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Presentation

Moderator: Hello everyone. Thank you very much for taking time out of your busy schedules todgr at
the GMO Internet Group QInfancialresultspresentation.

We are pleased to announce the speakers for today's briefing. Masashi YEsedative Vice President and
Group CFQand Noriko Inagaki, Group Managing Executive Officer and General Manager of Group Financial
Department, will speak at the event. Today, we will provide an overview of the financial résilidtsed by

a gquestionand-answer session. Presentation materials regarding financial results are available on the
Company's website.

You can also respond to today's survey by clicking on the link that will appear after the event. We will share
your comments and opinions directhittv our representative, Mr. Kumagai, and the management in charge.
We would love to hear from you frankly.

I will now move on to the main part of the presentation. First, Mr. Yasuda, Vice President, will give his
presentation.

Yasuda: | am Yasuda, CFO oMG Internet Group. Thank you very much for taking time out of your busy
schedule today to attend GMO Internet Group's Financial Results Briefing. | will now explain the financial
results for Q1 of the fiscal year ending December 31, 2026, covering tloel iemm January to March. Thank

you very much for your attention.

Here is today's agenda. First, | will explain about the conclusion and summary, then on the initiatives regarding
security and Aandrobotics as key topics. After that, Inagaki, Group Mamagxecutive Officer and General
Manager of Group Finance Dapment, will explain the rest.

Thank you again for your attention.
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Introduction | Transition to IFRS-Based Disclosure

To appropriately reflect performance from ongoing business activities, we have
adopted "Business Profit” as a KPI. (Figures below are for FY25; see P75 for details)

Comparative figures will be gradually transitioned to an IFRS basis from FY25.

(PY billions) +1.7 61.2
VC business: %
fair value One-off /
i menalrement, incidental
Goodwill non- ' items 59.1
a7.l amortization
A2.1
J-GAAP IFRS IFRS
Operating Business Operating
Profit Profit Profit
e /-/ = —— —
GMO 3

¥Equivalent to non-operating and extraordinary items under J-GAAP

Before we get into the main part, please allow me to explain the transition tohBR&I disclosures.

In conclusion, we have adopted a new KPI, business profit, in conjunction with the transition to IFRS. As a
background, IFRS operating profit includes-offeor incidental items that would have been noperating or
extraordinary under-GAAP. Therefore, i difficult to see the actual value of ongoing business activities even

if you track IFRS operating profit.

Please take a look at this waterfall diagram. We have shown you{@%AP operating profit on the left leads

to IFRS operating profit. The figurehown are for the full FY2025. The main differences are the non
amortization of goodwill, the reflection of the market value of incubation and other businesses, and the
inclusion of the oneff and incidental items | mentioned earlier. Also, please seeAppendix for details on

the treatment of figures prior to FY2025.

Please allow me to focus my explanation from today onward on this business profit, which shows the value
of our capabilities.
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Summary and Conclusion

Committed to long-term management with the goal of building a corporate group that endures for 100 years.
Steady progress in further evolving our group structure.

GMO Internet (4784) has achieved full compliance with TSE Prime Market listing standards.

Q1 FY2026 Business Profit: ¥19.3bn (+32% YoY; Operating Profit: ¥18.6bn).

Infrastructure and Financial segments posted record-high quarterly results, driving consolidated performance.
Our core recurring revenue base is structurally expanding, propelled by the growing adoption of Al.

Executing strategic initiatives in anticipation of the Al Agent era.

2026: the "Humanoid Era" — positioning Al & Robotics as a new growth driver and building top-of-mind
brand recognition.

GMO 4

Hereis the conclusion and summary.

| will explain aboutthe hr ee main points of today’'s pretermnt at.i
perspective. We continue to steadily pursue leegn management with the goal of building a corporate

group that endures for 100 years. Efforts to further evolve the Grsupcture are also making steady
progress.
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Maintaining GMO Internet (4784)’s Prime Market Listing

Public Offering and Secondary Offering Completed; Continued Listing Criteria Met

Meet Prime Market continued listing criteria.

EUIpose Raise investment capital for the GPU Cloud business.
Number of (S;econdary offtlar:qu: 61.5 mIiIIIion shares sold by the
Sharas ompany, excluding over-allotment.

New share issuance: 30.0 million shares.
Offering Price JPY 710 per share

CF:JPY 41.7b(secondary sale) / JPY 20.2b(new issuance)

Fir:n:éil BS:Consolidated capital surplus +JPY 25.5b
P PL:No consolidated impact (parent-only gain: JPY 40.5b)
Listing
Standard Float ratio: 7.7% —> 41.5% — now compliant
(Liquidity)
GMO 5

In particular, GMO Internet, 4784, has achieved full compliance with the TSE Prime Market listing standards.
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Strategic Highlights and Summary: Q1 FY2026

Infrastructure & Financial segments posted record-high quarterly earnings,
delivering strong profitability.

Q125 Q126 YoY
(JPY billions ) Change
(Jan-Mar) (Jan-Mar) Change
Record
Revenue 71 .9 81 .6 +9.6 +13.3%
Business Profit 1 4'6 1 9'3 + 47 +320%
A 14.5 18.6 +40 +28.0%
Net Profitsz 5.5 6.3 +0.7 +13.5%
GMO 6

% Profit attributable to owners of the parent

Next is our financial performance.

In Q1, business profit was JPY19.3 billion, up 32% YoYopendting profit was JPY18.6 billion. The
infrastructure and finance segments posted the recbrgh quarterly results and led the consolidated
performance.

The Group's strength is its solid recurring revenue. With the spread of Al providing a tailwinsbliou
recurring revenue is expected to grow structurally. In the current situation, strategic initiatives to capture the
growing demand in the Al agent era are being executed across group companies. Finally, | would like to discuss
progress in our focuareas of Aandrobotics. We have positioned FY2026 as the first year of the humanoid
era, and have established tag-mind brand recognition to make the Al amdbotics domain a new growth

driver, and are working toward social implementation.

The followirg is a report on the efforts to maintain GMO Internet's prime market listing. We completed the
public and secondary offering and achieved compliance with the criteria for maintaining listing on the prime
market. This completes a series of efforts to maimtiae listing. Now, here is the financial summary. As you
can see, the figures show an increase in both sales and profit.
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Strategic Highlights and Summary: Q1 FY2026 Evaluation

FY26  FY25
Record
:sh Revenue Jpy 47.7B (up 11.8% Yov)
Internet GMO-PG and GMO-| drove performance. VNN
Infrastructure g?;;irt\ess Py 12.3B (Up 24.3% Yov) Updated record-high results for the fifth consecutive quarter:
Revenue pY6.2B (up 15.5% vov)
Internet Cybersecurity continued to grow.
Security gus;_r:ess »v0.3B (Down 9.6% Yov) Strategic investments made in brand security. "IV "
rom
Revenue Y 9.1B (Down 1.6% Yoy) Despite mixed performance across companies, secured
Online Ad & profit during the peak advertising demand season. ; . .
i . i i - poor poor
Media Sidne pv0.8B (Down 6.19% Yov) Promqtmg a shift from flow-based products to
Profit recurring-revenue products.
Record
high /SARN Y 14.3B (Up 37.1% vov)
Internet CFD, which has been developed as the second """ poor”
Finance Biisiriass 7y 6.5B (Up 79.9% Yov) earnings pillar, grew to a revenue scale exceeding OTC FX.
Profit
Revenue Y 1.5B (Down 42.4% o) e
Market conditions remained sluggish, poor™ — poor
Cryptoassets

Bllsinass pv0.2B (Down 78.9% vov) but profit was secured through cost optimization.

Profit

Next, here$ a summary of segment results.
On the far right, a qualitative assessment by management is includedwaitmthe previous year's ones.

First, infrastructure is marked with a double check, with the highest results for the fifth consecutive quarter.
The core companies, GMO Payment Gateway and GMO Internet, drove performance. GMO Internet's existing
domain servers and Intaet access remained strong, and GPU Cloud, which had been ahead of investment,
returned to profitability in the quarter, making a contribution to earnings. We feel that we were able to
demonstrate through our results the unwavering strength of our soldinéng revenue that comes from the
aggregation of the overwhelming humber one service that is indispensable and will not disappear.

Next, internet security was given with a double check, with an increase in sales and a decrease in profit. With
the increaing threat of cybesattacks, the cybersecurity business continues to perform well, as does online
security, thanks to a combination of awarengagsing measures by the GMO Project. On the profit side, a
decrease in profit was recorded due to strategiceistynents for the yourbrand domain in brand security.
However, we are steadily taking the necessary steps for future growth, so we gave it a double check.

Next, online adand media posted declines in both sales and profit, and was marked with "poor." There
continue mixed performance across companies and productsolise products, especially recurringvenue
products with high profit margins, are performing well. On the other hand, -leged products such as
affiliate advertising have weakened, resulting a shift from flowbased products to recurringevenue
products.

Internet finance is marked with a double check, setting a new quarterly record. CFDs were the driver of
performance, with CFD revenues expanding 3.5 times over the previous year to BiHi66.4The increase

was mainly due to higher trading volumes in profitable commaodities such as gold, silver, and crude oil. We
believe that our product diversification efforts have shown certain results. Although FX revenues were down
compared to the preious year, when the market was booming, they are recovering from a phase of declining
profitability in H2 of last year.
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Cryptoassets were marked with "poor," with lower sales and profit. Despite the impact of the market
conditions, such as the weak crypset market, we were able to secure profit through cost optimization.

Q1 FY2026 (Jan—-Mar) YoY Variance Analysis

Revenue Business Profit

Up 9.6B YoY Up 4.7B YoY

( JPY billions) (JPY billions)

+3.8 +1.1 81.6 +2.9 +0.8 19.3
1 ([ [
-0.1
+0.8 -1.1 -0 07 206 [ ] 18.6
+5.0 ' -
+2.4 04
71.9 =

& 3

Non
Qv Infra : Crypto Qr ’ Q1FY26 (ecyrring Q1 FY26
25 structure “ecurity  Finance . assets  VC  Other 26 a Infia Security Finance  Ad SOP0 e Other Business QnegOperatmg
25 structure assets
Profit  off tems  Profit

GMO 8

Now, the status of each segment explained on the previous page is visualized as revenue, business profit, and
factors of difference from the same period of the previous year. [Efichand side shows revenue and the
right-hand side shows business profit, both of which are compared on an IFRS basis.

As | previously explained, overall consolidated net sales and profit increased due to expanded performance in
infrastructure and finance. As you can see, there was a variable factor in this quarter's results, which is the
strong performance of CFDs.
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3. Solid recurring revenue

That means our core business policies,

Indispensable products that will not

disappear
With
recurring revenue business model

GMO 9

In the long run, however, the Group has structural strengths that it has built up over the years. That is our
sold recurring revenue. This term is used to describe the Group's unique profit model. Since our inception,
we have been focused on building a revenue base that will not disappear, that is indispensable, and that will
come from continuous billing products.sAong as the Internet remains an integral part of the social
infrastructure, this solid recurring revenue will continue to support the Group's sustainable growth. And we
believe that the changes in industrial structure brought about by the spread ofll&uvtiher enhance the
significance of this revenue base.
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Structural Industry Changes Driven by Al Adoption

Proliferation of Al Agents & Humanoids
l

Expansion of Data Volume &

Expansion of Assets to Protect

Transaction Volume

+ Al agent communications + Al-generated code

. - (risk of embedded vulnerabilities)
(constant inter-agent connectivity)

« Al agent payments & transfers ’ A(I';g(:i':;rgft aejt:;':itci;‘;
(automated transactions without human
involvement) ‘ A(I:gt:.rt\ts fthetmselvesl " diies)
laentity or autonomously acting entities
. t | Al .
[()a . ha'nd efd b?’, o i) * New Al-driven attack surfaces
processing of training & inference data (A1-pomesred bR

* Al compute infrastructure o Humanoids

(GPU and other computing resources) (risk of attacks in physical space)
4 : . 0
Growing demand for internet ' Growing demand for
> infrastructure and financial > . .
: L internet security
L infrastructure 0

>
Nowadays, Al agents and humarei@re rapidly becoming popular.

This expands data and transaction volume. The volume of information and transactions flowing over the
Internet will explode, incluitig constant connections between Al agents and automated transactions without
human intervention. And at the same time, the scope to be protected is also expanded.

There are two reasons. One is the need to protect new targets that did not exist beforeasutl agents
themselves and humanoids. The other is that the information and assets themselves that need to be protected
will increase as the volume of data and transactions expands. As a result, demand for net infrastructure,
demand for financial infrasucture, and demand for net security will all increase.
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The New Competitive Battleground in the Al Era

The main users of the Internet are rapidly shifting from humans to Al

Market Shift
Al agent
traffic is

expanding

Become the
company
“chosen” by Al

explosively
Al agent traffic increased 80x YoY.* MCP support.
Automated traffic is growing 8x faster API support.

than human traffic.
GMO * Source: HUMAN Security, “2026 State of AI Traffic & Cyberthreat Benchmark Report” (March 2026) 1

The leading role of the Internet is rajy shifting from humans to Al.

The trend of increasing demand is already manifesting itself underfoot. As you can see, Al agent traffic is
exploding. Someredict that bot traffic will surpass human traffic by 2027. In the midst of these changes,
what is required of our group is to become a company that Al will choose. To this end, we are working on MCP
support and API support. MCP is a standard for Al agerihvoke services. Creating a system where Al agents
can autonomously invoke our services. We believe this will directly lead to competitiveness in the Al era.
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A portfolio of indispensable, enduring services

Al adoption is accelerating demand for "Infrastructure” and "Security"”

Internet & Financial Infrastructure

Internet Security
Providing trusted infrastructure for authentication,
authenticity, and cyber defense

Providing the foundation for online presence,
business operations, and transactions

Payment
Processing

Internet bank
Support for online Cyber Security
shops

Cloud/rental
server

: Cryptographic :
Domain Brand Security

Securities / FX

Crypto assets

Provider (ISP)

GMO 12

Thus, the spread of Al is truly a tailwifaat our group.

As you can see, demand valtcelerate in two areas: internet infrastructure and financial infrastructure, as
well as security. Over the years, the Group has built these infrastructures, which will never disappear and
become indispensable to society. The advent of the Al era wilhdurincrease the importance of these
services.
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Internet Security | World-Class Technical Expertise

Ranked No. 1 worldwide in Anthropic's vulnerability discovery and bug bounty
program (May 15, 2026)

GMO Flatt Security

Anthropic /898 T47 A F hic<

RyotaK#*1{iL % 52 &%

Security Researcher

RyotaK

GMO 13

Now, the importance of these secds is supported by technology.

Our technical capabilities were proven on a global level. GMO Flat Security's security researcher has been
ranked number one in the worldhithe vulnerability detection program run by Anthropic, the developer of
Claude. This means that we are helping to ensure the safety of Claude Code users around the world. These
technical capabilities are also utilized in our product development. A priaeple is Takumi Guard. Since

its release in March, we have received strong inquiries about this service, which is designed to respond to
software supply chain attacks. We will drive security in the Al era with both technology and products.
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Internet Security

Providing Comprehensive Internet Security Services

A safer future for Everyone

Protection against

. . Countermeasures against
eavesdropping, tampering,

cyberattacks.
(Cyber Security)

Monitoring and Takedown

Support for Impersonation.
(Brand Security)

impersonation.
(Cryptographic Security)

. GMO CYBERSECURITY
‘ GlobalSign. N IERAE GMOBRAND SECURITY
wGMO
GMO -Flatt Security
GMO 15

Then the keyopics.

We will explain our progress in the areas of security anahérobotics. First is security. Let me explain our
security business again. As the threat of cyagacks grows more serious every day, and as the targets to be
protected expand with the advent of the Al era, the demand for security is structurally exjgar@ecurity

has become an indispensable foundation that supports society and will never disappear. Against this backdrop,
the Group has positioned the security business as the core of its methidomgterm strategy as the Group's

most focused area, witthe aim of realizing "A Safe Future for Everyone."
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Internet Security | Three Key Areas

Cryptographic Security Cyber Security Brand Security
Operatin o GMOCYBERSECURITY
e perating ‘ GlobalSign. L i GMOBRANDSECURITY
ompanies b GMO GMO Flatt Security
. GMO -
0 GlobalSign. R .E*i%
Services &= SHISHO CLOUD
and ATFoimEs . oo GMO %5YTELZERS
Products GMOD T ~ Takumi
GMO +SARO1Y Vulnerability Assessment and BRANTECT
Penetration Testing
Key T(_echnical and. didianiail diitie ol ikt E.xpertise in managing
operational expertise as kb Eaaliars intellectual property
Strengths a certificate authority and trademarks
GMO 16

We will further strengthen and nurture our business in these three areas: cryptographic security to prevent
eavesdropping, tampering, and impersonation; cybersecurity to counter cyberattacks; andde@umity to

monitor and take down impersonation. The following is a summary of the three areas, each with its main
companies, service products, and strengths. Each of these areas operates against a backdrop of clear strengths.

Cryptographic security is deloping recurringevenue products centered on digital certificates and digital
seals, taking advantage of its technology and operational Know as a certification authority. Next,
regarding cybersecurity, our greatest strengths are our woldds grop of white-hat hackers and our
technical capabilities, as | explained earlier. We have earned the number one position at domestic and
international cybersecurity conferences, as | previously explained. In addition to vulnerability and penetration
testing,we are expanding our recurrimgvenue products by incorporating our knowledge into our products.
Brand Security leverages its expertise in intellectual property management related to domain trademarks to
offer the service products shown here.
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‘Internet Security for Everyone' project

Internet Security for Everyone

A Safe Future for Everyone.

GMO 17

‘Internet Security for Everyone' project

Ongoing initiatives to establish top-of-mind brand recognition

From Nov. 2025

o . 20, From May. 2025 From July. 2025 Mr. Jiro Hiroe (former Lieutenant
From Feh, 2025 4 From July. 2025 g Generah, former head of the Jospr [ YoM Dec. 2025 From Dec. 2025 Mar. 2026
Providing comprehensive Launch support services for the : Vistalize unauthorized scrass Training Evaluation, Education,  Established a joint venture Prime Strategy Co., Ltd.  Established a joint venture
internet security services  2PRICatOn and operationof - providing Security AT fisks seamlessly from physical - pgearch and Development Command _ with Mitsubishi UF) Joined the Group with Preferred Networks
free of charge Dombingl ait the iy ies free of charge space to cyberspace (TERCOM), has joined Financial Group (MUFG)
MO GMO
GMO E&% GMO GMONTRNFTGROP  (OMUFGGMO =2V "SMO
[ A-=TIV-ARRE SECURITY

BFIUTAL2E it i METOTS0

LoD T T Tl lT

|

Mar. 6. 2025 July 23. 2025 5 tSeP 2l5f°2,5| : Dec 1.2025 Mar 5. 2026
Host a tech conference ost one of Japan’s larges!
Host one of Japan's largest Py N Served as a Special Sponsor The 3rd GMO Group Conference
oyber securitygonferer?oes Specaliang in cber seaehy on ;T:':;e'";:; e of “INCYBER FORUM JAPAN" (Spring): Cybersecurity 2026.
M DuvdoperAsADayzm M LV ICYBER GMOI;.:?- -
= U7 2 " 7. FORUM PR ;
YAN-tFaUT AR BYR ey Al-DRF7(IAXEHRER B1/—E*1U5 12026
(s "  m =
GMO 18

Now, | wauld like to update you on the progress of the 'Internet Security for Everyone' project, which started

in February 2025 under the slogan "A Safe Future for Everyone." This project is an initiative aimed at
establishing topf-mind brand recognition in theegurity sector. The upper row is for initiatives through
continuous product and service provision. The bottom row describes initiatives by events such as holding large
conferences, respectively.

We are steadily promoting brand awareness through both proddierings and events. Today, | would like
to introduce some of them.
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Phase3 ‘Internet Security for Everyone’ project | omo’

Began accepting applications on Apr. 30; TOPPAN Holdings and other companies
have decided to submit applications.

Application deadline: Aug. 12

JH1l%A

"yourbrand”

l.coml.co.jpi 5. HEHBA I,
10FIC—EOMEFY> X,

TOYOTA “TORAY’ RICOH SHARP MDDIi DNP 3HuEnxs GMO

toyota toray .ricoh .sharp kddi .dnp .yodobashi .gmo

GMO 19

First is theyourbrand domain.

With the advent of generative Al, impersonation and phishing scams are becoming more sophisticated and
elaborate. Antiphishing measures to protect brand value are more important than ever..yidwbrand

domain is the ultimate arphishing measure. As aur ".GMO', dot GMQ the Company name itself becomes

the domain name, so that the end user can easily recognize that it is a-reail ®r website. Applications

have been accepted since April 30, and TOPPAN Holdings and others have already decidéd far app
acquisition. Applications must be received by August 12. We will steadily nurture this business as a new pillar
of recurring revenue with high unit prices and high persistency rates.
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Phase10 ‘Internet Security for Everyone’ project

Established a joint venture with MUFG Bank, Ltd. and GMO Cybersecurity by lerae
(Jan 2026).

Provide cybersecurity solutions to MUFG Bank’s customer base.

(¢) MUFGGMO
SECURITY

GMO 20

Next is MUFG GMO SECURITY, a joint venture with Mitsubidbakl&d

The greatest significance of this project is that we have estadlish structure to deliver cybsecurity
solutions to MUFG's customer base. Propdssded sales have been launched sequentialig projects are
in progress.
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Phase13 ‘Internet Security for Everyone’ project

Established a joint venture with Preferred Networks (Mar. 2026)

Providing a Japan-developed Al environment with end-to-end security
across the full stack, from hardware to software.

GMO

Preferred Security

21

GMO

Next is GMO Preferred Security.

This company was established as a joint venture with Preferred Networks, a leader in the development of
domestically produced Al semiconductors and generative Al. Fromi¢weoint of economic security, the
establishment of a domestic Al environment that does not depend on foreign technologies is an urgent issue
for Japan. We will respond to this national challenge by providing a domestically developed Al environment
in which security is consistently guaranteed from hardware to software.
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Al & Robotics

2026: The Dawn of the Humanoid Era.

Providing end-to-end support for the deployment and utilization of humanoid
robots, together with infrastructure and security solutions.

Ai®D Robots

GMO 22

Now, here are some initiatiwin the area of Adnd obotics.

We will position FY2026 as the first year of humanoid and aim to establisf4mmd brand recognition. Our
role is not tomanufacture humanoids, but to provide the infrastructure to support operations. We provide
total support from introduction to utilization of humanoids by combining the strengths that our group has
cultivated over the years, including communications, cloachputing, security, and data utilization.
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Al & Robotics | Humanoid Robot Dispatch Service

Enabling real-world adoption of humanoid robots without upfront investment or
specialized expertise; inauiries arowina across diverse industries since Aor. 2025

BEMEL—T /1 B BBEDIAY b - ESXITHEAIC
BRE - ARV k- B - RERBLY, UL —VTAFFREMRHEL.

E SR AMEEE D & 3.

GMO ‘ ‘ 23

GMO AK: Robotics Trading, also known as GMO Air, is the core ayripghe Al and robotics domain.

We started humanoid dispatch service in April last year. This is the first service in Japan to dispatasidsima
with customized programs according to customer requests. The optimal selection can be made from multiple
humanoids from the standpoint of a trading company not tied to a specific manufacturer, and no initial
investment or specialized knowledge is vegd. Let me introduce some specific initiatives for social
implementation.
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Al & Robotics | Humanoid Technology Demonstration Project

Launched “GMO Robots,” a project to train humanoids using the running data of
Japan’s top ekiden runners (from Apr. 2026)

Aiming for industrial applications in logistics, manufacturing, and other sectors.

GMO 24

GMO Robots, a humanoid technolodgmonstration project, started.

GMO won the New Year Ekiden, a relay race in Japan, and this is the world's first initiative to train aithumano
robot using the data from that race. We believe that proficiency in the basic movements of running is an
important technological foundation for solving labor shortages in fields such as logistics, manufacturing, and
disaster relief.
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Al & Robotics | GMOEa-Z/TF 5k

Opened Japan'’s first and one of its largest Physical Al R&D centers (Apr. 2026)
Serving as a hub for the real-world adoption and widespread use of humanoid robots.

GMO 25

Next is GM@Humanoid Lab Shibuya Showcase.

This is Japan's first and one of the largest physical Al R&D centers in Japan, and was opened in April. Since its
opening, we have been covered by multiple media outlets, and we are sure that many of you have heard of
us. Wewill accelerate the social implementation of humanoids by utilizing this showcase as a place where
various stakeholders, including developers, companies introducing humanoids, and the media, can gather.
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Al & Robotics | Initiatives to Accelerate Real-World Adoption

Started proof-of-concept trials with JAL Ground Service (from May 2026)

Aiming to reduce labor requirements and improve efficiency in airport ground
handling operations

S SoSal

GMO 26

As an example of social implementation, let mgaduce our dforts with JAL Ground Service.

This is the first proebf-concept trial of humanoids at an airport in Japan. The recent press conference was
widely covered by the international media and has attracted a high level of social attention. Aarysae,

there are many manpoweintensive tasks at the airport, such as moving containers and loading baggage, and
we are facing a serious manpower shortage. As a first step towardchllk social implementation, we will
work to solve social issues thrgh the use of humanoids.
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Expanding Customer Base and New Strategic Focus Areas

Delivering a wide range of indispensable and enduring value positioning security and Al x Robotics
as a mid- to long-term growth driver.
Al x Robotics GMO

AlRORTA O ABH

GMOCYBERSECLRITY  GMO Flatt Security

A\ IERAE
@ Globalsign. BFODELS Ty

GMOYTD)

( ea1y sno2o4 )

ssauisnq bunsix3 suoiepuno4 maN

Payment
GMOEPSILON GMOFINANCIALGATE ~ GMOPAYMENT GATEWAY

-
Access j;ﬁi"s’:‘;‘;'s CoLORME v makeshop GMO I59KEC &

ConcHo  [pZd=alll  KUSANAG!
Cloud/rental server & LOLIPOP! Walue-server 8} CIOUdCB(EMWo GMOGPUYSIR

Domain M Buuue  (Walue-domain .Shop

= =
Small to medium .
£ Large-scale Business
-scale Business

GMO
Finally, this is the overall picture of Internet infrastruewand security products.

To date, we have accumulated solid recurring revenue mainly from our infrastructure business. We will
continue to develop security and &hdrobotics as a new solid recurring revenue base for medamd long
term growth drivers. Please look forward to it. From this part onward, Inagaki will provide an explanation.
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Group of businesses with a customer base of 22.47million
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Inagaki: | am Inagaki, General Manager of Group Financial DépartfhénnkTyw very much for your
attention. | will now explain the segment gétion and shareholder returns.

First, an overview of the Group. This is the lineup of the Group's main products. All of these are our own
products, developed and operated-imuse. Andve are also advancing the provision of new services for the

Al industry. Across these products and services, our customer base in infrastructure, security, finance, and
cryptoassets exceed? million.
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Revenue by Segment

Changes in rules to
record the revenues*
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Here is the quarterlyrend in net sales by segment.

Record
high

Revenue Up

1 3.3% YoY

Sustainable growth driven by
infrastructure and security

Other
B incubation
s Cryptoassets
Internet Finance
B Online Ads/Media
B nternet Security
W nternet Infrastructure

* "Accounting standards related to revenue recognition”
( accounting standard No. 29 )

30

The dark blue infrastructure segment and the green security segment above it both consist largely of recurring
revenue with high sustainability and visibility. They continue to grow along with the expansion of our

customer lase.

In Q1, as explained earlier, financial services performed well as the results of our product diversification
efforts became apparent in the form of increased CFD revenues. With the Al revolution, the volume of
information and transactions on thiaternet is expected to continue to grow significantly. Furthermore, we
will further ensure sustainable growth by promoting the monetization of the solid recurring revenue.
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Business Profit by Segment

(JPY billions)

19.38

o Business Profit Up

= i 32.0% vov

s o B 5 - N GMO-PG continues to grow,
3 N | while GPU Cloud enters the
earnings contribution phase.

Other
B incubation
s Cryptoassets
Internet Finance
B Online Ads/Media
B nternet Security
W nternet Infrastructure

Q1 Q2 @3 Q4 Q1 Q2 Q@3 Q4 Q1 Q2 @3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q@3 Q4 Q1
21 22 23 24 25 26

GMO 31

This is the quarterly trend ibusinesgrofit by segment.

The concept of combing flowtype, highly profitable businesses with the solid recurring revenue of
infrastructure and security to achieve sustainable growth for the Group as a whole remains unchanged. As
you can see, we were able to achieve high profit growth in Q1 duestettbng performance of solid recurring
revenue combined with high growth in finance.
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Internet Infrastructure | Revenue by Sub-Segment
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*1: Temporary impact of approx. -JPY 2.0 billion due to a change in accounting treatment
GMO "2 Temporary impact of approx. -JPY 1.0 billion due to a change in accounting treatment 33
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The followings the status of each business.

First, here is the quarterly trend in net sales for the internet infrastructure business and its breakdown.
Quarterly netsales in infrastructure reached a record high due to the accumulation of solid recurring revenue.
Payment services, shown in light blue and offered through GMO Payment Gateway, continue to expand
steadily. In addition, cloud and rental servers, shown arkdblue, performed well, driven by enterprise
focused offerings with high pricesuch as GPU Cloud provided by GMO Internet and CloudCRE@égroyi

GMO GlobalSign Holdings.
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Internet Infrastructure | Business Profit

1232
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Business Profit Up
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GMO 34

This is the quarterly trend in business profit.

Internetinfrastructure business profit reached JPY12.3 billion, a significant increase from the previous record.
In addition to the sustained growth in payments as discussed on the previous slide, GPU Cloud, our cloud
rental server business, has returned to prafitlity on a quarterly basis, expanding its contribution to earnings,
and existing businesses such as domain names and Internet access continue to perform well.
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Internet Infrastructure | GMO GPUZZ7JF GMOINTERNET

All 25 NVIDIA HGX B300 GPU servers to enter service by Q126.

Approved an additional JPY 6.9bn investment to expand the fleet to 42
servers, with phased service rollout from Q4’26 onward.

GPUZZ9Fk

NVIDIA Blackwell Ultra GPU &

NVIDIA HGX B300

GMO 35

Regarding GPU Cloud, the B300 GPU servers have been in service since the end of Iadtaleas servers
planned to be in service by the end of Q1 FY2026 are now ready to provide service. In April, we decided to
invest JPY6.9 billion in an additional 42 units, as the outlook for strong B300 utilization rates in FY2026
strengthened.
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Internet Security | Revenue by Segment
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GMO 36

Next 5 internet security.

This shows the quarterly trend in net sales and its breakdown. What | would like to draw your attention to is
the centersection in emerald green, cylsacurity. The two companies that make up this business segment,
CYBER SECURITEBRAE and Flat Security, continue to grow at a high rate.

Although the number of projects is expanding at IERAE, the driver of expansion is the strong growth in orders
for highunit-price penetration testing. In addition, cryptographic security, which ferefl by GMO
GlobalSign Holdings, saw strong sales of priority products such as electronic contract services, digital seals,
GMO Sign, enhanced login authentication services, and GMO Trust Login, as well as solid global sales growth
for SSL certificates.
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Internet Security | Business Profit

(JPY billions)
Profit Down

9.6% vov

Strategic investment in Brand
Security for “yourbrand”.
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GMO 37

Internet security's quarterly business profit decreased due to the impact of promotional investments
in yourbrand a key product in brand security. In addition, profits to CYBER SECURITY by IERAE, the driver of
cyber security growth, are steadily incegag.
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Online Advertising & Media | Revenue

Changes in rules to
record the revenues*
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This shows the quarterly trend in net sales for online advegisind media, and its breakdown.

38

Net sales declined YoY. Regarding internet advertising shown in light blug¢yflewroducts such as affiliate

advertising andadvertising agency services continue to show weakness.

Online Advertising & Media | Business Profit

113

(JPY billions)

Profit Down

6.1% YoY

advertising demand.

-0.13
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GMO

This is the quarterly trend ibusinesrofit for online advertising and media.

Despite mixed performance across
group companies, maintained a solid
profit level amid seasonally strong

39

GMO Internet's advertising agency services secured a certain level of profit by capturing demand during the

peak seasoand reviewing the organizational structure.
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Internet Finance | Historical Performance by Quarter
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Next is finance.
As explained earlier, CFD revenues grew very strongly, resulting in record quarterly results and a significant

increase in both sales and profit.

Internet Finance | Revenue by each product

(JPY millions)

Revenue Down
FX 1 4.9% YoY

Revenue Up

cro 255 % vov

CFDs grew significantly, while
FX also recovered QoQ

2,412

6,452

Securities and others
CFDs / Stock Index Binary Options x3
Ql Q2 Q3 Q4|Q1 Q2 Q3 Q4(Q1 Q2 Q3 Q4|Ql Q2 Q3 Q4|/Ql Q2 Q3 Q4|Q1 mmm— O7C-FX/ Binary Options 1

GMO 41
This shows thérend in net sales by product.
FX was negative every year, partly in reaction to the strong performance in the same period of the previous

year. CFDs expanded significantly due to an increase in the trading value of profitable commodities such as
gold, siver, and crude oil. Since the launch of Japan's first CFD trading service in Apuilskij @ proprietary
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trading system, GMO CLICK Securities has focused on being a pioneer. We believe that this level of
contribution to revenue is a result of our effe to diversify our product range.

Internet Finance | CFD transaction and revenue transition

54
Active trading in commodities
2 27 such as gold, silver, and crude oil.
22 22 |
6,452
12
CFD and other revenue (JPY millions)
2,408 2,412 2,484 CFD trading volume (JPY trillions)
1,818
1,475
Q1 Q2 Q3 Q4(Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 4 |Q1
21 22 23 24 25 26

Prepared based on Results Presentation of GMO Financial HD and “Monthly Statistical Bulletin on Over-The Counter Retail FX Margin Trading” published by the Financial
GMO Futures Association of Japan ( FFAJ ) 42
* Aggregate of the trading volume of GMO CLICK Securities, and GMO Gaika

This is the CFD traaction and revenue transition.

As you can see, Q1 sales revenue expanded significantly.
Internet Finance | FX revenue and trading volume

844

761

607 622 Profitability has been
51 recovering since the second
v half of last year

308

i | R 8 = FX and Other Net Sales (JPY mn)
3 FX Trading Volume (JPY tn)

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 * Prepared by the Company based on GMO-FH's results presentation materials and

21 22 23 24 25 26 the “Monthly Statistical Bulletin on Over-the-Counter Retail FX Margin Trading”
published by the Financial Futures Association of Japan (FFAJ).Note: Aggregate trading
volume of GMO CLICK Securities, GMO Coin, and GMO Gaika.

GMO 43

While transaction volume decreased compared to Q4 of 2025, revenues increased. This is due to changes in
the sales mix of products.
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Internet Finance | FX business KPI Overview

Customer Margin Balance Quarterly Active Users Share Trend
( JPY billions ) 16%
Customer margin balance 25Q4 Share
reached a record high
9 392397 Approx1 5%

362 368 73

10%
Q1 Q2 Q3 Q4

25

Q1 Q2 Q3 Q4
24

Q1 Q2 Q3 Q4
23

Q1 Q2 Q3 Q4
22

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1

(o) * Share of unique traders across three entities — GMO Click Securities, GMO Gaika, and GMO Coin.
GM Source: Japan Financial Futures Association (compiled by the Company) 44

Next is the sales revenue and trading volume trends for the FX business.

Although the market as a whole has been affected by the decline in OTC FX trading volume, we believe that
we are earning profits in line with our tradinglume. Furthermore, profitability has been recovering since

the decline it experienced in the latter half of last year. This is the status of FX KPIs. At GMO Financial Holdings,
we are currently focusing on customer margin balances and active users lasyokiPIs. As you can see, the
figures show the continued strength. Based on these developments, we believe we ajmogigtined to
generate substantial profits once overall market trading recovers.

= SCRIPTS

Asia’s Meetings, Globally

37



Cryptoassets business | Historical Performance by Quarter

(JPY billions)

68

Revenue Down

42 .4% Yoy

Profit Down

718.9% Yov

Net
Sales

OoP

039 033 048 053

| | Maintained profitability despite
subdued market conditions through
cost optimization

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1
21 22 23 24 25 26

GMO 45

Next is cryptoassets.

Here are quarterly results. Thelecreased in both revenue and profit YoY. Although it was a difficult quarter
with a very weak market and low transaction volume, we were able to achieve a minimal operating structure
through cost optimization and secured a certain level of profit. in #egment, we are also strengthening
recurringrevenue products such as staking and rental cryptoassets.
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Quarterly performance trends GMO AOZORA NET BANK

5
(JPY billions )

Revenue up

65% YoY

Profit up
ol 234% o
= I Transaction revenue grew, while

4

~

Operating
profit . .
higher deposits drove steady
4 accumulation of interest income.
-2 *3
| *1 Ordinary income (banking business) — Total income from banking operations
Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q@ Q3 Q4|Q1 Q@ Q3 Q4 Q1 ‘ before extraordinary items
2 23 24 2 26 ‘ *2 Core business profit (banking business) — Operating profit from core banking
operations, excluding gains/losses on securities and other non-recurring items
GMO *3 Fiscal year refers to our accounting period ending in December 47

Next, | will explain GMO Aozora Net Bank, which is an important initiative in the Group's growth strategy.

GMO Aozora Net Bank is equity-method affiliate, and we account for 40% of its results. This is the quarterly
trend in results. The significant increase in revenue and profit from the previous year contributed to the
improvement in consolidated net profit. The main factor was #éxpansion of transactichased revenue,

such as transfer fees, driven by the continued increase in corporate accounts. In addition, the increase in
deposit balances also caitiuted to stabilizing revenue.
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Net Bank | Business KPI Status GMO AOZORA NET BANK

Main bank growth rate ranked No.1 for two consecutive years, continuing solid expansion.

Number of business accounts BaaS by GMO Aozora ’

(Thousand Companies) (Number of Contracts)

Up 34 .2 vov

Up 31.6% vov

827

*2 BaaS (Banking as a Service): A system that provides various banking functions—such as payments and deposit
GMO 1 Source: “Main Bank Survey” by Tokyo Shoko Research. notifications, previously available only through banks—to external businesses as cloud services via APIs.

48

These are the key KPIs: the number of corperatcounts and the number of ewacts for BaaS by GMO
Aozora.

*3 Fiscal year refers to our accounting period ending in December

The number of corporate accounts at the end of March totaled 244,000. According to research by Tokyo Shoko
Research, GMO Aozora achieved the number one increase rate in main bank usagedootiteconsecutive

year, and the customer base continues to expand steadily. The number of contracts for BaaS by GMO Aozora,
another key KPI, is also growing steadily. BaaS provides banking functions such as payments and deposit
notifications to external ervice providers as cloddased services via API. It is highly evaluated for enabling
companies to integrate banking functions without disrupting the user experience of their own services.
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Net Bank | Cash and Deposits GMO AOZORA NET BANK

1,315

(UPY Bill

947

wpy 13

trillion

175

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1L
21 22 23 24 25 26

* Fiscal year refers to our accounting period ending in December 49

GMO

Lastly, regardindeposit balances.

In the seven years since amag in 2018, we have increased our deposit balance to JPY1.3 trillion. Once again,
we summarize the growth engine of GMO Aozora Net Bank. GMO Aozora Net Bank is highly rated by its
customers, especially small and medisimed enterprises and stanps. Weare number one in the number

of new accounts, corporate accounts, and account openings, and our customer base continues to grow. And
with the growth of each customer, transactions continue to expand. As a result, deposits have been,built up
and the contibution of fund income has increased. In February, we formulated a plan to develop solutions
for corporate customers in order to be the bank of choice at all times.
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Growth Engines GMO AOZORA NET BANK

Three revenue engines are functioning effectively, driving continued stable growth
in the recurring-revenue business

Corporate
Settlement
Accounts

Customer Base
No. 1

in account openings
by newly established
corporations

Deposit Balance

Transaction growth
driven by customer
expansion

Exceeded
JPY 1.3tn

GMO 50

We have announced plans to release various services that will further enhance the eooesiof our
corporate customers. GMO Aozora Net Bank will continue to serve as an important growth engine for the
Group as a nexgieneration tech bank. Please look forward to it.
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Approach to Enhancing Corporate Value

Commitment to both sustainable growth and robust shareholder returns

Dividend

Frequency Quarterly

Operating Profit
Targeting 1 5%+ Totaéai?g/out 50%
Annual Growth or Higher
DOE Under review

GMO 52

Lastly, | will discuss ateholder returns.

First, let me start bgxplaining our approach to enhancing corporate value. We are committed to rewarding
our shareholders through both growth and returns, thereby enhancing our corporate value. Based on our
longterm plan, the 55Year Plan, we aim to achieve operating profdwgth of 15% or more each fiscal year.

Shareholder Returns | Policy

Total Shareholder

Returns Ratio Dividend Payout Ratio

Share Buyback

504 o D 3% 17%

Net profit at end of fiscal
Quarterly dividend year to form basis of
buyback in following year

GMO 53

We aim to return profits to shareholders on a quarterly basis and a total payout ratio of at least 50%. We will
also consider the introduction of DOE in the future in order to reassure investors by showing thewéhe |
limit of dividends. Our basic policy for shareholder returns has long been a total payout ratio of 50%.
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Shareholder Returns | Dividend per share

(JPY)

52.7
47.6
44.1 e
H 418 n Quarterly dividends

e H . based on a dividend
S 28.0 .
. - I payout ratio of 33%
122 ] or higher.
= Q3
17.1 . = Q2
12 = Ql
N 21 22 23
GMO 54

Of this, 33% of consolidated profit attributable to owners of parent is allocated to dividends, and the
remaining 17% is allocated to share buyksmand cancellations. We have also introduced a quarterly dividend
system to return management results to shareholders as promptly as possible. The dividend for this quarter
is JPY21.20 per share.

That concludes today's presentation. Thank you very muctv&bching. Internet foEveryone.

[END]
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Disclaimer

JPXMarket nnovation & Research, Il nc. (“JIJPXI") reserve:
at any time, the contents of this document and any related materials, and in such case JPXI shall have no
obligation to provide notification of such edids modifications to any party. This event transcript is based on
sources JPXI believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this
transcript does not purport to be a complete or erfvee statement or summary cohe available data.
Accordingly, JPXI does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness
of the information contained in this event transcript. This event transcript is published solely for information
purposes, ands not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon wldidA X1 ' s event transcripts &
make projections or other forwarlboking statements regarding a variety of matters. Such forWao#ting
statements are based upon current expectations and involve risks and uncertainties. Actualmesudtisfer

materially from those stated in any forwatdoking statement based on a number of important factors and

ri sks, which are more specifically identified in
Although the companies mawdicate and believe that the assumptions underlying the forwaaking
statements are accurate and reasonable, any of the assumptions could prove inaccurate or incorrect and,
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