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Consolidated Financial Highlights
285.6

(JPY billions)

Solid Recurring
571 Revenue Supporting

Sustainable Growth

Net Sales
mmm Operating Profit




Summary and Conclusion (1/2)

A In our 30th anniversary year, we deliveredrecord -high results , driven by

Perl?)(ri(]):r?ce Solid recurring revenue i continuously strengthened since our founding
under a long-term management approach.
A The 'Internet Security for Everyone' project is progressing steadily
toward establishing GMO as the top-of-mind brand in security; brand awareness
Growth expanded significantly, led by our cybersecurity business.
Strategy

A New growth drivers are taking hold: GMO GPU Cloud achieved
guarterly profitability , and GMO Aozora Net Bank delivered

strong earnings growth.

GMO 5



Summary and Conclusion (2/2)

A We see 2026 as the oOoYear One &Fandéiuman

robotics as a new growth opportunity  and launching initiatives to

FY2026 _ _ o
Initiatives establish a top-of-mind brand in this field.
A We will elevate our Al execution capabilities to a world-leading level, evolving
Into a hyperautomation enterprise group.
A Balancing growth and shareholder returns: Proceeds from the sale of GMO
Internet, Inc. shares (TSE: 4784) will be allocated to share repurchases;
Shsgfgfr:ger A FY2stotal payout ratio is expected to be 112%.

A Cumulative share repurchases: 19.95 million shares2.0% progress

toward our long -term target. 5



Consolidated Financial Results for FY25

Infrastructure & Security performed strongly, delivering a high level of operating

Change

profit.
YoY
( JPY billions) FY24
Change
Net Sales 277'4 +82
Operating Profit 46 . 6 é 105
Ordinary Profit 46 . 5 é 62
Net Profit 13'3 -26
GMO

+3.0% [k
high

+225% Record

high

§ 135% Record

high

S 20.4%



Consolidated Results Trends

Net Sale
Up 3.0% YoY!

Changes in rules to
record the revenues*

(JPY billions)

Operating Profit
Up 22.5% YoY

(JPY billions) 57.17

241.6

210.5 -

- 6.7 33.8
30.8

Other

Incubation
Cryptoassets
Internet Finance
Online Ads/Media
Security

20 21 22 23 24 25 Internet Infrastructure 20 21 22 23 24 25

* "Accounting standards related to revenue recognition”
GMO (accounting standard No. 29 )



FY?25 Results by Segment

Record
high

Internet
Infrastructure

Internet
Security

Online Ad &
Media

Internet
Finance

Cryptoassets

GMO

Net sales

OoP

Net sales

OoP

Net sales

OoP

Net sales

OoP

Net sales

OoP

JPY175.4B

JPY40.5B

pPY1.4B

JpY0.7B

PY35.5B
PY2.3B
rPY39.4B
py12.1B
JpPY/.7B
JPY1.8B

(Up 6.8\_/
(up 18.0V

(up 10.4V
(Down 11.8V

(bown 1.5V
(bown 33.1V
(bown 9.8V
(up 181V
(Down 14.6V
(Down 45.0%

YoY)

YoY)
YoY)

YoY)

YoY)
YoY)

Yov)
Yov)

Yov)

Yov)

Evaluation

FY25

10th Consecutive Year of Record Profits; Exceeding ¥40B. u_s sn
Solid recurring revenue remains the key growth driver.
GMO GPU Cloud: Achieved quarterly profitability.

Cybersecurity continued to grow.
Momentum driven by "VV"
“Internet Security for Everyone" project.

Ad industry structural changes impacted

flow-based revenue. " poor "

Stock-type products maintained steady performance.

While the FX business remained soft due to
market conditions, the customer base continued " poor *
to expand steadily.

Crypto exchange profit declined on market volatility.
Tax reforms to expand market and investor participation.

n poor n

FY24

IIJJII

oH "

IIJII

n poor n



FY25 Year-on-Year Analysis

Net sales Operating Profit
Up 9.8B YoY Up 10.5B YoY
( JPY billions) +2.0 ( JPY billions)
+11.7 +7.8
. +2.0 285.6 1
S m .o 57.1
43 o5 — 0.1
13 53 -0.5
277.4 +6.1
-0.1

N |

FY Infra . Crypto FY Fy | Crypto
i VvC nfra . FY
24 structure  SecUrty Finance  Ad assets 25 24 structure Security Finance  Ad assets VC  Other
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Mind Synchronization
New Year Message to Our 8,000 Partners



Satisfaction &
Achlevement

30th anniversary and winning the NY  Ekiden relay race, of course,
but also the correctness of our future predictions
and the decisions/actions that enabled our survival.
Including recent matters suchas COVID -1 9 EI| ect r osnti acmpssé& &blstics .



Problem Awareness
& Sense of Crisis

Al utilization by 8,000 partners is still greatly insufficient.
At this rate, GMO will vanish completely.
Just as it has been until now, my predictions will come true.




Chance & Mission

A premonition of achieving the "55 -year plan" through Al & Robotics.
No.1 infrastructure and security organization.
For growth and future of society.



Mindshare 10%

20% Satlsf(;lctlon
Chance .
2 Achievement
Mission

0%

Problem Awareness
&
Sense of Crisis



1 Otimes



Problem Awareness
& Sense of Crisis:

8,000 partners are still
a LONG WAY from Al-

Full-Use



Al / Robotics

Humani ty
Greatest Tech
Revolution






300,000 years

Homo sa piens



5,000 years

Civilization



In History



In Year 2026



BOLD TEXT

*NOTE:



Al

Due to the spread of AT, the daily

'small changes' currently occurring
at our feet are having an unstoppable
impact, like the rising morning
morning sun, and will force 'intense
changes' across all industries in the
next few years.

https://www.facebook.com/masatoshi.kumagai/S99fk5Tme2sX7BJ5UxgXGl



A Small daily changes
driven by Al..

A Creating an impact as
unstoppable
as the rising sun,

A Itis set to compel
Intense changes

u‘—'Al ORCHES;'I;%:f(;)F{.‘ 2 _
ST NOVEMBER 30,2027 . across every industry

BEGUME JAPAN'S MUST HYPER -AUTOMATED CORPORATE GRUUP'

Sl AT within the next few years.

- -




The Arrival of an Era of

“Civilizational Transformation”

: This Is not simply
Opened by Al a'?,d Robotics technological progress. Just as
“55-Year Cycle Theory” of the

Industrial Revolution Pl the automobile industry once

IO e (@ changed the world, this will
AAI ‘ reshape the industrial
\/ ; .
. structure and rewrite human

' civilization itself.

s

K 4
2!
:"

This Is the beginning of a
"civilizational turning point . 0

£J
We are now standing on the
entrance of that historic

3
\ S
nl" \
moment.

https://www.kumagai.com/?eid=16919



https://www.kumagai.com/?eid=16919

Al / Robotics

Humani ty
Greatest Tech
Revolution



4. - Andrej Karpathy & o
‘& @karpathy

(1 BEREF=
I've never felt this much behind as a programmer. The profession is
being dramatically refactored as the bits contributed by the
programmer are increasingly sparse and between. I have a sense
that I could be 10X more powerful if I just properly string together
what has become available over the last ~year and a failure to
claim the boost feels decidedly like skill issue. There's a new
programmable layer of abstraction to master (in addition to the
usual layers below) involving agents, subagents, their prompts,
contexts, memory, modes, permissions, tools, plugins, skills, hooks,
MCP, LSP, slash commands, workflows, IDE integrations, and a
need to build an all-encompassing mental model for strengths and
pitfalls of fundamentally stochastic, fallible, unintelligible and
changing entities suddenly intermingled with what used to be good
old fashioned engineering. Clearly some powerful alien tool was
handed around except it comes with no manual and everyone has
to figure out how to hold it and operate it, while the resulting
magnitude 9 earthquake is rocking the profession. Roll up your
sleeves to not fall behind.

Deepl THER
FA12:36 - 20255128278 - 1,590.37 O K/

Q) 2,581 1117 O 545 [l 3.25 1

Co-founder of OpenAl & head of Al at Tesla

Andrej Karpathy

Al Agents, Prompts, Tools, and Workflows
If you master a new layer such as
Even though productivity can increase tenfold,

The reason why we can't do that is "lack of skills"

| have NO choice but to study on my own




 BSES [GMO] @ of -

@m_kumagai

OpenAlDHERIEE TI SAIZGDAE— RICEDZEBRL TS 2

Even a co-founder of OpenAl says he feels a sense of urgency about

DR_EHHETESZH. BH the speed of the Al revolution
< TEBH, BHE

Can you share that same feeling i or not?

HILEABODHIE S ©

A crossroads between apes and humans

#HERSLZ S hIEDSE gAl #OMR T 7 A HEEXESD

Fi%4:25 - 20258128290 - 5.25 HOER



The Battle for Al Supremacy, Labor Market Disruption, and the
Fate of Humanity

2 = g
o

WRORLD .
economic | Annual Meeting
FRRUM Davos 2026

FULL DISCUSSION: Google's Demis Hassabis, Anthropic's Dario Amodei Debate the World After AGI | AI1G FULL DISCUSSION: Google's Demis Hassabis, Anthropic's Dario Amodei Debate the World After AGI | Al1G

s DRM News ) [ S PsY) DRM News C— [~ 2
— |t Fovx b q; #HH 7 Tl e UNR—c B 7 #5 %= e
F v Y RIBRERT25FA Seliekas et & 7100 /> H# @ Thenks £ 15 XLBRER 7255 AVN—c#2B Fr Y RIER & 100 q;‘ IS D & @ Thanks

Demis Hassabis (Google DeepMind) & Dario Amodei (Anthropic)
https://www.youtube.com/watch?v=02YLwsCKUww



2026-2027: Timeline for AGI Arrival

Dario Amodei

Nobel Laureate Level
Capabilities

| |
2024 2030

Demis Hassabis
50% Probability of Realization

“We might be 6-12 months away from models doing most
of what software engineers do.”

Source: Professor Minoru Etoh, Leading Interdisciplinary Research Institute (LIRI), Osaka University



Closing the Loop: Self-Evolving Al

Al Model

Engineers are no longer writing
code; they have entered a stage

of editing code written by
models. Creates Writes
Next Gen Al Better Code

When both coding and Al
research itself are accelerated
by Al, progress becomes

exponential. Accelerates
Research

Source: Professor Minoru Etoh, Leading Interdisciplinary Research Institute (LIRI), Osaka University



Impact on the Labor Market:
The Disappearance of Junior Levels

Capability Overhang
o (Excess Capacity)
» Current tools are already
more powerful than

humans can utilize

« Company hiring slowdown
Entry-level tasks impacted in the next 1-5 years = Disappearance of junior

levels

“Get unbelievably proficient with these tools is the only path”

Source: Professor Minoru Etoh, Leading Interdisciplinary Research Institute (LIRI), Osaka University



Progress

by the DJAN
o

Progress

by the SECOND



Growth
Rate

GMO

Pace of Development is Changed

A

r—ﬁ TimeLine

Internet Al & Robotics

21.5 years 2.5 Years

36



Shocked.



The Biggest Rate
of Change In
the Al Revolution




A 1ETE (Gvol o

FEBDEZ(EX°(ED [Anthropic] @

Claude 4.6

Claude Code

Claude Cowork

Claude Code Agent Teams

Claude in Excel
Claude in PowerPoint

CoworkMEF TSI A8 . J7AMF>R. N—U 7« >etc)
BIEERIZH R T DDAZEN®

1 —%y NTIL—F
vrorTidy &N Eh o BTS2
& g2

Claude 4.6 RAEAL (WeHTE  20264FE2)151H S

FI)

Claude Code a—574 78 2025iE2H (7L Ea2—) 52025
F fESH kb

Claude Code a—54 78 20265E2H5H (Opus 4.6 & [f]lkF, L/ y—3Fn (8
Agent Teams FF—4 MESLE2—) Bamii)

Cowork PCE¥ D E@h 2026111121 ELYV Y TAZ KT T
{t (WMEFLrE2—) = 7Y




OpenClaw

A METS (avol ————
AE : Clawdbot—Moltbot—0OpenClaw At @

AKAIT—>1 > hddClawdbot, [OpenClaw] (C&i% t+21UF« £
D2 EIREELICIAEE | Forbes JAPAN XX Y A K (JA—T X 2w/

ASAIT—S1 > RoClawdbot. [OpenClaw. (Cas 1 UF -« FORE EREL -
AR W B \




OpenClaw

¥V ¥V
R
A (e 1 !
DO WL
4 'v“— Nv ‘"AH!
e pad] 52 f) e F=L-2'A -3 Ll o B N | \/ { I - oy NI O \
I HE Al THAT ACTUALLY DOES THINGS.

Al Self-Improvement & Growth












ol T o namnr@aved the gap.
0 A Iwa@lens the gap.
It IS the difference between
apes and humans.



Achieve World -Class
Al & Robotics

Utilization Capabillity !



Top Al Professionals

use different Als
for different tasks.

D

Al Orchestrator



Skills needed by 8,000
Partners:

, RI ght
Pl e 0O

Al Orchestration



All 8,000 partners
Al Vibe Coders



RPA & Macros
For Routine Tasks

Macros are exactly what

Vibe Coding

IS made for.



GMO

ALD-XZIES




The 15'Day of Every Month

GMO AiLDay



Use other than Al
s PROHIBITED



New Aiming to become

Hyper - Automated
Corporate Group

Al Agent Utilization: One Man Army Project
Deadline: November 30, 2027


https://group.gmo/news/article/9771/​

""100% of Partners

will be USING
1 or more Al AGENTS
+ RPA



Al / Robotics

Humani ty
Greatest Tech
Revolution



8.000 Partners



l by GMO



| everaging Al Agents &



24 Hours vs. 8 Hours




3 times X 3 Agents







72,000 People






8,000 People



Turning 8,000 People Into
the Power of 80,000

80,000 people




Providing Infrastructure

for the Al & Robotics Industry
Becoming an Indispensable Corporate Group

*
Al ..




Toward Becoming
the Largest Internet Group
Contributing to Society

for Centuries



Internet for Everyone

GMO



GMO
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Internet Security

Providing Comprehensive Internet Security Services

A safer future for Everyone

Protection against
eavesdropping, tampering,

impersonation.
(Cryptographic Security)

GlobalSign.

by GMO

Countermeasures against
cyberattacks.
p Cyber SecurityP

GMO CYBERSECURITY
W IERAE

GMO Flatt Security

GMO

o

Monitoring and Takedown

Support for Impersonation.
(Brand Security)

GMOBRAND SECURITY

J




Internet Security

Cryptographic Security
Operating GlobalSign.
Companies by GMO
o GlobalSign.
Services
and EFEELS
Products GMOTTI
GMO +SA--07102
Key Technical anq
operational expertise as
Strengths a certificate authority
GMO

| Three Key Areas

Cyber Security

GMO CYBERSECURITY
N IERAE

GMO Flatt Security

GMO

-U-‘f]\—]&g *‘deEE‘;Iﬁﬁ

o SHISHO CLOUD

e 9

F’ﬁ Takumi

by GMO

Vulnerability Assessment and
Penetration Testing

Advanced skills of white -

hat hackers

Brand Security

GMOBRAND SECURITY

JRHLA

GMOBYITFELZERYS

BRANTECT

Expertise in managing
intellectual property
and trademarks

72



'Internet Security for Everyone' project

Internet Security for Everyone

GMO

A Safe Future for Everyone.

GMO

73



'Internet Security for Everyone' project

Ongoing Initiatives to establish top  -of -mind brand recognition

From Nov. 2025
om ov

From Feb. 2025 From May. 2025 From July. 2025 Mr. Jiro Hiroe (former Lieutenant
. . . General), former head of the JGSDF
Providing comprehensive Launch support services for the From July. 2025 Visualize unauthorized access Training Evaluation, Education, From Dec. 2025 From Dec. 2025
internet security services ~ application and operation of brand Providing Security Al risks seamlessly from physical Research and Development Established a joint venture  Prime Strategy Co., Ltd. joined
free of charge TLDs (TOPLT‘V€| Domains) on the free of charge space to cyberspace Command (TERCOM), has joined. with Mitsubishi UFJ the Group
nternet. Financial Group (MUFG)
GMO = GMO GMOINTERNETGROUP (&) MUFG GMO _

=1 A-T - ARRE SEGURITY u'® Prime Strategy

SECURITY 24 |y gjng’gb GMO Group Defense
Prevent j mper goarbrantid o n wilt‘i 0. Division 6

Mar. 6. 2025 July 23. 2025 Sep 25. 2025 Dec 1. 2025 Mar 5. 2026
Host one of Japands | argest Host a tech conference Host one of JapaBeé asla8pbchhiSporsor The 3rd GMO Group Conference
cyber security conferences specializing in cyber security conferences of 01 NCYBER FORUM J AP AN O (Spring): Cybersecurity 2026.

on Al and robotics
GMO GMO GMO CMOX2ms®&

o olls, e = McYBER
BAN=-tF1)T  KaEHER Developers Day 2025 Al-OR5IAKSE RE EREU B\~ 15+ 2026

m Security Night

JAPAN

GMO 74



FyrotFallrqe
f or GMO )

TRTDALRDBRRE

Phase3 Ol nternet Security

Applications open on Apr. 30, 2026; we are seeing strong inbound inquiries driven
by demand for oBrand Protection. o

TR %A

l.com l.co.jpi 5. EHtH I,
10FIC—EBORFFY> R,

TOYOTA “TORAY’ RICOH SHARP MDDIi DNP 3tiznmxs GMO
toyota toray .ricoh .sharp kddi .dnp yodobashi .gmo

GMO  * httpsi/igroup.gmolsecurity/yourbrand/ Prevent | mper goorrandoi on wi th 0. 5


https://group.gmo/security/yourbrand/

2ybotFalrrs

Phase8 o0l nternet Security for sl

Jiro Hiroe & General Manager, Group Cyber Defense Division "6" (2025/11/17)

F

Former Lieutenant General, JGSDF.

Held key leadership roles at the center of the
communications and cyber domains.

> " Overseeing IT infrastructure for large-scale
organizations.

-
.
Ly,

.

GMO ‘ o ) 76

* Japan Ground SeltDefense Force

5
~
s




Fyhot*aU71s

PhaselO Ol nternet Security for

IRTOALRDEFREE

Established a joint venture with MUFG Bank, Ltd. and GMO Cybersecurity by lerae
(Jan 2026).

Provide cybersecurity solutions o MUFG

(®) MUFG GMO
SECURITY

GMO 77



Fyhot*aU71s

Phasell Ol nternet Security f o/rgus

IRTOALCRDBERRE

Prime Strategy Co., Ltd. (listed on the TSE Standard Market) joined the Group.

To generat e sKUSANAGIe & wnhigh-spead ewebsite
acceleration platform.

GMOPRIME STRATEGY

* The company plans to change its corporate name, subject to approval at its General Meeting of Shareholders on February 26, 2@6.

GMO 78



BEBABOELXFaAVFTF1HAYT7LUR

“Internet Security by GMO” Project - Phase 12 $E3m
TN - GMOXEHEB
."—’ J P Ci fe "_ I —
- : s -, Galslf)n,éenr:::lu:\rssg:\b{; g::::mg Cybersecurrty 2026 . .U.’{’ \ t*l J 7 ’{ ED EE

IVIam speakers W . 3.5%14:30~19:00 (m215:30)

BIVT27-RBETIL B=lLI—L

Coming Soon

FIEFR K K



Al & Robotics

2026 wi | | be the oYear One of humanoi d

Provide end-to-end support for robot deployment and utilization, offering a
combined package of infrastructure and security solutions.

AL D Robots

GMO 80



| #—7=25 29—

2026

E1—</1 RcEE

2026: The Humanoid Age Begins

GMO Al-ORF19A X &8 REX HE | L GMO




Al CEO
0 Hu ma nM.Kudagal O



W R s R e e e
R




GMO

24 hours VS 8 hours

34






GMO

~Y

N People VS 1 Person

86






GMO
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Al & Robotics O Launching a robot staffing service in April 2025

No initial investment or specialized knowledge required; growing interest across
diverse industries toward social implementation.

GMO

89



Al & Robotics O GMO Robot Lab Shibuya (Apr. 2026~)

b
’i %‘/1‘5 ’H

g-iiﬂl.- Open one of Japanods
| P Hil I"w inside our Headquarters Building No. 1.

» MO " . Serve as a hub to accelerate the real -world
Robots 74 2. 58 3 | =T e o g“ » deployment and widespread adoption
% ANl of humanoid robots.

90



Al & Robotics O Generative Al services ]2 oK E. AL.c.c

Simultaneous search across multiple generative Al models.

Feature updates: Automated comparative evaluation and concurrent image
generation.

Exampl e:
oTel | me about t hel| hi
|l nt er net Gr oup. ¢

answer s
mul taneous

GMO 91



Expanding Customer Base and New Strategic Focus Areas

Delivering a wide range of indispensable and enduring value positioning security as a mid- to long -
term growth driver.

Al X Robotics GMO

Al&OIRT+ I AGE

GMOCYBERSECURITY GMO Flatt Security
W IERAE

. BEFENELS
@ clobalsion. O wrs  JEitA

( ealy snoo4 )

sseuIsng bunsIxa  syopepunoy maN

Payment
GMOEPSILON GMOFINANCIALGATE GMOPAYMENT GATEWAY

-~
Access Oilﬂ;ngf} Lc:)rs COLOR ME A makeshop GMO I59REC &
Cloud/rental server C i & CloudCREW
V b — "
- & LOLIPOP! REVY GMOGPUZFIE
Domain MuuMuu lue- SI'IO
e ¥ Domain aive ° p
Small to medium
consumer _ Large-scale Business
-scale Business

GMO
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Group of businesses with a customer base of 21.92million

Online Banking
GMOBEESRYNERT

Equity-method affiliate

Internet Security Internet Finance  Cryptoassets Online Advertising & Media

7.3% 2.7% | SMOSmaAD TS i 4 ) Doy

Cryptocurrency Trading (GGIMO €Y &Eﬂ GMOAZAMR= EEo&D Support

Cybersecurity oy CPMOEF2UF126  Electronic Contracts gﬂgéﬂ—ry OGn'i‘r:S-cec’u;:& F;r:;fi; Stablecoins SYEN ZLISD GMO GLOBALSTUDIO ..., Eg:crég HGiy %5 QTFq UserPariceaton Media
i H [-o—

Cypersecurity MO 2 sHISHOCLOUD 22 Takumi GMC);I-‘E - & SEQDash! GMORTzun- AISEOF(LY9- ScoMeases @7l Usgy Partciation
e GMO BRAND SURVEILLANCE GMOW u:::L,iERo rmﬁ’ﬂg.a 776I( Accounts PITa, e MO QENGINE it Qlinfon CASHMART ({Eﬁm‘:ﬁ:}
GMORUIRESI— @5 N 50 I ' ESFanSpot <~ B GMOATT. B+ /i1 GMOMTIE (Lome Atracton
SSL & Encryption Security OGIobaISIgn. GMO FSA-O91> T FEFEALEEZE i4U michill WEB#ZSH: Mediaf‘la)rill:;‘f;:l?::g:g:
Q?:SSL&Encryption Security @ﬂ Electronic Contracts @aﬂcybersecurity 5<5<AD0 GMO/E-FX |>riayads ReéMo Fi73m B

AINR—AERARY T—T

12 months to December2025

Consolidated Sales

E-Commerce Support

.
minne (Hardmads Marketpice) o

Internet Infrastructure JPY 285.6B e I SMO, (<55 Webste b E-commrce support @

BCBCR=LA=TIY Development Support (Craate & Soll Original Goods)
6 0 [ 1 /0

Global Brands Z#.COM
Venture Capital GMO VENTUREPARTNERS GMOAI&Web3

suzuRI

GMO 959REC @ M makeshop ‘:‘3':25.’,":5 Online Store Support

(EC Platfarm)

= Restaurant oo
@ OMAKASE  peseryation Service

GMOT-77127Dx MEQDash! GMOBHEP7UM LIt

GMO PAYMENT GATEWAY & FLANZRIARTE AFrHIEH GMOANIAT Y Healthcare DX
Processing S Tamen: e €nilon GMO®EILL GMO 77U RS
N R TR rhakaru.@i Meter Inspection DX GMOBEHDX Real Estate DX
pomain Registry ,5hOP &OKYO DomainRegistrar 3 HuuMuu  wvvalye Domain TFRAALM RXTAL Jo FFFAL GCenerative Al services
@D I O Townhifi (IR A (G@TT) GMOBIZPIER GMO BILXAT GMOAIKOKTAIAEE impiementation Suppor
Cloud / Hosting GIMOGPUZS9F Kigra Cﬂﬂ-h QI.OI.IPOPI Value-server &) CloudcREW GMO CLOUD Ryoo—F GMOFTIIILERME "R 88 At

q . - 2 Official Brand Shoj
19.01 million Cust *5 @i Domain -7 Domain @'ﬁ Cloud/ Hosting @ Online Store Support ¢ Payment @“‘lnternet Access GMO A JrUv)LERR Official Brand Shops
. ustomers Registry Registrar (EC Platform) Processing (Provider) GMO 1 >4—5%wh TOWER Intelligent Tenant Buildings

*1 GMO Aczora Net Bank, Ltd. is accounted for using the equity method and is not included in consolidated revenue  *2 Country code based on Netcraft data  *3 Number of Companies Using “GMO Sign” and Total Documents Sent with Electronic Seals (Survey by GMO GlobalSign Holdings) *4 Based on the Fermi estimat
*5 The number of customers shown represents the total combined customers of the Internet Infrastructure and Internet Security segments.  *6 Based on our own data  *7 Based on ICANN data *8 Based on domaintools.com data  *9 Certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenants.
GMC *10 Winner of Best Satisfaction Award in Hikari Collaboration Award 2024 *Segment sales ratios above may not fully correspond to how services are actually allocated.
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Internet Infrastructure | Full

Record
high
Net Sales:Up /.2% YoY
(JPY billions)
| 1754
Changes in rules to S 164.2 26
record the revenues*1 ! ' :
: 152.0 2.9
| 2.5
1 136.3
123.3 1295'8 2.3 83.6
= 75.2
59 ! 65.1
445 1 523
37.4 !
148 166
15.1 16.1
8.2 8.6 !
41.7 41.1
20 21 22 23 24 25

-year results trends

Operating Profit: Up 18.0% YoY

(JPY billions) 4053
34.35
25.19
21.06
17.98
15.24

Other

Payment

Security

Ecommerce Solutions
I Hosting & Cloud

Domain
s Provider

20 21 22 23 24 25

*1 "Accounting standards related to revenue recognition” ( accounting standard No. 29 )
GMO *2 Includes a decrease of approximately JPY 2 B due to the change to a net amount treatment.
*3 Includes a decrease of approximately JPY 1 B due to the change to a net amount treatment.

96



Internet Infrastructure | GMO GPU Cloud business progress

To deepen our partnership with Turing, GMO Internet, Inc. sighed a Memorandum
of Understanding (MOU).

Made a JPY 3.2b equity investment and entered into a strategic partnership
agreement; will provide compute resources over the next four years.

[TUJRING GMOINTERNET

Total theoretical peak performance is 0.37 EFLOPS (exaflop$) the technical maximum potential computing performance of the serv ers to be provided.

GMO
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Internet Security O Full-year results trends

Net Sales:Up 10.4% YoY

(JPY billions)

18.5

Changes in rules to
record the revenues*

20 21 22 23

194

24

Record

high

21.4

2.7

25

Operating Profit: down 11.8% YoY

(JPY billions)

3.18

0.84

0.74

1.74
1.45
Impersonation Monitoring and
Takedown Support (Brand Security)
mmm Cyberattack Protection (Cybersecurity)
mmm Protection Against Eavesdropping, Tampering,
and Impersonation (Encryption Security) O 75
20 21 22

23 24

GMO *"Accounting standards related to revenue recognition” ( accounting standard No. 29 )

25
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Cybersecurity Business O Mid - to Long -term Growth Outlook

GMO CYBER SECURITY
Scale the business by |l everaging thH& Gr

while expanding our products and services

Product GMO

YAN-E Y deZ2lh

MaA (®) MUFG GMO SECURITY

(MEIES)

Space cybersecurity, JESTAR, EU CRA
compliance support, etc.

MG G MO Group Cyber Defense Division "6"

businesses : :
Support for the Supply Chain (SCS) security
assessment program.

Vulnerability assessments & penetration testing, Security incident
response support, Security training / certification programs, Cyberattack
defense & analysis, Security consulting, Support for compliance with
security guidelines and standards, etc.
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Online Advertising & Media

Net Sales:down 1.5% YoY

(JPY billions) A _
2 -_p Changes in rules to

record the revenues*

52.3
47.0

35.9 36.1 355

35.0

33.1 34.3
18.6 17.5
15.7 13
20 21 22 23 24 25
GMO

O Full-year results trends

Operating Profit: down 33.1% YoY

(JPY billions)

3.54

X Internet Media
Online Advertising

-0.28
20 21 22 23 24 25
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Internet Finance O Full-year results trends

Net Sales:down 9.8% YoY

(JPY billions)
47.2
42 5 43.7
394
33.8
30.8 I
20 21 22 23 24 25
GMO

Operating Profit: Up 181% Yoy

(JPY billions)

Provision for Thai securities

(allowance)
10.61 12.16
9.29
4.33
20 21 22 23 24 25

2FY22: JPY 3.5bn / FY23: JPY 3.1bn [/ FY24: JPY
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Internet Finance | FX business KPI Overview

Customer Margin Balance

p JPYbillions P

Maintained at a high level

393 392

5

352 365 365

Ql Q2 Q3 Q4|Q1l Q2 Q3 Q4(Q1 Q2 Q3 Q4]1Q1 Q2 Q3 Q4
22 23 24 25

GMO

Quarterly Active Users Share Trend

16% 2503 Share

Approx 1 5 V

14%

Strategic shift:
from share-focused to
12%user-growth -focused

approach.
10%
Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3
21 22 23 24 25

* Share of unique traders across three entitiesi  GMO Click Securities, GMO Gaika, and GMO Coi

Source: Japan Financial Futures Association (compiled by the Company)
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Cryptoassets business | Full-year results trends

Net Sales

down 14.6% YoY

(JPY billions)

GMO

20.6

Operating profit
down 45.0 Yoy

(JPY billions)
9.09
3.40
1.87
0.76
-0.34
-1.27
20 21 22 23 24 25
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GMO AOZORA NET BANK
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Full-year results trends GMO AOZORA NET BANK

p JPYbillions P

*1
Sales

*2
Operating
profit

GMO

40

30

20

10

-10

-20

Revenue up
34% YoY

Profit up

61% YoY

Customer base continued to
expand.

Transaction revenue increased.

*3
‘ ‘ ‘ ‘ *1 Ordinary income (banking business) & Total income from banking operations
Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1l Q2 Q3 Q4 before extraordinary items
22 23 24 25 *2 Core business profit (banking business)d Operating profit from core banking
operations, excluding gains/losses on securities and other non-recurring items

*3 Fiscal year refers to our accounting period ending in December 105




Net Bank | Business KPI Status GMO AOZORA NET BANK

*1

Main bank growth rate ranked No.1 for two consecutive years, continuing solid expansion.

*2
Number of business accounts BaaS by GMO Aozora
p Thousand Companied 259 p Number of ContractsP
1,010
Up 34 5v vov Up 30.5v vov
) 170 . 774
582
112
420
66
233
32
103
16
Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4[Q1 Q2 Q3 Q4 "3 Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4{Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4
20 21 22 23 24 25 20 21 22 23 24 25

*2 BaaS (Banking as a Service): A system that provides various banking functiofissuch as payments and deposit

GMO *1 Source: oOMain Bank Surveyé by Tokyo aqiifications, previoysly gvailgple only through banksfi to external businesses as cloud services via APIs. 106

*3 Fiscal year refers to our accounting period ending in December



Net Bank | Cash and Deposits GMO AOZORA NET BANK

1,237
(JPY Billion)

Py 1.2
trillion

400

*

Q1 Q2 Q3Q4/Q1 Q2 Q3 Q4|01 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4
20 21 22 23 24 25

GMO * Fiscal year refers to our accounting period ending in December 107



New Initiatve O-1 Account , 6 an I ntegrated

Launching an open ecosystem that companies both within and outside the Group
can join (from Dec 2025)

UG Sevices Enabling more efficient customer
Pharmacies = 3 Cyplo ASsels acquisition and improving user
ID .
Insurance convenience
B D) Credit Cards
EC
CVS 2
| 1 Aiming to become the No.1 integrated ID
shop platform through Group synergies and
Neawork B 5 partnerships with external companies
Server D Domain

Solutions Services
IT Infrastructure
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b ) Shareholder Returns



Sustainability Management O Human Capital Strategy

Focusing on the development and utilization of Al talent

Recruit

Al Talent

GMOGenius J0T\
GMO GMO GMO i 10h%5.

Ait=sF— ALJ-AR%IEE AiDay

GMO
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Sustainability Management O Current Progress

A Inaugural Integrated Report: Driving Sustainable Growth through GMOism.

INTEGRATED REPORT 2025 e

GMO Internet Group, Inc.

GMO

INTERNET GROUP

wm—=_(Governance

Roundtable Discussion
with External Directors

How GMO Internet Group
Looks from the Perspective
of External Directors

Extemnal Directors Ogura, Gunjikake and Masuda took part in a roundtable

Director (independent direct

T |Keigo Ogura Kaname Masuda  Takashi Gunjikake

QN

A FTSE ESG Ratingsimproved to 3.3 (from 2.9 last year)



1. Summary and Conclusion
2. Key Topics (Security; Al & Robotics)

3. Segment Performance, Sustainability & Shareholder Returns
4 ) Group Overview
W ) Performance by Business
L1 ) Progress on Sustainability Management
b ) Shareholder Returns



Approach to Enhancing Corporate Value

Commitment to both sustainable growth and robust shareholder returns

Dividend
Frequency

Quarterly
Operating Profit

Targeting 1 5%+ fotel Payout 50%
Annual Growth or Higher

DOE Under review

GMO 113



Shareholder Returns | Policy

Total Shareholder

Returns Ratio Dividend Payout Ratio Share Buyback

50% o 3% 17 %

Net profit at end of fiscal
Quarterly dividend year to form basis of
buyback in following year

GMO 114



Shareholder Returns | Dividend per share

(JPY)

47.6

Quarterly dividends

based on adividend

payout ratio of 33%
or higher.

% Q4
% Q3
X Q2
X Q1

22 23 24

GMO 115



Shareholder Returns O Share repurchase and cancellation
0 progress toward long -term target

Repurchasing and retiring shares issued for capital increase following the
withdrawal from the loan credit business (2007).

Long-term

38.35 M shares

target

Repurchased 1995 M*Zshares P Progre3552.0\_/ P

Retired 1045 M shares p Progre3527 3V P

*1 °Notice of Revision to Shareholder Returns Policy with Long Term Share Buyback Plan - Disclosed on July 30, 2015
*2 Figures represent number of shares (M = million).
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Shareholder Returns | acquisition of treasury stock

Total cost of
share acquisition

Total number of
shares to be
acquired

Acquisition period

GMO

Up to JPY2. (4B

Up to 1.1M shares(to be retired)
1.109% of shares issued (as of December 2025

February 13, 2026, through to February 10, 2027
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Shareholder Returns O Shareholder Return Performance

107.8% 112.0%
83.2%
\ 6.0 Resolved today
57.3% 0 eSS
49.9% i E Outlook for

i Total Payout Ratio

112
9.99 V

8.55 8.37 9.99

4.25 6.59

3.68

5.16

Total cost of share acquisitionp billionsP

20 21 29 23 o4 o5 [ ] Total Dividend Amountp billionsP

Total Shareholder Returns Ratig V P
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GMOINTERNET GROUP

We are planning on making an earnings announcement for FY2026 First Quarter after 3:31 pm on May 15, 2026.

This document includes projections based on expectations, premises and plans as of February 12, 2026. These projections mayiftler from actual
results due to factors including changes in the global economy, competition, exchange rate fluctuations, market cap of cryptoasset, natural
disasters and other unforeseeable events. Some of the figures given, such as market share are based on our own calculation3.hese figures may
differ from research agency figures.

Information contained in this document is provided for information purposes only and does not constitute solicitation of inve stors. Further,
results forecasts and other forward-looking statements are based on premises that include risks and factors that are largely indeterminable.
Please understand that actual results may differ significantlyas a result of forces including economic conditions and market environment. No
responsibility for any reason is accepted for damage sustainedas a result of actions taken based on this information.

Copyright (C) 2024 GMO Internet Group, Inc. All Rights Reserved.
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A Group Overview



Group Overview

Company Name GMO Internet Group, Inc.

Founder, Chairman | Masatoshi Kumagai
and Group CEO

Address (Group Head Office) Cerulean Tower 261 Sakuragaokachqg Shibuyaku Tokyo
(The 2nd Group Head Office) SHIBUYA FUKURAS2-3 Dogenzaka, Shibuyaku,
Tokyo

Established May 24, 1991

Stock Listing 9449 (Tokyo Stock Exchange Prime Market)

Business Segments | Internet Infrastructure
Internet Security

Online Advertising & Media
Internet Finance

Cryptoassets
Capital JPY5.0 billion
(including capital
reserve)

Consolidated Staff 7,839
G MCSoup companies 130(As of December 2025)




Operating companies(1/2)

As of the end of March 2025

Internet

Infrastructure

GMO |
p 4784 P

GMO-PG

b 3769 P

GMO-PB
p 3633 P

GMO-COM

(410A)

Other

GMO-1K GMO Internet

GMO-PGK GMO PAYMENT GATEWAY
GMO-FGK GMO FINANCIAL GATE
GMO-GSHDK GMO GlobalSignHD
GMO-PBK GMO PEPABO
GMO-COMK GMO Commerce

GMO

Security

GMO-GSHD

p 3788 P

Other

Listed subsidiaries
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Operating companies(2/2)

As of the end of March 2025

Internet Advertising and
Media

GMO-TEK GMO GMO TECH Holdings
GMO-MEK GMO MEDIA

GMO-PPK GMO Product Platform
GMO-FHK GMO FINANCIAL HD

GMO

GMO-I
(4784)

GMO-TE HD
(415A)

GMO-ME
(GED)

GMO-PP

(3695)

Internet Finance

GMO-FH |
(7177)

Other

GMO CLICK Securities

GMO Gaika
GMO Coin
Cryptoasset
Other
Incubation Other

Listed subsidiaries
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Internet services operations

As of the end of March 2025

Domain

Cloud and Rental
Server (Hosting)
Business

GMO

GMO-1 (4784)

GMO-PB (3633)

Others

GMO- 1 (4784)

GMO-GSHD (3788)

GMO-PB (3633)

Other

E-commerce
solutions

Payment

Provider

GMO-PB (3633)

GMO-COM (410A)

Other

GMO-PG (3769)

GMO-FG (4051)

Others

GMO-1 (4784)

Listed subsidiaries (stock code) 7



Our Strengths
for

Sustalnable Growth



Our Strengths for Sustainable Growth
1. Risk diversification

2. Operations and development of our

own technology

3. Solid recurring revenue

GMO 128



1. Independent management

Each group company pursues the No. 1 strategy

under the smGM@nd creates gr

As a result, our group with diversified risk

Management strategy.

GMO 129



2. Operations and development of our own technology
Engineers & Creators ratio

B2 i

Limited to hiring -
Advanced and Al Talent

S 317 7.361 7,393 7,396 7438 7431 11525 1540 7965 7,497 7,505
7,213
7,042 71133

6,767 6,782
6,554

7,839
7,585

6,180 6,272

Goal: Workforce of over
50.8v 60%

496y 901V i

48.1V

Total number of partners (excluding officers and part-time officers)
mmmmm 06 Engineers& Creators

*1 Not including partners of GMO Internet Group affiliates accounted for by
the equity method ( such as GMO Aozora Net Bank ).
The number of the Bankds empl o\ecerherd 03

2025.
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 *2 New graduate joining through the 0Th
20 21 22 23 24 25 per annum for prnApm202B0RAduat es o

Introduced Al test for mid -career hiresp Jun. 2023 P



3. Solid recurring revenue

That means our core business policies,

Indispensable products that will not
disappear
With
recurring revenue business model

GMO 131



Analysis of Consolidated Net Sales

60.9v

43M5.6
277.4

258.6
241.6 245.6

Solid Recurring

114.0

196.1

185.1
115.5

Revenue Supporting

104.5

Sustainable Growth

174.0

I Solid recurring revenue (JPY 100Mf3
Other revenue (JPY 100M)
mmmmm  Solid recurring revenue ratio (%)

18

25 B Aggregate of Domains, Cloud & Rental Server, selected Ecommerce support services (recurring
& transaction-based), selected payment services (recurring & transactionbased), Internet
GMO connectivity, and selected security services (recurring & transactiorbased). 132



3. Solid recurring revenues

Unit price

JPY 9,157yen

Solid recurring
revenue

JPY 17.40billion yen

Number of »
contracts 19.01million I I
18 19 20 21 22 23 24 25

GMO 133
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Internet Infrastructure | Contracts
+4.40

(millions) 1

19.01

+1.59 S 087

[

14.61

+0.73 Y002

l

l

12.15

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25

GMO

Solid recurring
revenues base

19 .01m

customers
Increased contracts

4.40m
YoY

* 1. Impact of overseas domain account review (approximately 900,000

accounts) reflected in 24Q4.
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Our response to social trends

Megatrends Adoption of Cloud |, ..o ration of DX Spread of Al
and Computing Robotics
Emerging Trends Promoting a paperless Strengthening of data Growing threat of Widespread of
environment privacy regulations cyber crime Cashless Payment
: Cloud/rental server ]
Selected Products [ U ] (GPU cloud)

from Our Portfolio _
[Support for online shops ] [ Payment Processing] [ Internet bank ]

(Cloud EC)

Independent Developed and operated : :

Accelerating Through
transition to
holding company structure

GMOism Sharing and implement thoroughly

GMO 135




Listed Group Companies | Market Cap and Equity Share

*1 Market value as of February 10, 2026 *2 Includes indirect holdings (as of the end of September, 4784 GMO Internet only ratio as of 1/1 after reorganization)

*3 Indirect holdings through GMO Payment Gateway. *4 Calculated as the sum of the listed market cap values

GMO

Stock Code Company Name Exchange  MAIKELCAD o Onership? Uy Share
9449 GMO Internet Group Prime 399.2
3769 GMO Payment Gateway Prime 669.8 41.1% 275.3
4784 GMO Internet Prime 219.4 91.8% 201.4
7177 GMO Financial Holdings Standard  109.1 65.8% 71.8
4051 GMO Financial Gate Prime 43.6 23.5% F3 10.2
3788 GMO GlobalSign HD Prime 27.2 52.0% 14.1
3633 GMO Pepabo Standard 11.4 62.5% 7.1
6180 GMO Media Growth 10.3 62.9% 6.4
3695 GMO Product Platform Growth 9.1 73.5% 6.7
415A GMO TECH HD Growth 7.4 53.3% 3.9
410A GMO Commerce Growth 7.1 65.0% 4.6
5250 Prime Strategy Standard 3.7 63.1% 2.3

Group Total 1,518.0™ 604.4

136



A Financial condition and strategy
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Consolidated Cost Composition

(JPY millions)

GMO

65,000 -

60,000 -

55,000 -

50,000 -

45,000 -

40,000 -

35,000 -

30,000 -

25,000

20,000

15,000

10,000

5,000

14,805

3,544

6,499

12,994

3,636

6,718

2024/Q4

13,856

3,677

6,717

2025/Q1

13,721

3,761

6,813

1741

2025/Q2

14,671

4,042

6,878

1891

2025/Q3

2025/Q4

F-

Human resources

B Advertising and promotion

Depreciation and leases

1 Outsourcing costs

Communication costs

H Rent

" Commission paid

B Media costs

Goodwill depreciation

1 others
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Consolidated Balance Sheets

(JPY millions)

Current Assets

Cash & Deposits
Fixed Assets

Goodwill

Software

Investment Securities
Total Assets

Total Liabilities
Interest-bearing debts
Equity
Non-controlling Minority Equity
Shareholders' Equity
Retained earnings
(Shareholders' Equity Ratio)

GMO

End of GMO cMo

Changes Financial HD Internet Group

12/24 (End of 12/25) (End of 12/25)
A e YT EEVIT e e
469,168 83,609 138,894 126,469
205,215 7,924 34,177 328,252
16,851 3,093 8,133 -
17,353 1,311 1,841 39
62,811 483 12,479 96,650
2,151,114 2,272,458 121,343 1,406,809 328,252
1,961,06 93,986 1,353,792 299,923
554,873 47,400 241,327 281,678
190,047 27,357 53,017 28,328
103,650 11,997 170 -
86,340 15,183 52,846 28,328
53,506 8,198 48,977 44,511
4.0% +0.5pt 3.8% 8.6%
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Consolidated Statement of income

GMO

(JPY millions) FY2024
Net Sales 277,407
Gross Profit on Sales 166,142
Operating Income 46,653
p OP MarginP 16.8%
Non Operating Profit and Loss -87
Ordinary Profit 46,565
Extraordinary Profit or loss -1,677
Income before Income Taxes 44,887
Provision for Income taxes 15,498
Equity-method investment activity 16,015
Net Income 13,373

Changes

supplementary
information

3.0%

2.2%

22.5%

+3.2pt

13.5%

17.8%

14.0%

19.3%

20.4%
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Consolidated Cash Flow

. e - GMO-FH
6 JPYbillionsP EY24 Significant Factors 6 JanDecemberP
Operating Cash Flow +84.7 Profit before income taxes: +528 +11.8
Payments for purchases of tangible and intangible fixed
i assets:Y 120
Investing Cash Flow -71.4 Payments for purchases of investment securities’Y 181 -0.7
Proceeds from sales of investment securities: +233
] ) Net proceeds from borrowings (borrowings and repayments):
Financing CashFlow +60.7 +12.38 +10.4
Net proceeds from bonds (issuance and redemption): +34.4B
Changein Cashand <
ng +77.5 § 23.0
Equivalents
Balanceof Cash and
: 466.5 138.8
Equivalents
GMO
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Financial Strategy

k Avoid excessive risktaking, considering balance of Shareholders equity

k Aiming to Equity balance , 100 Billion yen.

Asset management

GMO

-
All investments are subjected to

our Risk management policy
&vhich up to 2/3 of Equity

-

Secure and reliable payments
of debt loans and bonds

.

-

Stable Investment

.

Procurement

Agile procurement

Long term debt

.

Procure Fixedrates

142



Financial Strategy O Procurement

Multi ways of financing
A Continuous procurement helps growth capital ensured.

The way to procure Totall Interest-bearing debt
Direct Indirect |
p JPY 100MP FY23 | FY24 | FY25
4 _ N\ N\
Domestic Debt finance Total 4,735 | 5,345 | 6,021
Corporate Bonds L ) C
.
> L g COTOrAte 1 1312 | 1,419 | 1,563
Individual
Lease _
| Corporate Bonds | | ) Debt finance | 3,423 | 4,129 | 4,258
4 )
Others
. J
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Financial Strategy O Procurement ,
Lengthening term k Fixed interest rate

A Aiming to build a strong financial base

Debt balance averageterm Fixed interest rate ratio
P YealP FY23 | FY24 | FY25 b %P FY23 | FY24 | FY25
Corporate bond 35 29 21 Corporate bond 1000! 1000! 1000
Debt finance 36| 42| 35 Debt finance 72.8| 78.9| 83.9
p long termP p long termP
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Financial Strategy O Asset management Cash on hand

AKeeping enough repayment cash(the amount for debt financing repayment next
year and for corporate bonddos repaymen

p 100M YenP FY23 FY24 FY25
cash and cash equivalents 3,889 4,665 5,675
Balance of interest debt within 1106 1.904 2 903
3Years
Within 1 year 231 271 734
Over lyear within 188 261 827
2 years
Over 2 years within 636 871 1341
3 years

GMO 145



Others O Credit rating

Strategy
APlan to maintain current rating and aiming to be upgraded.

AHaving conversation with R&I before-hand, when decision making on a huge
Investment to be carried out.

Current situation Rating agency Issuer Rating
JCR A-(Stable)
R&l BBB+(Stable)
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A Consolidated results
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Net Sales by Segment

Changes in rules to
record the revenues*

1
1
1
1
' _>
: s 718
I 713 142 710 712
1 69.4 68.8 69.6
(JPY billions) ! 8 676 |
54-6: 655 644 060 15 . 2117 5
62.5 Lo 62.5 M4l 7 58
592
575 - 019" 126 92 104 4114 87
56.4 , 56.0 : 1.6 109 108
53.6 528 53.2 . 113| - 0.7 " 127 122 105
50.8 :
o - 10.0
10.3
o1 90 __ 60 107 .
9.0
e 13.7 9.1
13.7 g 12.1 8.7
8.0 3.8 a
33
2.7 3.2
2.0 2.6
417|041 7|42 C @427
40.2[40.3
38.6|38.237.9
37.2
 EX

20 s L5207 Lo 3 e 2 o322 33193501333

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25

GMO

Record
high

RevenueUp

0.7% YoY

Sustainable growth driven by
Infrastructure and security

Other

Incubation
Cryptoassets

Internet Finance
Online Ads/Media
Internet Security
Internet Infrastructure

"Accounting standards related to revenue recognition”
(‘accounting standard No. 29)
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Profit by Segment

19.81
(JPY billions)
15.20
14.43 1456 1471
: = = e :
Profit Up
12.47 12.38 - 4.68 0.31
008 11.81 aa7 yre
10.99 i 0.22 1.34
0.28
9.57 0.46
A 1 ; 1V vov
0.83ff0.76 S " - O
8.28 E . ; 0.40 0.33 0.44]
- 0.80
Sustained profit growth driven
381 6.09 268 5.73
@ 537 . .
o by solid recurring revenue.
177 057 10,200
1.63 9.72/9-93
0.52 D 0-34 8721891 8.77
0.58 0.38 7.94
4.46
3.45 “2W380f368 Other
[ Incubation
I Cryptoassets
020U L e i Internet Finance
-0.67 ©F I Online Ads/Media
- -1.82 I nternet Security
I |nternet Infrastructure

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25
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Global Operations | Global Net Sales

(JPY billions)

Global
Sales Ratio

Net salesDown
3.3% Yoy

Since Q2 FY2020MacroKioskis no longer a consolidated
subsidiary. We deducted MacroKiosk values from net sales
retroactively to Q1 FY2017 in this chart.

QL Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4
2020 2021 2022 2023 2024 2025



Internet Infrastructure




Internet Infrastructure | Net Sales by Sub -Segment

Changes in rules to

1
e o
1
. record the revenues*1 , 447 452
I .
(JPY billions) ! tog 427 08
! 41.7 417 7 07
| =T RevenueUp
1 0.7
! s 38.6 382 5, o O
: 364 90 05 o5
! 34.5 0:8
331 1 333 08 221
315 316 31.8 322322 55 320 06 212
o 07 06 05 4.3 17g 183 500 201 199 .
293 2. : 8 193 20.
i \ 15 5 163158 18'0 .
16 : 175
|| | 1o 31 .
102 109 11.3 12. :
o4 88 97 1?.0
' YoY
1
' 4.0
1 *
40 41 _ '35 36 37
39 39 40 41 47 42 4. 3 38 41 39 2.0

Accumulation of solid
recurring revenue

Other
Payment
10.5911.0810.7800.58 0. ol 0 8 oallocloqoofo. . . 1Mo . . cBos Ecommzr‘chSo(Ijutions
: mms Hosting ou
Domain
mmmm Provider

2.1

19 19 21 21 ,,

55
s5..fs.1f52>4 53
I I

252 29 23 21 22 23 24 25 26 26 26

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

20 21 22 23 24 25
*1:"Accounting standards related to revenue recognition" ( accounting standard No. 29)
GMO> *2:The effect of applying the net amount treatment, approximately -2.0 billion yen, istaken into accounti n Q486 2 3. 152

*3:The effect of applying the net amount treatment, approximately -1.0 billion yen, istaken into accounti n Q406 2 4



Internet Infrastructure | Operating Profit

N 10.66
(JPY billions) 0.05 10.20 Record
9.72 = high

g.72 &9t 8.77

Profit Up

21.5V YoY

Solid recurring revenue drove
profit growth.

4.76
4.29 4.46
3.80 343 3.78
3.45

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25
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Internet Infrastructure | Breakdown of Operating Profit

(JPY billions)
% YoY 17.9%Up
7.14
5.78
5.06
4.10
3.04 3.13 YOY 166%Up
2.54 37
.18 1.3 1.1
222 ek — -0.71 -0.74 087 Payment business
I Except payment business
QL Q2 03 Q4 Q1 Q2 Q3 Q4 Q1L Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Cost allocation
20 21 22 23 24 25
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Internet Infrastructure

Revenue
(JPY millions)

Changes in rules to
record the revenues*

11,043
9,944 9,998
9,82 9,635
8,935

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025

e 3

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
GMO

(thousands)

| Provider - KPIs

Subscriptions

Focusing on our in-house product,
2,230 2,258 2269
2,152

resulting in a stable trend in the
2,209
||||||||||||||||| |

number of lines
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025
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Internet Infrastructure | Domain Registration - KPIs

Revenue Contracts
(JPY millions) (thousands)

Increase due to large -scale

domain registrations
Changes in rules to

2,710
2,534
2,130
1,948
9,593
8,661
7,197 7,119
“ 61586 ““““

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4'Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025

= Qi

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
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Internet Infrastructure

Regqistry
(wholesale)

Registrar
(registration/sale)

GMO

| Domain business

4 2009 O )

.ShOp 8 (o kyo
5t

1999 O 2012 O
zZ..COMm
MuuMuu
e ¥ Domain
alve-
Japan Overseas
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Internet Infrastructure | Domain business
.shop contracts progress

Increase driven by

(thousands) campaign effects

4016

3,680
2:320 Renewal rate: 72 1%
1,461
1,049
] IIIIII

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025

“From FY24.@3, the renewal rate calculation method has been updated to ‘'weighted average of second and subsequent renewal rates
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Internet Infrastructure | Hosting & Cloud - KPlIs

Revenue Contracts
(JPY millions) . 6.373
| - 1,106 1,117 1,125
- Changes in rules to . 1,070 1065
| record the revenues 5,478
! 5,199
! 4,703
4,026
3,881 ‘ ‘|
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025 2020 2021 2022 2023 2024 2025

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
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Group synergies case ASP shopping cart x payment

Recurring revenue and transaction revenue through a natural cross  -selling
Feature Online store Payment
—
COLOR ME GMOEPSILON
Service
WA makeshop, ..o | cmoravmenTGATEWAY
Business model Recurring Transaction

Revenue

Number of stores x unit price

GMV x commission rate, etc.

Reportable segments

GMO

Ecommerce Solutions

Payment
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Internet Infrastructure | Ecommerce solutions - KPIs

Revenue Contracts (ASP shopping cart)
(JPY millions) (thousands)

e rees. ! Other Despite of the ongoing

{77777 Transactionrevenue (minnek SUZURI) downward trends, the number
of high -priced plans are

B Recurring revenue (ASPshopping cart)
1 .
s Changes in rules to expanding
| record the revenues*
: \
i 48.0
| 44.3
4'262: 4173
3973 ryooh T o) e 3,959 c--y 4008
"":f"::‘lii:ii:l __E:.r"::‘::: e LT
T e S T A e T A B
ST O A S R O SR N A B O
SRR R R R R R
O I A A A O A S A
EREEER R SRR E R AT T A N R O O
T B S e O L A e S I B ;:::::;;:;;__j;:-.--;
BEnEnE=RnEREEERTEE . ;s—--i — = _Bfi°88 =Rk =l
i::::::;;;i:::::.:_iL__.. ' I L
T S R A I B P
T e
T R
S T A O R
1
1
1
1
QL Q2 Q3 Q4 Q1 :

Q2 Q3 Q4 Q1 Q4 Q4 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2020 2021 2022 2023 2024 2025
2020 2021 2022 2023 2024 2025

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
B 1 Includes a decrease of approximately JPY 2 B due to the change to a net amount
treatment.
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Internet Infrastructure | Ecommerce Solutions: transaction volume

( JPY billion)

YoY

9.9% up

Freenance
SUZURICanvath
minne

Ecommerce Platform

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25
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Internet Infrastructure | Payment processing -Our Role

Connecting merchants and payment companies through

b |
I _ .
Consumer : Merchant ! GMO-PG consolidated Payment
: I subsidiaries Companies
x I :
I 167,556 stores™ 40+ Credit card
| (Asofend -Mar 2025) | companies
|
I .
1 EC | Convenience store
I B2B° B2C C2C I
PC : | Account Transfer
Taxes, Dues, Utility 1 .
: NHK, Electric Power, ! Online  Payment Carrier billing
1 National Tax Agency, : GMOPAYMENT GATEWAY
_ : Municipalities 1 GMOEPSILON Bank tranSfer
|
: Subscription I Emoney
; Video streaming : Cosh on Dol
ash on Deliver
Smartphone/ : Software, Water server, etc. " Yy
Tablet I Service/Commerce : GMOPAYMENTSERVICE
I . .
ID@mmmmm : GMO Payment
| Donation, Insurance, After Deliver
| Travel, etc. : cp b t y
aymen
\\ : : 4 QR code
@ | 438,563 IDs* | GMOFINANCIAL GATE
3 : (As of end -Mar 2025) I GMODATA ID-based payment
|
Payment | ! GMO CARDSYSTEM Multi -currency
Terminal 1 :
L e e e e e e e e e . Pre-paid

*1 The standards for calculation the number of operating stores has been revised from Q3 FY2023. Figures exclude a specific casand fincode byGMO.
If included, the number of operating store IDs would be 782,780 stores (up 10.9% YoY).

GMO *2 The figures for IDsare GMOF G6s f i gur e s a nfiee active IDauatceexctude GMOM@d s GMO Cas hl elds% WY.at f or m, up
Prepared

etc.

based on GMO Payment
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Internet Infrastructure | Payment Quarterly KPIs

Group -wide annual TRX value reaches approx. ¥22.8 trillion in the past 12 months

Operating
Stores */Terminals
GMO:FY2025.Q4 GMO:FY2025.Q4

5 TRX volume %3 TRX value ™

GMO:FY2025.Q4

Past 12-month Past 12-month

PG:FY2026.Q1 PG:FY2026.Q1 PG:FY2026.Q1

- 2.08 bn 8.71 bn ¥6.0 trn ¥22.8 trn

Consol.
% YoY - ~ 1.6% + 11.9% + 6.0% ~ 12.1%
167,556 1.67 bn 7.24 bn ¥3.4 trn ¥13.6 trn

Online
% YoY + 4.5% -~ 6.9% + 8.0% ~ 4.1% - 3.7%
448,749 4.00bn 1.47 bn ¥2.6 trn ¥9.2 trn

CP?
% YoY + 14.1% + 28.5% + 36.1% + 23.1% ~ 27.1%
Proportion of representative contracts in online TRX value 4 Approx. 55%

*1 The standards for calculation the number of operating stores has been revised from Q3 FY2023(equivalent to Q3 FY2023 in GMQQ). Figure exclude an operating stores of a specific merchant andfincode byGMO.
If included, operating stores would be 802,208 (up 10.9% YoY).

*2 The figures for IDsare GMOF Gds f i gur e s a nfiee active IDuaddeexclude GRMOMM@ds GMO Cashl ess Pl atfor m.
CP transaction volume and value includes GMGP G6s CP payment ( GMO Cashless Platform).

*3 Transaction volume is calculated based on fee revenue standards, which in the case of online consist of multiple (1 to 3fransactions per payment of a single authorization (tentative sales proceeds)
or actual sales proceeds, and one transaction per payment in the case of CP. *4 Annual average is shown in 5% increments.

GMO 164
Prepared based on GMO Payment atew



Security




Internet Security | Net Sales by Segment

2425 2.625
2.1
18@1. 7017 15 1.781.801.7

1
. [N
(JPY billions) Changes in rulesto* !
record the revenues ! o1
! .
1 5.8
| 5.6
1
1
1 5.2 51 51 09
1
| 4.9 1.0 o3
| 47 24 0.4
I 45
1
: 0.7 03 10
I 4.
1 3.8 0
X 3.6
1 0.7
33 0.7
! 3.2 ue
1 0.2
1 0.2
27! 56
1
05 04
1
20 20 20 ;4 20 21 39 :
0.2 0.2 0.2 03
03 44 0.3 !
1
3.103.183.1H31
! 2sll2o0290, - 3.0
1
1
1
1
1
1
1
1

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25

GMO

RevenueUp

4 6V YoY

Strong growth in cybersecurity
continues.

Impersonation Monitoring and Takedown Support (Brand Security)
mmm Cyberattack Protection (Cybersecurity)
mmm Protection Against Eavesdropping, Tampering, and Impersonation (Encryption Security)

* Accounting standards related to revenue recognition"
(‘accounting standard No. 29)
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Internet Security | Operating Profit

(JPY billions)

1.95

I -0.01

-0.24

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25

GMO

Profit Up
5.3% Yov

Cybersecurity expansion
contributed to results .
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BREAEAS

Internet Infrastructure | Number of contracts CMOH T

5.64Mm

( millions)

20.8%upr |
YoY

0 3.34 Number of contracts

NO.1

1.70

0.79

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
20 21 22 23 24 25
* 1K Cumulative number of contracts sent with electronic signatures and timestamps in accordance with the Electronic Signature Act(excluding contracts with timestamps only). The data covers major witnesstype

GMO electronic signature services.Source GMO Research & Al, Inc. (as of December 2024 168
* 2K Number of contracts sent per quarter, excluding a large volume of free test transmissions in the first quarter of FY2025.



BREAEAS

Internet Infrastructure | ARR (Annual Recurring Revenue)* GMOH-T=)

(JPY billions) 2
12

HIH
||II||||"|

* Calculated by multiplying the total monthly fees at the end of each
guarter by twelve (excluding one-time revenues).

22 23 24 25
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Countermeasures against cyberattacks business | Achieyements . .-

W\ IERAE

Cyber Security Assessment

More than 15,000 cases

More than 150 World's

white hat Largest largest
hackers N O 1 contest in N O 1 contest N O 1
enrolled : ” Japan ' %2 three years in -

' ‘ arow

B 1:Based on our surveyp 2:SECCON CTF 13 Finals: Ranked No.1 in Japar8: DEF CON Cloud Village CTF (2022025): Ranked No.1 worldwide
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