. 1.
2.98wm ...

Number of white hat hackers

No. 1.
164K.......-

No. 1.

" GMO “Hikari Collaboration Award” Satisfaction Ranking

*1 Based on our own data *2 Based on ICANN data as of the end of May. *3 Based on domaintools.com data *4 Country code based on Netcraft data

G

2
0

*7 Winner of the Best Satisfaction Award in Hikari Collaboration Award 2024

*5 Based on the Fermi estimate *6 From 23Q3, certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenants
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'Internet Security for Everyone' project Phase1'GMO Security 24

Free 24/7 access to password leak checks, web risk assessments, and Al-powered security consultations

Comprehensive Internet Security Service

GMO SECURITY 24

Free checks for password leaks and site risks

(=] =]
/&, Password & Site Check (@) Other Security Consultations Q Free Check .
Pt 3
[=] L%

* https://www.gmo.jp/security/
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https://www.gmo.jp/security/

“Internet Security by GMO” Project - Phase 2 GMO
YAN=-tF1V71 KEHE KRB

I Cybersecurity Conference & Awards Ceremony 2025

Main speakers

T - [

N DS

Yutaka Matsuo Masaaki Taira Shigeru Ishiba Jiro Hiroe Takayuki Furuta

The University of Tokyo, graduate Government of Japan Minister in Government of Japan Japan ground self-defense force Chiba institute of technology
school of engineering professor charge of cybersecurity Former prime minister. (102nd Cabinet) lieutenant general Executive director
Director of education and training

Video Message Video Message research division

\ /5
\ A Aw

Takeshi Matsuoka Yoshinari Fukumoto Daiki Fukumori Tatsuya Sudo Kana Shinoda Michio Sonoda Makoto Makita Noboru Ueno

Coincheck, Inc Rakuten group, Inc GMO Cybersecurity Nikkei business CODE BLUE National Institute of GMO Cybersecurity GMO Flatt
Executive officer, CTO Senior Executive by lerae Security publications, Inc. (Cybersecurity Information and by lerae Securitym Security
officer, CISO Editor-in-Chief conference organizer) communications

technology (NICT)
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Internet Finance | Domestic FX volume and share transition

GMOCLICK SEcURITES  GMOGaiKa  GMOCoin

B Domestic trading volume Domestic share
(Sum of 3 companies *1 (Sum of 3 companies)

(JPY trillion)

Q2’25 Trading Volume Share:

21.54%

1,000 20%

Share rebounding moderately
after strategy shift

*This information is prepared by GMO-FH accordance with a "Over-the-Counter FX Monthly Report,” published by Japan Financial Futures Association
*The FX transaction volume : Until GMO Gaika joined in September 2021, the numbers included two companies: GMO Click Securities and FX Prime by GMO. After Q4 2023, FX Prime by GMO merged with GMO Coin.
* The domestic FX share is calculated based on publicly disclosed data from the Japan Financial Futures Association, encompassing the entire market.

GMO * Prepared based on GMO-Financial Holdings presentation materials 98



Internet Finance | CFD transaction and revenue transition

GMOCLICK SECURITIES

. Transaction (PY trillion) . Revenue (JPY million)

Transaction volume

YoY 59.8 «up
( proit

YoY 2.4%DOWN

YoY Growth in Trading Value Revenue
Declined Due to Spread Compression.

2,467
2373 2,433

2,408

1,792/

Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225 ngher Tradlng, ACtIVIty YOY' Revenue
Impacted by Tighter Spreads.

* Prepared based on GMO-Financial Holdings presentation materials
GMO P gsp 99



Internet Finance | FX Business Model

A Effective matching and thorough risk minimization with cover transactions executed with counter
parties as soon as customer orders exceed acceptable risk position.

GMO CLICK Securities Cover the client transactions
that exceed acceptable limits

Cover order Counter parties
(Foreign financial
Self-position institutions, etc.)
risk tolerance level S
EEjEEEEEEEEEEEEEEEE(ES Display rate coo| |888
ooo ooon ooo
ooo ooo ooo
Qoo ooo ooo
Display rate
. Display rate .
Client Client
Sell Order Buy Order
(Concept diagram) Sell Order W:T\"Aol¢.[-]g
GMO Prepared based on GMO-Financial Holdings presentation materials
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Cryptoasset




Cryptoasset Business

Mining Business

Exchange business GMOCoin
: GYLEN ZUSD
Payment business Ehupte

L Issuing Stablecoin
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Cryptoasset Exchange Business Trading volume GMOCoin

(JPY Billion)

3,870

3,714

YoY 4.4-,.upP

QoQ decrease due to exceptional activity
driven by Bitcoin’s all-time high in the
previous quarter.

Modest YoY growth maintained.

Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225

GMO * Prepared based on GMO-Financial Holdings presentation materials 103



Cryptoasset Exchange Business | Accounts and deposit asset transition

GMOCoin

. Client Asset under Custody . Crypto-asset accounts
(JPY billion) (1K accounts)

YoY O8 kUP

YoY 62.8%UP

Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225

GMO * Prepared based on GMO-Financial Holdings presentation materials 104



Cryptoassets Exchange | Business model GMOCoin

OTC Trading Exchange Trading

Hedging counter part positions Offering the order matching

by cover order platform

Liquidity Provider =ustomer @

llﬂ
p rading
- S p=2
Cover order <:|
‘rading
'@ ¥ 9 ©

Main income Spreads Main income Transaction fee
buy and sell spreads

— T
I:>SELL

GMO * Prepared based on GMO-Financial Holdings presentation materials 105
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Net Bank GMO AOZORA NET BANK

xIT

Born in July 2018

@ pezows GMO

AOZORA INTERNET GROUP

Banking management know-how Technology
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Net Bank GMO AOZORA NET BANK

riint1  FOcus on corporate clients

The core business :
rointz Exchange, Debit cards, and business loans

rointz  Bank System + Bank APl +In-house development
BaaS by GMO Aozora

rinta  Approximately 40% of employees are engineers
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Net Bank | Business KPI Status GMO AOZORA NET BANK

Customer base expanding steadily

Number of business accounts BaaS by GMO Aozora

(Thousand Companies) (Number of Contracts)

876

201

679

Up 41 5% vov Up 29.0% vov

506

322

47 158

23
10 59

i Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2

20 21 22 23 24 25

Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2
20 21 22 23 24 25

*2 BaaS (Banking as a Service): A system that provides various banking functions—such as payments and deposit 1 09

GMO 5 ing period ending |
1 Fiscal year refers to our accounting period ending in December notifications, previously available only through banks—to external businesses as cloud services via APIs.



Net Bank | Mid-to-Long-Term Strategy GMO AOZORA NET BANK

No changes to the three goals

1 No.1 Bank for Small & Startup Businesses
2 No.1 Embedded Finance

3 No.1 Tech-First Bank
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A Group Overview

A Financial condition and strategy
A Consolidated results

A Topics

A ESG activities
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TOPICS

Becoming the No.1 Corporate Group -

Pioneering the Future with Al .

%

GMO 112



Our initiatives towards realization 1/2

Driving research and development in Al, particularly in financial data analysis, and achieved
significant results since hiring our first data scientist approximately 10 years ago.

GMO NIKKO has built and analyzed big data analytics(DMP)infrastructure

FY2013 GMO AdMarketing developed and analyzing recommendation widget systems and machine
learning models.
Consistently reinforce our recruitment efforts for Al talented after the 15t data scientist was
FY2014 .
hired.
FY2015 Intensified our research and development efforts in Al
The initial Al-supported product "TAXEL" was released, marking the beginning of GMO Click
FY2016 i :
Securities data analysis platform development.
FY2017 GMO Click Securities started data analysis operations
Restructured to the data analysis and development group.
Jan.2020 GMO TownWifi started utilizing casual inference techniques for measuring the effectiveness
of functions and initiatives.
Apr.2022 Established of the Al Research and Development Department
GMO

113



Our initiatives towards realization 2/2

We promptly began utilizing ChatGPT across the entire group, expecting its potential impact
after the emergence of it in November 2022.

Time and Cost savings
Improvement in the quality of existing services
Offering new services to the Al Industry

Based on these three pillars, we continue our efforts to become the "No.1 Al-Utilizing Corporate
Group" while staying up-to-date with the latest Al developments on a daily basis. Furthermore,
in 2024, we will evolve our catchphrase to "Becoming the No.1 Corporate Group Creating the
Future with Al," and accelerate its realization.

Details : https://www.gmo.jp/ai-history/
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GMO-AIR Co.Ltd | Business Model

GMO

Aiming of a lean, High-performance Organization that fully utilizes Al

Domestic and International Businessivodel

v

Robot Manufacturers Industrial Drone Manufacturers|| Al-Related Companies

Investment
GMO VENTURE PARTNERS
GMOAI&Web3

GMOINTERNET GROUP

Internet " Al Utilization

Infrastructure Expertise
Products GMO e Utilizing Al since 2013

Al &Robotics Corporation « 106,000 hours/month
of reduced working hours

e 1.8 billion yen/year
cost reduction (current target)

e Utilization of Clean Energy

Internet Connection / Domain
Cloud / SSL / Security
Payment / Data Center /
Maintenance

Initiatives to Achieve the Goal of Becoming the No.1 Corporate Group in Creating the Future with Al
https://www.gmo.jp/ai-history/

GMOFINANCIALHD Financial Services
Rental / Lease / Loan / Insurance )

GMO AOZORA NET BANK Government Grant Utilization Support

Customers
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GMO AIR | Labor as a Service Humanoid Rental

A key feature is the ability to add programs based on
customer requests, making it the first service in the
country to offer customized deployment.

Live Commerce PoC

GMO 116



A ESG activities
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ESG activities | Materiality

Solving social issues through business

Dedication to the No.1 Service.

Challenge We are dedicated to providing the dominant No.1 service in the Internet
industry by operating and developing our own technology.

Responsibility to protect our customers’ smiles.

We ensure a safe and secure Internet infrastructure to protect our
customers’ smiles.

Solving social issues through business activities.

We strive to address pressing challenges that benefit the environment,
society, and individuals.

Strengthening the foundation of management

Human Cultivating a group that evolves together.

Talent An environment where every partner excels is key to creating the No.1
service.

Maximizing stakeholders’ smiles.

We aim to increase our fanbase through dialogue with everyone involved.

Trust

Foundation for Hundreds of Years.

Governance We are building a robust structure that will ensure our business group
thrives for hundreds of years, prioritizing sustainable growth.

GMO

@Bapng
BELRD

o

@Bapng
BELRD

o

13 &8

FRTDAL
R @

nfe

L E£ 0L
BERARD

@Bapng
BELRD

o

EReHwEND
Ef#fE2Ch3
ERXLEHENO
Ef#fE2Ch3
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ESG activities | Materiality Matrix

The key issues were identified through an assessment based on opportunities and risks from the
perspective of both "importance to stakeholders" and “Significance to GMO Internet Group."

Continuous development of new products,
services, and businesses through
cutting-edge technology.

e Improving service through the use of data.

Tackling global warming through
business activities.
Initiatives to increase the smiles of our o Improving service through the use of Al.

partners. ) . . . o Safe and secure Internet for all.
Strengthening relationships with the
local community. o Establish Business Continuity (BCP) System.
@ Improving our global framework. Improve the performance of each and every
partner.
Build an organization that shares the values
of GMOism.

0 Creating smiles for everyone involved.
@ Establishing a global framework.

o Global expansion leveraging our
MNo.1 service as a key strength.

siap|oya)els 0] asueptodw|

Significance to the GMO Internet Group A
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ESG activities | Sustainability management for SDGs

EFENE LS 9 sine W12 253 W13t
GMOT -1 L3 e
- [ ]
: I J jbyemo Our. business helps
Social and
GMO-H’-T’_"IEZ environmental issues

- to be solved.
for Education

B & HITERD
28E2<H3

GMO CYBER SECURITY
W\ IERAE &
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ESG activities | Disclosure Processes/External Evaluation sz

[Disclosure Progress] FTSE ESG Ratings \G FTSE ESG Ratings
28 . | 2.9
- - - - . SPORTsS
Assessment by ESG rating agencies / Inclusion in ESG indexes Mar. 2023 Dec. 2023 JELL
» ‘/ : 224 d T
. —— % Xpanding Human
MSCI BBB FTSE Blossom _— e vital disclosure
2023 ¥ TOKYO -
£SG RATINGS Japan Sector (R AR B LA A anensunen l Plans to publish

Relatlve Ind ex Health and productivity integ rated report

[ccc] & [ ee A | AA [Ana] e
ity i (September 2025.)
In April 2024, GMO Internet Group, Inc. Identifying Material Issues.

received a rating of “BBB” (on a scale of FTSE ESG Ratings
AAA-CCC) in the MSCI ESG Ratings 2.3 TCFD Disclosure
assessment *1 \

Expanding ESG disclosure

Introduced of a group executive
FTSE ESG Ratings Shticeissysiey
1.2 \ Updated CG report

Set up sustainability -
promotion committee o -

Dec. 2013

Drawn up basic
sustainability polic

Released our Activities for SDGs =

*1 THE USE BY GMO Internet Group, Inc. OF ANY MSCI ESG RESEARCH LLC OR ITS AFFILIATES ("MSCI") DATA, AND THE  *2 FTSE Russell confirms that GMO Internet Group, Inc. has been independently assessed according to the index
USE OF MSCI LOGOS, TRADEMARKS, SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A criteria, and has satisfied the requirements to become a constituent of the FTSE Blossom Japan Sector Relative Index.

SPONSORSHIP, ENDORSEMENT, RECOMMENDATION, OR PROMOTION OF GMO Internet Group, Inc. BY MSCI. MSCI - - . . g
SERVICES AND DATA ARE THE PROPERTY OF MSCI OR ITS INFORMATION PROVIDERS, AND ARE PROVIDED "AS-IS' The FTSE Blossom Japan Sector Relative Index is used by a wide variety of market participants to create and assess

GMO AND WITHOUT WARRANTY. MSCI NAMES AND LOGOS ARE TRADEMARKS OR SERVICE MARKS OF MSCI. responsible investment funds and other products. 121
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