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Summary and Conclusion

Aiming to build "a corporate group that endures for 100 years," we remain firmly committed to long -term
management.

We continue to evolve the Group structure to achiev

Q2 FY2026 Business Profit was JPY 15.5 billion (+2.5% YoY; Operating Profit: JPY 15.5 billion, +6.1% YoY).

Backed by our strength in solid recurring revenue, Infrastructure posted record -high results for the sixth
consecutive quarter.

This was partly offset by weaker performance in FX andcryptoassets, one-time costs across segments, investment
In new businesses, and tax expenses related to the sale of GMO Internet shared resulting in modest profit
growth overall.

In this "world of positive interest rates,” GMO Aozora Net Bank also contributed to earnings growth through
higher interest income linked to growing deposit balances.

2026 marks the "Dawn of the Humanoid Era ," with the Group advancing from the phase of " establishing top -
of -mind brand recognition " in the Physical Al domain to a new phase of accelerating real -world adoption ,
positioning it as a new growth driver.
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Q2 0 2 6 oJum) ansolidated Results

Infrastructure posted a new quarterly record , but profit growth was marginal due to one -off factors.

Net profit rose by double digits, supported by the contribution from equity -method investment gains related to
GMO Aozora Net Bank.

Q2025 YoY
( JPY billions) Change
(AprdJun) Change
Revenue 70 : 6 +6.3 +9.0%
Business Profit 15 . 2 é 03 +25%
14.6 0.8 & 6.1%

Operating Profit

4.7 +05 & 11.1%

GMO Net Profit

* Profit attributable to owners of the parent




Q2'26 YTD (Jan-Jun) Consolidated Results

H1 cumulative results: both Infrastructure and Finance segments posted record high
results, generating profit at a high level.

Q2625 Q2626 Yoy

(Jan-Jun) (Jan-Jun) Change

Revenue VYRSl 158.6 +15.9  +11.2%
susiness Profi 29.8 34.9
Operating ot 29.2 34.2 49 3§ 17.1%

et Profi 10.3 11.6 +1.2  § 12.4%

GMO 5

* Profit attributable to owners of the parent for the six -month period

( JPY billions) Change

5.0 +17.0%

¢
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Q2 0 2 6 oJum Berformance by Segment

Record
high

Internet
Infrastructure

Internet
Security

Online Ad &
Media

Internet
Finance

Cryptoassets

Revenue

Business
Profit

Revenue

Business
Profit

Revenue

Business
Profit

Revenue

Business
Profit

Revenue

Business
Profit

JPY48.8B

JpY12.8B

JPb.7B

Jry-0.1B

JPY8.3B

JpY0.4B

Jrpy1l1.8B

JPY4.4B

Jrpy0.9B

Jry-0.2B

(Up 13.9V vov)
(Up 25.8V oY)
(Up 6.7V Yov)
(Down 0.2B vov)
(Up 1.2V vov)

(Down 28 .0\_/ YoY)

(Up 3.8V Yov)

(Down 9.5V vov)

(bown 40.4V Yov)

(Down 0.3B Yov)

Record-high results for six consecutive quarters.
Growth continued, led by GMO-PG and GMQ Internet.

Cybersecurity continued to grow.
Cryptosecurity saw a decline in profit due to

timing differences.

Stock-type products remained solid.
Flow-type products declined due to
a reaction from strong prior -year results.

Evaluation
Q202®1L 06 2

RVAVARRVAVA

"

n poor n n poor n

CFD made a strong contribution as a second pillar of earnings.

FX was subdued due to market factors.

Market remained sluggish.
Continued minimal operating structure through

cost optimization.

IIJII IIJJII

n bad n n poor n



0 (A 6Jun) YoY Variance Analysis

Revenue Business Profit
Up 6.3B YoY Up 0.3B YoY
(JPY billions ) +0.4 +0.1 01 77.0 (JPY billions)

.|_5 9 +03

!

‘o

Q26 Infra o Crypto
55  structure SSCUrty Finance  Ad

Income tax expense related to
[ ] the sale of GMO-I shares

-0.2 - (one-of f i tem): 15

15-5 15.5

-0.0

-1.1

+2.6
15.2

Non
Q2 FY26 recurring Q2 FY26
\e Other Business ope Operating

Profit  off tems  Profit

Crypto
assets

VC  Other Q20 Q28 Infra

assets 26 25 structure Security Finance Ad
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Physical Al

2026: The Dawn of the Humanoid Era.

Leveraging the Group's combined strengths to support the real -world adoption of
humanoids, positioning the Physical Al domain as a new growth driver.

AL D Robots

GMO



Physical Al | Business Model

Providing end-to-end support for the introduction and use of humanoid robots.
Offering recurring -revenue products alongside one-time sales, rather than one-time

sales alone.

Domestic and International EusinessiModel

Robot Manufacturers Industrial Drone Manufacturers|| Al-Related Companies

Investment

GMO VENTUREPARTNERS
GMOAI&Crypto

GMOINTERNET GROUP

Internet Al Utilization

Infrastructure G M O Expertise
Products o Utilizing Al since 2013

Al &Robotics Corporation e e e oD ihelre ronth
of reduced working hours

Cloud / SSL / Security ¢ 1.8 billion yen/year
Payment / Data Center / cost reduction (curren t target)
Maintenance e Utilization of Clean Energy

Internet Connection / Domain

Initiatives to Achieve the Goal of Becoming the No.1 Corporate Group in Creating the Future with Al
https://www.gmo.jp/ai-history/

GMOFINANCIALHD Financial Services

( Rental / Lease / Loan / Insurance \‘->
GMO AOZORA NET BANK \ Government Grant Utilization Support /

Customers

Humanoid
Solutions Provider
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Physical Al | Progress to Date
Steady progress in initiatives to establish top-of-mind brand recognition.

Humanoid Robot
Dispatch Service

Proof -of -Concept Trials

with JAL

omor &

JAPAN AIRLINES

b X

GMO Humanoid Lab

Humanoid Technology
Demonstration Project
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Physical Al | R&D Infrastructure

Leveraging our in-house GPU Cloud for humanoid research and development.

GMO
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Physical Al | Expansion into Defense and National Security

Awarded a contract by the Japan Ground SeltDefense Force to verify the
deployment of a quadruped security robot system (Jun 18 2026)
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Physical Al | Platform Providing Robots and Various Modules

Selling robot units from leading domestic and overseas manufacturers (from Apr.
2026)

GMO

Ea-v/TF.shop

GMO
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Physical Al | Strategic Partnerships

Became an authori zed distributor 1 n Jap
humanoid manufacturer (Jun. 19, 2026)

GMOAIR UNITREE

GMO 15



Physical Al | Overview of Unitree

Founded 2016, started with development of quadruped robots

Humanoid Implied
Shipment Volume Humanoid Revenue Market Capitalization

NoO.1 8X vov IPY 1 trillion+
Global (RMB 860M)

GMO * Source: Unitree public disclosures
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Physical Al | Addressing Challenges to Real -World Adoption

Enabling safe operation through "security wear for robots" (Aug 7, '26)

GMO 2. SAFE

GMO
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Physical AlO A Virtuous Cycle Accelerating Real -World Adoption

Select and Deliver / Test and Design Work

GMOl::z-?I'rF.shop) (’ ka-2/1KiREY—ER

Humanoid Robots
r e Cr eatiﬂg M arketS' P ™
o Meeting Needs @
rowamaswper o 4 pefivering ValU€ o i
GMOQSAFE) 0 GMOE2-2/7F 2.5k
\ 51'; aE ]
/" Connect and Operate \ BIK‘“" "’L[ ﬁ
 GMOBIZ75E2
GMO GPUY59E

GMO
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Hidetoshi Tojo

Executive Officer

Anthropic Japan

Takashi
Yoneuchi

Director & Co-CTO,
GMO Flatt Security

Takayuki
Furuta

Director, Future Robotics
Technology Center (FuRo),
Chiba Institute of

One of Japan's largest Physical Al conferences

The 4th

GMO Conference
Physical Ai 2026

Hisashi
Matsumoto

Minister for Digital
Transformation, House of
Representatives

Technology

Jiro Hiroe

General Manager, G
roup Cyber Defense
Division 6, Lunitana
nt (General/Ret.), JG
SDF

Koichiro
Otobe

Field CTO Japan,

Cloudfiare

Makoto
Sugano

Director, Applied Al
Anthropic Japan

Ai® Robots

September 15

14:30 — 19:00 (Opening at 15:30)
Cerulean Tower Tokyu Hotel, Ballroom

Coming Soon

Daisuke
Okanohara
Co-Founder and Ch
ief Executive Office
r, Preferred Networ
ks, Inc

Satsuki
Katayama

Minister of Finance, Minister
for Financial
Services, Member of the

Teruo Fujii

President, The Univ
Tokyo

House of Councillors
Video Message

Tatsuya
Matsushima

C10,
Al Robot Associatio
n

Shinji Abe
Group CISO, GMO|
nternet Group, Inc.;

Executive Officer,
GMO Cybersecurity
by lerae, Inc.

Masatoshi
Kumagai

GMO Internet Grou
p, Inc. Founder, Cha
irman, Group CEO,
and Group CAIO

Toshikazu
Okuya

Deputy Director-General,
Minister’s Secretariat, METI

Ayako Kato

Freelance Announc
er




Security | Strategic Partnerships

Signed a strategic partnership agreement with Anthropic to advance Al utilization
both within and beyond the Group (Jul. 28, 2026)

e

GMOA 2=y I N—TF
Anthropick
BREN—FF—29 T8N
s

GMO

INTERNET GROUP

GMO
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Security O World -Class Technical Capabilities

Achieved the long-sought goal of winning first place at "DEF CON 34," the world's
premier hacking competition, aft
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Al Bank Initiative GMO AOZORA NET BANK

4 P
A.. ﬁ ﬂ oy GMOBHHED

GMO 22



Declaring Al agent transformation across three domains

Aiming to become the world's first next -generation tech bank

A | Bank

Cust ome

AlITr ansf or
of t he Ba

4 Sy
A.. ﬁﬂ by GMOBHEES

-
I

[y

The ultimate in personalized service
(One customer, one Al agen)

GMO

Restructuring operations and the
organization
(400 employees delivering the operational
capacity of 40,000)

?
[oo]_(l)
>

L TIm

|

To become the entity Al chooses to use
(MCP-compatible, APFcompatible)
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Expanding Customer Base and New Strategic Focus Areas

Security and Physical AD Establishing New Pillars of Solid Recurring Revenue as Midto Long-Term
Growth Drivers.

Physical Al GMO

Al&OIRT+ I AdGE

GMOCYBERSECURITY GMO Flatt Security
N IERAE

. BEFENELS
@ clobalsion.  C i Owrs  JEitA

( ealy snoo4 )

ssauisnqg bunsix3 suonepuno4 MapN

Payment

GMOEPSIION GMOFINANCIALGATE GMOPAYMENT GATEWAY

—
Access OSnllllr;réosrL Lc;rs COLOR ME A makeshop GMO I59REC &
ConoHa  |eiraa KUSANAGI

B CIOUJEREW GMOGPUZS™E

Cloud/rental server
& LoLIPOP! [\alue-server L GMO

: MuuMuu
Domain o U Domain alue- .Shop
Small to medium :
consumer _ Large-scale Business
-scale Business

GMO
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Business portfolio built on a customer base of 23.6 million

GMC

Online Banking
GMOGHESRYRT

Equity-method affiliate

Internet Security Internet Finance

1.4%

§ i L FX Tradi
Eﬂ?ﬁéﬁ;&:ﬂmt Security) GMO t+2UF124  Electronic Contracts gﬂl‘.:,:;‘ry Sukre Secunh:s & rading
. GMO .- . . GMO IV DS NFT Sales Support ﬂﬂam

Cybersecurity | CMA de @ SHISHOCLOUD 23 Takumi MO S

GMOBYTELZERS r_mG‘l___“om_u BRANTEC‘[
Brand Security

GMO RERIEY A 2=
SSL & Encryption Security o GlobalSign. GMO FSAO91Y '

#2 3 %4
@ SSL & Encryption Security @ Electronic Contracts @ Cybersecurity

6 months to June 2026

Consolidated Sales

Internet Infrastructure

59.7%

o ation Support MO BILZAT  GMO AI& O 7+ 7 AR #

Venture Capital CGGMO VENTUREPARTNERS GMOAI&Crypto

GMOPAYMENT GATEWAY
€milon GMOEILL

JPY 158.6B

Global Brands Z#L.COfM

Payment

4 NI e
Processing G Multi-Payment Service

- GMO-PG Processing Platform oo o WO ERRRER T OU T T A E 5

GMO 7P7UNEE

> ggm‘;: WV Value Domain

="} GMOBIZPoEX

Domain Registry ,ShOP LOKYO  Domain Registrar

Internet Access = e Internet Access
(Free Wi-Fi app) ) TownWiFi (Provider)

Cloud / Hosting GMO GPUZ591 ConoHa & LOLIPOPI (Walue-server 2)Cloud€REW GMO CLOUD (100 KUSANAGI

‘7 Domain
Registrar

‘5 Domain

Online Store Support @-‘ Payment
Registry

(EC Platform) Processing

20.60 million Customers

@E Cloud / Hosting

*10 Winner of Best Satisfaction Award in Hikari Collaboration Award 2024 *Segment sales ratios above may not fully correspond to how services are actually allocated.

Cryptoassets
1.5%

Cryptocurrency Trading GIMQO 'Y
Stablecoins YEN ZUSD

813K Accounts
YT

Online Advertising & Media

10.8%

Hybrid = EEE
GMOGLOBALSTUDIO . che SRR J2%y QX5 Vserfarticranon Meds

GMO SMAAD TRUE asiiate Marketing
QL2 GMOAZYT-F EEOE S

SEQDOSN SEO Measures q SOl User Participation

Media (web novel)

fh, GamePlatforms (GMO (J ENGIMNE Video Production Qin.foQ CASHMART (gfisnanrilc::

S B RIS (e L e T @ FLAta GMORTIE Customer Attraction
F."FanSpot (*m?@ Support (Coupons & Points)
BEDXE T FFEAL i4U michill ®-WEB%Z# Mediaforinformation

Dissemination

5{5<AD GMO/E-5X l,\Pllzl‘,{/\ds F‘Tj{s‘jj
AFR—-RERANRYT—F

Advertising Support

i E-Commerce Support o
minne Haniiada Marttolata

Website E-Commerce Support g3
A (Create & Sell Original Goods)

M rare iy
*’“—"’2 m g,_y‘?“ W Development Support T

—_— '
GMO 959EEC & hl makeshop doLogm Online Store Support
NI-A-¥auT
@ PNt Various DX services o
estauran
OMAKASE  Reservation Service

GMOT—771v7DX MEQDOSh! GMOBHBEFPTUM (iiomer attraction
Support for Stores

MEO CHEKI =%
€ FLANKZRIRT b AFIDIVER GMONIATYY Helthcare X
£rhakaruay Meterinspection DX GMO FEIEREEY GMOERDX Real Estate DX
THRMEAIEA HATAL S FTFFAL Generative Al Services
R v—E GMOTISILERE B8 At
GMO ATrUv)LERE Official Brand Shops
GMO 14—+ vb TOWER  Intelligent Tenant Buildings

 "CInternet Access
(Provider)

*1 GMO Aczora Net Bank, Ltd. is accounted for using the equity method and is not included in consolidated revenue  *2 Country code based on Metcraft data  *3 Number of Companies Using “GMO Sign” and Total Documents Sent with Electronic Seals (Survey by GMO Globalsign Holdings) *4 Based on the Fermi estimat

*5 The number of customers shown represents the total combined customers of the Internet Infrastructure and Internet Security segments. *6 Based on our own data *7 Based on ICANM data *8 Based on domaintools.com data  *9 Certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenants

*As of the end of June, for the product
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Revenue by Segment

Changes in rules to

1
1 81.6
record the revenues* !
Lo 77.0
! 15
: 71.9 71.8 09
1 694 69.6 71.3 77 706 712 2
. . 68.8 :
(JPY billions) | 67.6 s 143
64.61 655 4, 4 66.0 - . 1260 s 155 118
1 - g 02 Revenue Up
592 ~ kool 126 92 104 114 87
56.4 I560 116 109 108 ¥ EE
’ 127 122 105 : :
. 113'- ' 1 b
8.2

0% Yov

Internet Finance
Online Ads & Media
Internet Security
Internet Infrastructure

1
73 : 10.3
1
1 9.2
1 9.0
1
1
1 47
| 3.8
1
1
1
1
1
1
1
1 47.7 48.8
: 102 425447 A
: 6.4 372138 S| 38 2] 37.9 :

32,51 32.2jf1 331 Other
: Incubation
| Cryptoassets
1
1
1
1
1
1

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO



Business Profit by Segment

(JPY billions)

4.49

4.80

3.97

19.38
19.81 P,
15.59
14.68 1521 1540 6:59
14.43 098 15.
T
12.38 13.12
. 10.82 4.90
0.08 366
10,99 e 3.02
e 3.75
962 946 278 9.57

356 0.90flo
0.430 53l10.76 1.130.40 887

0.60[0.57 0.67
0.81

9.9110.18
8.7618.94 8.81

g4z

0.62
0.35

0.4310.6(

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
22 23 24 25 26

GMO

21

Business Profit Up

2 DV Yoy

Other

Incubation
Cryptoassets

Internet Finance
Online Ads & Media
Internet Security
Internet Infrastructure
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Internet Infrastructure | Revenue by Sub

48.8

o 12
447 452

. 02
(JPY billions) 42.6 42.8 0.8
41.7 41.7
0.7 0.7

40.2 40-3 0.7 06
372386 38.2 379 07 07
36.4 B 85 o=

345 08 033 233
33.1 33.3 10:5 b
31.8 325 322 0 320 g 010 221

0.6 05 0.3 20.1 19.9
0.7 180 17.8 19.3 20.0
16.3 15.8 :

145 153 17.5
10.2 109 11.3 120 ,, , 126

3.9
40 3°

* 38 41
4.0 4.1 1 35 36 37 3.6

I 505105105 2054053 550550 5.9

21 21 55 22 23 21 22 23 24 25 26 26 26 __ 26 28 238

0.7810.5810.08 9.8 0.4 | 9.6 J§10. 9.9 0.4 10. 110.08 9.0l 9.0 f§10. 1Mo ol - ;M o.clo.cl 0.6l 0.6l 9.c 0.

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

*1: Temporary impact of approx. -JPY 2.0 billion due to a change in accounting treatment
GMO *2: Temporary impact of approx. -JPY 1.0 billion due to a change in accounting treatment

-Segment

Record
high

Revenue Ug

13.9v

YoY

Sustainable growth
supported by solid recurring
revenue

Other
Payment
Ecommerce Solutions
mmmmm Hosting & Cloud
Domain
mmmm Provider
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Internet Infrastructure | Business Profit

12.82
12.32

(JPY billions)

4.80
4.49

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO

Record
high

Business ProfitUp

25.8v YoY

GMO-PG continues to grow,
while GPU Cloud enters the
earnings contribution phase.
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Internet Infrastructure O GMQO GMOINTERNET

Strong sales of B300s; based on robust demand, decided on total investment of JPY
17 billion for the current fiscal year

GPUZR~R vy J
GPU X € 'J (GB)

288GB
FP4 ] 72-144PFLOPS
32PFLOPS P8 sor A7 72PFLOPS
16PFLOPS FP16/B Tensor 27 36PFLOPS
540TFLOPS FP32 600TFLOPS
540TFLOPS FP64 Tensor 27 10TFLOPS

GMO 32



Internet Security

| Revenue by Segment

(JPY billions) 6.2
6.1
5.8
5.6 o 5.7
i . B Revenue Up
4.7 : ’
4.5
0.7 03 1.0 4.3
0.7V YoY
3.6 [
- "
Strong growth in cybersecurity
oy, continues.
03
0.2 0.3
3130320510 50 .
Y R e B .
244250 ° Q%
222222

17018017 Impersonation Monitoring and Takedown Support (Brand Security)

mmm Cyberattack Protection (Cybersecurity)
mmm Protection Against Eavesdropping, Tampering, and Impersonation (Encryption Security)

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

21 22

GMO

23 24 25 26
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Internet Security | Business Profit

(JPY billions)

Profit Down

JPYO.ZB YoY

Timing shift in orders from a
major customer.

Expected to be recovered
within the year.

-0.17

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26
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Online Advertising & Media | Revenue

Changesinrulesto !
record the revenues*!

1
(JPY billions) >
1
1
13.7 13.7
12.8
Revenue Up
8.6 g7 91 90 92 o g4 90 . 9.2 9.1 0
9.6 85 0 O
8.3 8.0 82 8.2 8.3 m
7.7
3.4
4.2 3.9 35 3.2
50 47 46, 41 43 38 35 28 3.0 2.8

Online Advertising
X Internet Media

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO



Online Advertising & Media| Business Profit

1.13
(JPY billions)

0.96
0.90

I ]
-0.07

-0.13

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO

Profit Down

28.0% YoY
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Internet Finance | Historical Performance by Quarter

12.7

(JPY billions) 12.2

113

11.3 L
10.7
10 10.5
8.2
7.3
6.9
Net

Sales

1.083.88 3.991.06 3 33
OoP 3.10 3.20 91
12 .62

109108

3.66

114

1.90

8.7 838

3.02
.61

14.3

6.59

Revenue Up

3.8% YoY

Profit Down

9.5% YoY

1.43

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
24

21 22 23

GMO

*

25

26

* Impact of provision for securities in Thailand:

4. 5B( Q20628)Y QR0 BBY QU0 BB Q3625)
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Internet Finance | Revenue by each product

(JPY millions)

FXDown 34 .6% Yoy

crb Up 19.4% vov

CFD activity remained at
a high |l evel,

Stocks and Other
CFD and Other*2
I X and Other*1

Ql Q2 Q3 Q4|Ql Q2 Q3 Q4]Q1 Q2 Q3 Q4]Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1l Q2
21 22 23 24 25 26
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Internet Finance | CFDtransaction and revenue transition

42
37
25 »3
20 Active trading in commodities
" such as crude oll.
4,363
CFD and other revenue (JPY millions)
.| 2.485 2432 CFD trading volume (JPY trillions)*
1,926
1,127
Ql Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1l Q2 Q3 Q4|Q1l Q2 Q3 Q4|Ql Q2

21 22 23 24 25 26

Prepared by the Company based onGMOFH&s results presentation material s.
GMO * Aggregate of the trading volume of GMO CLICK Securities, and GMOGaika 39



Internet Finance | FX revenue and trading volume

840 836

616

533 524

Both trading volume and
revenue remained subdued due
to market conditions.

X FX and Other Net Sales (JPY millions)
FX Trading Volume (JPY trillions)

Prepared by the Company based onGMOFHG&6s results presentati
OMonthly Statistithe-€ouBtklreRienaoh 6GXemMargin

Ql Q2 Q3 Q4]1Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Ql Q2 Q3 Q4|Ql Q2 Q3 Q4Ql Q2

21 22 23 24 25 26 by the Financial Futures Association of Japan (FFAJ).
* Aggregate trading volume of GMO CLICK Securities, GMO Coin, and GMO Gaika.

40
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Internet Finance | FX business KPI Overview

The customer base continued to expand steadily.

Customer Margin Balance

p JPYbillions P

Customer margin balance
reached a record high

397411

!‘I

378 380

Q1 Q2 Q3 Q4]|Q1 Q2 Q3 Q4(Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1l Q2
22 23 24 25 26

GMO

Quarterly Active Users Share Trend

16%

14%

12% 26Q1 Share

Approx 1 5 V

Q1 Q2 Q3 Q4
24

10%

Ql Q2 Q3 Q4
22

Q1 Q2 Q3 Q4
23

Ql Q2 Q3 Q4
25

Q1
26

* Share of unique traders across three entitiesi  GMO Click Securities, GMO Gaika, and GMO Coin.

Source: Japan Financial Futures Association (compiled by the Company)
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Equity -Method Affiliates

Equity interest held through GMO Internet Group, Inc. and GMO Financial Holdings, Inc. : 50.0%

GMO AOZORA NET BANK

GMO
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Quarterly performance trends GMO AOZORA NET BANK

50

p JPYbillions P Reve n u e U p

) 61% YoY

30

) Profit up

i 289% vov

*2
o] i 0 . :
ot Growth in transaction revenue, plus

higher fund revenue driven by

0 increased deposit balances.

*3
-20 ‘ ‘ ‘ ‘ ‘ ‘ *1 Gross Operating Profit (in the banking business)
Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 *2 Net Operating Profit (banking business)
22 23 24 25 26 *3 Fiscal year refers to our accounting period ending in December

GMO 43



Net Bank | Business KPI Status GMO AOZORA NET BANK

Steady expansion of the customer base through No. 1 services

Number of business accounts BaaS by GMO Aozora

p Thousand Companied® 262 p Number of ContractsP 1215

Up 30.3\/ YoY Up 38.7\_/ YoY

142

89

a7

23

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2| *3
21 22 23 24 25 26

Q1 Q2 Q3 Q4(Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2
21 23 25 26

22 24

GMO *1: BaaS (Banking as a Service) refers to a framework in which banking functions and services provided by financial institutihs are incorporated into companies' own services via APIs and similar means.
*2: For convenience, fiscal periods are presented in alignment with the Company's fiscal yearend (December). 44



Main bank relationship growth rate - GMO AOZORA NET BANK

23

No. 1 for three
consecutive years

X Number of main bank relationships

GMO *Tokyo Shoko Research "Main Bank Survey" 45



Net Bank | Cash and Deposits

(JPY Billion) 1,390

332
199

*

Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4(Q1 Q2 Q3 Q4]|Q1 Q2 Q3 Q4|Q1 Q2
21 22 23 24 25 26

GMO

GMO AOZORA NET BANK

Py 1.3
trillion

* Fiscal year refers to our accounting period ending in December
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Three Growth Engines

The corporate-focused strategy is driving stable growth.

Corporate
Settlement

Accounts

Number of
Customers

New corporate
account
openings No. 1

Transaction growth
driven by customer
expansion

GMO

GMO AOZORA NET BANK

Deposit Balance

Exceeded

Py 1 3t

47



Cryptoassets business | Historical Performance by Quarter

(JPY billions)

6.8

Revenue Down

40 .4% YoY

Profit Down

15 15

i JPY0.3B YoY

*S}llllllliijFllrFll

-0.33 -0.48 -0.53

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO 48



GMO

. Summary and Conclusion
. Key Topics (Physical Al, Security, and Al Banking)
. Segment Overview and Shareholder Returns

4 ) Group Overview
W ) Performance by Business
) Shareholder Returns

49



Approach to Enhancing Corporate Value

Commitment to both sustainable growth and robust shareholder returns

Dividend Quarterl
0 Frequency y
159%0 or more
_ Total Payout 50%
every period Ratio or Higher
DOE Under review

GMO 50



Shareholder Returns | Policy

Total Shareholder

Returns Ratio Dividend Payout Ratio

50% e 3%

Quarterly dividend

GMO

Share Buyback

1 7%

Net profit at end of fiscal
year to form basis of
buyback in following year

51



Shareholder Returns | Dividend per share

(JPY)

52.7
47.6

Quarterly dividends

based on adividend

payout ratio of 33%
or higher .

% Q4
% Q3
X Q2
X Q1

21 22 23 24 25 26

GMO 52



Shareholder Returns | Treasury Share Buyback and Cancellation

Progressing steadily

Plan

Progress
(as of end-July)

AC%‘;IEZ”” JPY3O : O billion

1py1 0.2 bilion

Total Shares 1 6

Acqguired . *
G million shares

2.66

million shares

All figures represent upper limits. Acquired treasury shares are scheduled for cancellation. Acquisition period: June 22, 208 d June 21, 2027.

GMO
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Internet for Everyone

GMO



GMOINTERNET GROUP

We are planning on making an earnings announcement for FY2026 Third Quarter after 3:31 pm on November 13, 2026.

This document includes projections based on expectations, premises and plans as of Agust 14, 2026. These projections may differ from actual
results due to factors including changes in the global economy, competition, exchange rate fluctuations, market cap of cryptoasset, natural
disasters and other unforeseeable events. Some of the figures given, such as market share are based on our own calculation3.hese figures may
differ from research agency figures.

Information contained in this document is provided for information purposes only and does not constitute solicitation of inve stors. Further,
results forecasts and other forward-looking statements are based on premises that include risks and factors that are largely indeterminable.
Please understand that actual results may differ significantly as a result of forces including economic conditions and marketenvironment. No
responsibility for any reason is accepted for damage sustained as a result of actions taken based on this information.

Copyright (C) 2026 GMO Internet Group, Inc. All Rights Reserved.



Appendix



A Group Overview

GMO
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Group Overview

Company Name GMO Internet Group, Inc.

Founder, Chairman, | Masatoshi Kumagai
Group CEO, and

Group CAIO

Address (Group Head Office) Cerulean Tower 261 Sakuragaokachg Shibuyaku Tokyo
(The 2nd Group Head Office) SHIBUYA FUKURAS2-3 Dogenzaka, Shibuyaku,
Tokyo

Established May 24, 1991

Stock Listing 9449 (Tokyo Stock Exchange Prime Market)

Business Segments | Internet Infrastructure
Internet Security

Online Advertising & Media
Internet Finance

Cryptoassets
Capital JPY5.0 billion
(including capital
reserve)

Consolidated Staff | 7,909
G MCSroup companies 157(As of June 2026)




Operating companies(1/2)

GMO-PG
p 3769 P

GMO-FG
p 4051 P

GMO-PB
Internet p 3633 P
Infrastructure GMO-COM
(410A)
— Other
GMO-1K GMO Internet GMO-PBK GMO Pepabo
GMO-PGK GMO Payment Gateway GMO-COMK GMO Commerce
GMO GMO-FGK GMO Financial Gate GMO-PSK GMO Prime Strategy

GMO-GSHDK GMO GlobalSign Holdings K.K.

Security

GMO-GSHD

p 3788 P

Other

Listed subsidiaries

59



Operating companies(2/2)

— GMO CLICK Securities

GMO-I

(4784) Int CEi GMO-FH ]
niernet Finance —— (7177)

(415A)

Internet Advertising and GMO-ME GMO Coin
Media (6180)
Cryptoasset
GMO-PP Other
(3695)
— Other Incubation Other

GMO-TEK GMO TECH Holdings

GMO-MEK GMO Media
GMO-PPK GMO Product Platform Listed subsidiaries
GMO-FHK Financial Holdings

GMO 60



Internet services operations

Domain

Cloud and Rental
Server (Hosting)
Business

GMO

GMO- | (4784)

GMO-PB (3633)

Others

GMO-1 (4784)
GMO-GSHD (3788)
GMO-PB (3633)

GMO-PS(5250)

Other

E-commerce
solutions

Payment

Provider

GMO-PB (3633)

GMO-COM (410A)

Other

GMO-PG (3769)

GMO-FG (4051)

Others

GMO-1 (4784)

Listed subsidiaries (stock code) 1




Our Strengths
for

Sustalnable Growth



Our Strengths for Sustainable Growth
1. Risk diversification

2. Operations and development of our

own technology

3. Solid recurring revenue

GMO
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1. Risk diversification

Each group company pursues the No. 1 strategy

under the smGM@nd creates gr

As a result, our group with diversified risk

Management strategy.

GMO 64



2. Operations and development of our own technology
Engineers & Creators ratio

*9
Limited to hiring :
Advanced and Al Talent -

7,839 7,895 7,909
7,585
S 317 7.361 7,393 7,306 7,438 7,431 1525 7546 7565 7,497 7505
7213 7317 "
7,042 7133

6,767 6,782

Goal: Workforce of over

60%

503y 500y | 506V 48.8V

48.8V

Total number of partners (excluding officers and part-time officers)
mmmmm 06 Engineers& Creators

*1 Not including partners of GMO Internet Group affiliates accounted for by
the equity method ( such as GMO Aozora Net Bank ).
The number of the Bankds employees 410

QL Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2 *2 New graduate joining through the 0Th

21 22 23 24 25 26 per annum for prApm202BdRAduat es 6
Introduced Al test for mid -career hiresp Jun. 20230 P

GMO 65



3. Solid recurring revenue

That means our core business policies,

Indispensable products that will not
disappear
With
recurring revenue business model

GMO
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Analysis of Consolidated Net Sales

60.9v

43.6\//\/356
277.4

258.6
241.6 245.6

Solid Recurring

114.0

196.1

185.1
115.5

e Revenue Supporting

174.0
158.2
144.6
130.1
I Solid recurring revenue (JPYhillions )*
Other revenue (JPYbillions
= Solid recurring revenue ratio (%)

25 * Aggregate of Domains, Cloud & Rental Server, selected Ecommerce support services (recurring
& transaction-based), selected payment services (recurring & transactionbased), Internet
GMO connectivity, and selected security services (recurring & transactiorbased). 67

104.5

80.6

18



3. Solid recurring revenues

Unit price

JPY 9,157

Solid recurring
revenue

JPY 174.0billion

Number of »
contracts 19 g1miion I
18 19 20 21 22 23 24 25

GMO 68
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Internet Infrastructure | Contracts

(millions)

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

GMO

Solid recurring
revenues base

20 6M

customers

Increased contracts

6.0m
YoY

69



Our response to social trends

Adoption of Cloud - Spread of Al
. Acceleration of DX P
Meg:ﬁrc?nds Computing Robotics
Emerging Trends Promoting a paperless Strengthening of data Growing threat of Widespread of
environment privacy regulations cyber crime Cashless Payment
[ Cloud/rental ]
. server
Selected Products [ Security ] (GPU cloud)
from Our Portfolio
Support for online [ Payment ] [ | ]
) nternet bank
[ shops ] Processing

. . cee as Developed and . .
Our Strengths Risk diversification operated in-house Solid recurring revenue

Accelerating Through
transition to
holding company structure

GMOism Sharing and implement thoroughly

GMO 70




Listed Group Companies | Market Cap and Equity Share

Stock Code Company Name Exchange  MAIKELCAD o Onership? Uy Share
9449 GMO Internet Group Prime 453.8
3769 GMO Payment Gateway Prime 779.7 40.7% 317.5
4784 GMO Internet Prime 168.4 60.6% 102.1
7177 GMO Financial Holdings Standard 134.0 65.8% 88.2
4051 GMO Financial Gate Prime 58.1 23.4% ° 13.6
3788 GMO GlobalSign HD Prime 27.4 52.0% 14.2
3633 GMO Pepabo Standard 9.8 63.4% 4.5
415A GMO TECH HD Growth 8.0 53.3% 4.2
6180 GMO Media Growth 7.1 61.6% 6.0
3695 GMO Product Platform Growth 6.5 70.0% 4.5
410A GMO Commerce Growth 6.3 66.0% 4.1
5250 GMO Prime Strategy Standard 3.6 63.1% 2.3

Group Total 1,663.2 561.6

*1 Market value as of August 13, 2026 *2 Includes indirect holdings as of the end of June, *3 Indirect holdings through GMO Payment Gateway.
*4 Simple aggregate

GMO
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A Financial condition and strategy

GMO
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Transition to IFRS -Based Disclosure (Detalls)

. .
Business Profit

A profit metric derived by deducting non -recurring and incidental items from IFRS

k

operating profit, in order to reflect the underlying earning power of the business

J

To be progressively restated on an IFRS basis with each quarterly earnings release.
Until the restatement is complete, figures are presented as follows.

Period Revenue

Q1 25,Q2 25 |’ Restatedto IFRS

Business Profit

" Restated to IFRS

" Presented on a 3GAAP basis at this time
Q3 25,0425 " To be progressively restated to IFRS with
each quarterly earnings release

"Approxi mated using " Deen

(> GAAP operating profit + goodwill amortization)
" To be progressively restated to IFRS with each
guarterly earnings release

FY24 and prior | No adjustment (J-GAAP basis)

" Presented as Deemed Business Profit

GMO
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Consolidated Cost Composition

(JPY millions)

GMO

70,000 -
65,000 -
60,000 -
Human resources
55,000 -
S 14,767 B Advertising and promotion
14,671 .3
50,000 -
13,921 13,721 Depreciation and leases

45’000 | -
- Outsourcing costs

40,000 | 5,085
' 4,042 5,392
- 3,761 Communication costs
35,000 - 4,816 & 201 5,493 5,975 5,290 o2
! H Ren
30,000 - 5,250
6,813 e 6,984 7,020 Commission paid
25,000 - 6,719 _ —hh 5 485
_ B Media costs
20,000 - =558 8,387 7570
6,945 FASE ! “
15.000 - 7,127 % -m- -m]- Goodwill depreciation
689 ! E E
10,000 - others
14,713 14,737
5,000 - 11,295 12,445 13,685
0 T T T T 1
2025/Q2 2025/Q3 2025/Q4 2026/Q1 2026/Q2

*1 Goodwill depreciation: Zero under IFRS, as goodwill is not amortized. This eliminates the ongoing amortization burden.

*2 Rent: Real estate leases are now capitalized on the balance sheet, reducing GAAR basis rent expense.

*3 Depreciation: Increases due to the capitalization of lease assets. Within operating expenses, the composition shifts fromrent to depreciation.
* Q3 2025 and Q4 2025 are under Japanese GAAP {GAAP)

* Q2 2025, Q1 2026 and Q2 2026 are under IFRS
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Consolidated Balance Sheets

(JPY millions)

Current Assets
Cash and cash equivalents
Securities segment assets
Operational investment securities
Non-current assets
Property, plant and equipment
Investment property
Goodwill and intangible assets
Total assets

Liabilities
Bonds and borrowings
Securities segment liabilities
Equity
Shareholders' Equity
Retained earnings
(Shareholders' Equity Ratio)
Non-controlling interests
Total liabilities and equity

1,796,98
601,475
760,097
240,327
111,221
74,181
5.5%
129,106

2,037,31

GMO
Changes Internet Group
(End of 6/26)

57,583 207,743
-8,066 144,588
77,604 161,681
-874 -
45,349 0
5,040 66
340 369,425
4,180 -
102,933 319,826
35,973 319,826
-4,854 289,774
42,358 -
66,959 49,599
44,741 49,599
6,396 71,932
+1.8pt 13.4%
22,217 -
102,933 369,425

G MO *1 Consolidated figures as of the end of December 2025 and the end of June 2026 are based on International Financial Reportig Standards (IFRS).
*2 Non-consolidated figures (as of June 30, 2026) are based on Japanese GAAP-@FAAP); therefore, the accounting standards diffe from those applied to the consolidated figures.
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Consolidated Statement of income

GMO

. Q2125
(JPY millions)
(1-6/2025)
Revenue 142,679
Gross Profit 84,934
SGA 55,040
Other operating income/expenses -678
Operating Profitt 29,215
Business Profitt 29,894
p Business ProfitMargin P 21.0%
Other finance income/costs -1,520
Share of profit/loss of investments 232
accounted for using the equity method
Profit before income taxes 27,462
Income tax expenses 9,247
Profi i le to:
rofit attrlbuFab _e to 7.818
Non-controlling interests
Profit attri | :
ofit attributable to 10396

Owners of the parent

Changes

supplementary
information

11.2%

10.5%

7.0%

17.1%

17.0%

+1.1pt

23.6%

11.7%

52.4%

12.4%
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Financial Strategy

k Avoid excessive risktaking, considering balance of Shareholders equity
k Aiming to Equity balance , 100 Billion yen.

Procurement

Asset management

4 )
All investments are subjected to

our Risk management policy
&vhich up to 2/3 of Equity

Agile procurement

4 )
Secure and reliable payments
of debt loans and bonds

. J
4 N

Long term debt

Stable Investment Procure Fixedrates

- J - J

GMO



Financial Strategy O Procurement

Multi ways of financing
A Continuous procurement helps growth capital ensured.

The way to procure Totall Interest-bearing debt
Direct Indirect |
p JPY 100MP FY23 | FY24 | FY25
4 _ N\ N\
Domestic Debt finance Totall 4,735 | 5,548 | 6,021
Corporate Bonds L ) C
.
> L g COrOrate 1 1312 | 1,419 | 1,763
Individual
Lease _
| Corporate Bonds | | ) Debt finance | 3,423 | 4,129 | 4,258
4 )
Others
. J

GMO *}GAAP



Financial Strategy O Procurement ,
Lengthening term k Fixed interest rate

A Aiming to build a strong financial base

Debt balance averageterm Fixed interest rate ratio
P YealP FY23 | FY24 | FY25 P %P FY23 | FY24 | FY25
Corporate bond 35 29 21 Corporate bond 1000! 1000! 1000
Debt finance 36| 42| 35 Debt finance 72.8| 78.9| 83.9
p long termP p long termP

GMO *JGAAP 79



Financial Strategy O Asset management Cash on hand

AKeeping enough repayment cash(the amount for debt financing repayment next
year and for corporate bonddos repaymen

p JPY 100MP FY23 FY24 FY25
cash and cash equivalents 3,889 4,665 5,679
Balance of interest debt within 1106 1.904 2 903
3Years
Within 1 year 231 271 734
Over lyear within 188 261 827
2 years
Over 2 years within 636 871 1341
3 years

GMO 1 GAAP 80



Financial Strategy O Credit rating

Strategy
APlan to maintain current rating and aiming to be upgraded.

AHaving conversation with R&I before-hand, when decision making on a huge
Investment to be carried out.

Current situation Rating agency Issuer Rating
JCR A-(Stable)
R&l BBB+(Stable)

GMO



A Consolidated results

GMO
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Global Operations | Global Net Sales

(JPY billions) 11.0vV

9.2V
‘ 3.4V

Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2
2021 2022 2023 2024 2025 2026

8.2%

Net salesUp
5.2% Yoy

Global
Sales Ratio

Net Sales ‘
Q1

GMO

Since Q2 FY2020MacroKioskis no longer a consolidated
subsidiary. We deducted MacroKiosk values from net sales
retroactively to Q1 FY2017 in this chart.



Internet Infrastructure




Internet Infrastructure | Breakdown of Operating Profit

(JPY billions) 10.15

YoY 27.3%Up

7.97
6.79
5.58

4.38

2 YoY 26.4%Up

-0.38 -0.40

-0.64 .0.85 -0.66 -0.65

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

* FY26 onward: Business Profit
FY25: Transitioning to Business Profit quarter by quarter (Q3 and Q4 remain-lGAAP Operating Profit)
FY24 and earlier: JGAAP Operating Profit

GMO

Payment business
I Except payment business
Cost allocation
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Internet Infrastructure | Provider - KPIs

Revenue Subscriptions

(JPY millions) (thousands)

QoQ Net Additions
Changes in rules to

record the revenues®

10,593 2,184

—>
i 2213 2,262 2,271 2243

| 10,191 10,151 10,303 2,138
QL Q2 Q3 Q4IQ1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2 QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QL Q2 Q3 Q4 Q1 Q2

2021 2022 2023 2024 2025 2026 2021 2022 2023 2024 2025 2026

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)
GMO
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Internet Infrastructure

(JPY millions)

2,180

—

Revenue

Changes in rules to
record the revenues*

2,611

2,388
244|| || ||

| Domain Registration - KPIs

2,875

2,963

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2021

2022

2023

2024

2025

2026

Contracts

(thousands)

Increase due to large -scale
domain registrations \

15,891

10,016
9,555
7,585
7,084
)573‘\ ‘\ ‘\ ‘\ ‘\ ‘\ ‘\ ||

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2021 2022 2023 2024 2025 2026

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

GMO
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Internet Infrastructure

Regqistry
(wholesale)

Registrar
(registration/sale)

GMO

| Domain business

4 2009 O )

.ShOp 8 (o kyo
5t

1999 O 2012 O
zZ..COMm
MuuMuu
e ¥ Domain
alve-
Japan Overseas

38



Internet Infrastructure | Domain business
.shop contracts progress

(thousands) 4,480

3,448
3,121
*
Renewal rate:70.8%
1,795
1,161
] I I I I I I I I

QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2021 2022 2023 2024 2025 2026

“From FY24.@3, the renewal rate calculation method has been updated to ‘'weighted average of second and subsequent renewal rates

GMO
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Internet Infrastructure | Hosting & Cloud - KPlIs

Revenue Contracts
(JPY millions) (thousands)
| 1,115 1,114 1,115
1 . 1,095
I Changes in rules to 7.047 1,060
: record the revenues* 1,025
i 5,585
: 5,413
! 5,048
| 4569
3946| || | ‘ ‘ ‘
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QL Q2 Q3 Q4 QL Q2 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
2021 2022 2023 2024 2025 2026 2021 2022 2023 2024 2025 2026

*Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

GMO
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Group synergies case ASP shopping cart x payment

Recurring revenue and transaction revenue through a natural cross  -selling
Feature Online store Payment
—
COLOR ME GMOEPSILON
Service
WA makeshop, ..o | cmoravmenTGATEWAY
Business model Recurring Transaction

Revenue

Number of stores x unit price

GMV x commission rate, etc.

Reportable segments

GMO

Ecommerce Solutions

Payment

91
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Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

2026

2025

2024

2023

2022

2021

2026

2025

2024

2023

2022

2021

*1Accounting Standards for Revenue Recognition (Corporate Accounting Standard No. 29)

*2 Includes a decrease of approximately JPY 2 B due to the change to a net amount treatment.

GMO
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Internet Infrastructure | Ecommerce Solutions: transaction volume

144
— 139 —
— — 133 — YoY
— 125 125 —
| | -

0 SUZURICanvath
EE minne
mmm Ecommerce Platform

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

(JPY billion)

|go

GMO
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Internet Infrastructure | Payment processing -Our Role
Connecting merchants and payment companies through @

b |
I _ -
Consumer : Merchant ! GMO-PG consolidated Payment
: I subsidiaries Companies
* I 3
I 169,004 stores™ 40+ Credit card
: (As of end -Jun 2026) I companies
1
1 )
1 EC | Convenience store
I B2B" B2C C2C |
PC | ) Account Transfer
I Taxes, Dues, Utility I .
: NHK, Electric Power, ! Online  Payment Carrier billing
1 National Tax Agency, : GMOPAYMENT GATEWAY
_ : Municipalities 1 GMOEPSILON Bank tranSfer
1
: Subscription I E-money
; Video streaming ! :
Smartphone/ 1 Software, Water server, etc. : Cash on Delivery
1
Tablet I Service/Commerce : GMO PAYMENT SERVICE
I - .
| Dlgltal' content 1 GMO Payment
; Donation, Insurance, 1 After Deliver
1 Travel, etc. : cp p t y
aymen
\\ : : y QR code
@ I 482,719 IDs*2 : GMOFINANCIAL GATE
X | (Asofend-Jun2026) | GMODATA ID-based payment
1
Payment | I SMOCARDSYSTEM Multi -currency
. 1
Terminal | .
Lo o ! Pre-paid
*1 The standards for calculating the number of operating stores has been revised from Q4 FY2023. Figures exclude a specificaseand fincode byGMO. If etc.
included, th b f i Id 853,969 4% .
GMO *2 Op:enr(;tlijng patyri;nutr?er(:}:igalg ?)?(reasirrll? tﬁg rf(iegluDr(Sasv;lcc))ru GMg—FG wSr:ic():rﬁ?n(cuISdtltﬁg nTJcr)rTger of terminal-free active IDs and excludesGMO-P G6 s GMO 94

Cashless Platform. The growth rate of the number of terminals shown above is an increase of 13.7% YoY. Pr e p ared based on GMO Pa y me n t Gatew



Internet Infrastructure | Payment Quarterly KPIs

Group -wide annual TRX value reaches approx. ¥23.7 trillion in the past 12 months

Operating
Stores */Terminals
GMO:FY2026.Q2 GMO:FY2026.Q2

; TRX volume %3 TRX value

GMO:FY2026.Q2

Past 12-month Past 12-month

PG:FY2026.Q3 PG:FY2026.Q3 PG:FY2026.Q3

- 2.22bn 8.60 bn ¥6.1 trn ¥23.7 trn

Consol.
% YoY - ~ 3.9% + 0.5% + 8.4% + 8.4%
169,004 1.75 bn 6.95 bn ¥3.4 trn ¥13.6 trn

Online
% YoY ~ 2.9% ~ 9.6% ~ 4 5% + 1.4% + 0.2%
482,719 0.46bn 1.65 bn ¥2.6 trn ¥10.0 trn

CP?
% YoY + 13.7% + 26.3% + 28.9% + 19.0% ~ 22.0%
Proportion of representative contracts in online TRX value 4 Approx. 55%

*1 The standards for calculation the number of operating stores has been revised from Q4 FY2023. Figure exclude an operatingstores of a specific merchant andfincode byGMO.
If included, operating stores would be 853,969 (up 11.4% YoY).

*2 The figures for IDsare GMOF Gds f i gur e s a nfiee active IDuaddeexclude GRMOMM@ds GMO Cashl ess Pl atfor m.
CP transaction volume and value includes GMGP G6s CP payment ( GMO Cashless Platform).

*3 Transaction volume is calculated based on fee revenue standards, which in the case of online consist of multiple (1 to 3fransactions per payment of a single authorization (tentative sales proceeds)
or actual sales proceeds, and one transaction per payment in the case of CP. *4 Annual average is shown in 5% increments.

GMO
Prepared based on GMO Payment
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Internet Security

Providing Comprehensive Internet Security Services

A safer future for Everyone

Protection against
eavesdropping, tampering,

impersonation.
(Cryptographic Security)

GlobalSign.

by GMO

Countermeasures against
cyberattacks.
p Cyber SecurityP

GMO CYBERSECURITY
W IERAE

GMO Flatt Security

GMO

o

Monitoring and Takedown

Support for Impersonation.
(Brand Security)

GMOBRAND SECURITY

J




Internet Security

Cryptographic Security
Operating GlobalSign.
Companies by GMO
o GlobalSign.
Services
and EFEELS
Products GMOTTI
GMO +SA--07102
Key Technical anq
operational expertise as
Strengths a certificate authority
GMO

| Three Key Areas

Cyber Security

GMO CYBERSECURITY
N IERAE

GMO Flatt Security

GMO

-U-‘f]\—]&g *‘deEE‘;Iﬁﬁ

o SHISHO CLOUD

e 9

F’ﬁ Takumi

by GMO

Vulnerability Assessment and
Penetration Testing

Advanced skills of white -

hat hackers

Brand Security

GMOBRAND SECURITY

JRHLA

GMOBYITFELZERYS

BRANTECT

Expertise in managing
intellectual property
and trademarks
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'Internet Security for Everyone' project

Internet Security for Everyone

GMO

A Safe Future for Everyone.

GMO

99



'Internet Security for Everyone' project

Ongoing Initiatives to establish top  -of -mind brand recognition

From Feb. 2025 From May. 2025 From July. 2025 Mr. Jiro Hiroe (former Lieutenant From Dec. 2025 From Dec. 2025 Mar. 2026

] From JuIy 2025 . . . General), former head of the JGSDF
Providing comprehensive Launch support services for the : Visualize unauthorized access Training Evaluation, Education, Established a joint venture Prime Strategy Co., Ltd. Established a joint venture
internet security services ap’ﬂ'f;?('f;‘.@: (?r%erigsgl of  Pproviding Security Al fisks seamlessly from physical Research and Development Command with Mitsubishi UFJ joined the Group with Preferred Networks
free of charge Domains) on the Ir:1ternet free of charge space to cyberspace (TERCOM), has joined. Financial Group (MUFG)
' GMQO GMO
GMO EH& GMO GMOINTERNET GROUP (.) gggSRﬁyo PRIME STRATECY Preferred Security
o ﬁ 71'—73‘1—25‘5%% GMO Group Defense

t#luj_-{24 Prevent i mper goorbrandd on wm%gndsb

Division 6

Mar. 6. 2025 July 23. 2025 Sep 25. 2025 f Dec 1. 2025 Mar 5. 2026
Host one o Japands r st
Host one of Japands | art p(i—!%s%i;ec'h cogference_ conferences P rge"VGd as aaSpegaFSponsor The 3rd GMO Group Conference
specializing in cyber security of O0I NCYBER FORUM J AP AN O(Spring): Cybersecurity 2026.

cyber security conferences on Al and robotics

GMO GMO GMO s
S T P DevelopersDay2025 a1z nA kS FEH I S e

Security Night

JAPAN

GMO 100



BREAEAS

Security| Number of contracts CMOTF T

( millions ) 6 . 2 2 M

23.4%up T

YoY 3.86 Number of contracts

NO.1

*1

2.47

1.21

0.5

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
21 22 23 24 25 26

* 1K Cumulative number of contracts sent with electronic signatures and timestamps in accordance with the Electronic Signature Act(excluding contracts with timestamps only). The data covers major witnesstype
GMO electronic signature services.Source GMO Research & Al, Inc. (as of December 2024 10 1
* 2K Number of contracts sent per quarter, excluding a large volume of free test transmissions in the first quarter of FY2025.



TTEMELS

Security| ARR (Annual Recurring Revenue)* GMO Y1)

(JPY billions)

2 .39

1.83
0 30.5%Up
il
TN

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

. N
29 23 o4 o5 26 Calculated by multiplying the total monthly fees at the end of each

guarter by twelve (excluding one-time revenues).
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Countermeasures against cyberattacks business | Achieyements . .-

W\ IERAE

Cyber Security Assessment

More than 16,000 cases

WORID SHAREIN JAPAN I ] APAN
NO ® *1 NO ) *2 NO ° *3
WORLD'S PREMILR Vulnerability Assessment WHITE HACKERS
SECURITY CONTEST Penetration Testing 200- ON STALT

*1 202332025 DEF CON Cloud Village CTF
*2 Source: ITR "ITR Market View: Cyber Security Consulting Services Market 2025." Market share by vendor revenue (FY2025 fmad) in the following markets: Web Application
Vulnerability Assessment Services, Smartphone Application Vulnerability Assessment Services, and Penetration Testing Services

GMO *3 Based on research by GMO Cybersecurity by lerae, Inc. 103



Countermeasures against cyberattacks business | Service usage

GMO CYBER SECURITY
' |IERAE
1'!!] N ER 1T §§§: YMfg %jt?ﬁﬁiﬂ ﬁ]-‘ ’/A§ J6REEERTT FFG) 5<B1743 2ol IN=T
iy B & SOMPO NAGASHIMA OHNO
'ALSO( 0 SECURITY o BRIy ~ fund S & TSUNEMATSU

R RBF - HE AL SRR

Tomorrow. Together

MoDi  Efreee  SANSAN mmii | hasumsEs

GIFTPAD @ CyberAgent dwango & Sammy Networks o “D _
Me iz () sorRACOM () Licener g - AR RENOSY X
macnicAa ZENRIN FZRUAL Y WiLLGroup [ /=vlbvU7
GMO
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Cybersecurity Business O Mid - to Long -term Growth Outlook

GMO CYBER SECURITY
Scale the business by |l everaging thH& Gr

while expanding our products and services

Product GMO

HAN-BE Y de2kh

PRI (0) MUFG GMO SECURITY

Space cybersecurity, JESTAR, EU CRA
compliance support, etc.

NS G MO Group Cyber Defense Division "6"

businesses : :
Support for the Supply Chain (SCS) security
assessment program.

Vulnerability assessments & penetration testing, Security incident
response support, Security training / certification programs, Cyberattack
defense & analysis, Security consulting, Support for compliance with
security guidelines and standards, etc.
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Internet Infrastructure

Domain Registry

Domain Registrar
Hosting & Cloud
ASP Cart
Security
eSignature
Cybersecurity

Payment

000000000

Provider (ISP)

*1 Basedon our own data *2 Based onICANNdata as of the end of March,2026. *3 Hosted Domain-Based Based ondomaintools.com data) *4 Country code based on Netcraft data
*5 Based on the Fermi estimate *6 From 23Q3, certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenans

Q
2
0

GMOREGISTRY

e U Domain alue-

Value-server

& LOLIPOP!  GMOCLOUD

/\
COLORME I makeshop

o GlobalSign.

EFENESED
GMOY -T2

GMOCYBERSECURITY  Flatt
\\\ |ERAE SECURITY

a GMO company

GMO PAYMENT GATEWAY
GMOEPSILON

GMO OHi kari

*7 Winner of the Best Satisfaction Award in Hikari Collaboration Award 2024

Col |l aborati on

& Security| Collection of No. 1 services

Domestic market share at

83.0% w1

Domestic market share at

3% W2
Domestic market share at

6 5 2% W3
4 2 K paid stores

Domestic market share at

No. 1.

Number of contracts

6.22v

Number of white hat hackers

No. 1.
1 6 9 K merchantsis

No. 1.

Awar do

Sati ¢
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Internet Finance




Internet Finance | Domestic FX volume and share transition GMOCoin

GMOCLICK SECURITIES GMOGaiKa GMOCoin

p JPY trillion P

BGMO Coin tra@Hotngl viandest riyTrtadidi g gv alad eQQ'Q@rTerading Value Share

Yoy 21 .8%

Trading value share remained stable

<Initiatives to Boost Trading Activity>
GMO Click Securities: Ran an FX trading promaotion
836 761 campaignGMO Gaika: Ran a spread reduction
campaignGMO Coin: Added a total of 7 currency
524 L : . : : .
pairs, including high-interest-rate pairs and pairs
well-suited for automated trading

Q2'23 Q323 Q4'23 Q124 Q224 Q324 Q424 Q1'25 Q225 Q325 Q425 Q126 Q226

Prepared by GMOFH based on the "Monthly Report on Overthe-Counter FX" by the Financial Futures Association of Japan (FFAJ)
* Trading value is shown on a combined basis for the three companiesfi GMO Click Securities, GMO Gaika, and GMO Coin. Figures tbugh Q3'23 represent FX Prime by GMO (merged with GMO Coin in September of that year);

figures from Q3'23 onward represent GMO Coin.
* Domestic trading value share is calculated based on the total market figures published by the Financial Futures Associationof Japan.
* Industry-wide trading value is shown alongside actual figures, and displayed at a 1/2 scale on the chart, to improve visual chrity alongside the Company's figures and trading value share data.

108

* Prepared based on GMO Financial Holdings presentation materials



Internet Finance | FXBusiness Model

A Effective matching and thorough risk minimization with cover transactions executed with counter
parties as soon as customer orders exceed acceptable risk position.

GMO CLICK Securities Cover the client transactions
that exceed acceptable limits

Cover order Counter parties
(Foreign financial
Self-position institutions, etc.)
risk tolerance level S
ooo ooo
EEEEEEEEEEEEEEEEEE(EE Display rate Gon
con coo| |ooo
oQoo ooo ooo
Display rate
Client Displayrate = Client
Sell Order Buy Order
(Concept diagram) Sell Order [E=IIA®Ife(]s
GMO * Prepared based on GMO-Financial Holdings presentation materials
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Cryptoassets | Trading Value Trend

GMOCoin

p JPY trillion P
BTrading wvwoDamestic tradi ngmvotlaalmei schwagtery trading vol ume

YoY 23.8 %

Despite a sharp industry-wide decline in trading
value, GMO Coin's share expanded to 21.1%

Initiatives to Enhance User Convenience
Ran a campaign to commemorate the launch of the
"Zipang Coin (ZPG)" series, which tracks the prices of
gold, silver, and platinum.

- 1.5

1.3
0.9

Q2'23 Q3'23 Q423 Q124 Q224 Q3'24 Q424 Q1'25 Q2'25 Q325 Q4'25 Q126 Q226

Prepared by the Company based on "Statistical Information" published by the Japan Virtual and Crypto assets Exchange Associan (JVCEA)

* GMO Coin trading value figures are aggregated from monthly reports submitted to the Japan Virtual and Crypto assets Exchange Association (JVCEA).

* Trading value share is calculated based on the total market figures published by the Japan Virtual and Crypto assets Exchage Association (JVCEA).

* Industry-wide trading value is shown alongside actual figures, and displayed at a 1/2 scale on the chart, to improve visual carity alongside the Company's figures and trading value share data.

GMO
* Prepared based on GMGO Financial Holdings presentation materials



Cryptoasset Exchange Business | Accounts and deposit asset transition

GMOCoin

. Client Asset under Custody

1DV hillinn\

_ Crypto-asset accounts

1V Aanmrniinta)

3

431
325

281

Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225 Q325 Q425 Q126 Q226

* Bitcoin price (as of each quarter-end) is based on the closing mid-rate at the GMO Coin exchange.

GMO

GMOCoin

Accounts

Yoy / (X up

YoY34 .9% Down

Number of accounts surpassed 800K with
the customer base continuing to expand
steadilyWhile holdings of crypto -assets
under custody increased, assets under
custody trended downward due to the
decline in crypto-asset prices

* Prepared bd&decanacn alGMOI di ngs

Plgpent



Cryptoassets Exchange | Business model

Exchange Trading

Exchange Model

Hedging counter part positions
by cover order

Liquidity Provider ustomer
O
5 A

AN p rrading
SN =
Cover order <:|

2

& % : rrading

Main income K Spread_s
p buy and sell spreads P

GMO

J

BUY

I:>SELL

GMOCoin

Offering the order matching
platform

LY
O-—)@
0 g

o ©

Main | Kdomesaction fee

* Prepared based on GMO Financial Holdings presentation materials 113



GMO Aozora Net Bank




GMO Aozora Net Bank GMO AOZORA NET BANK

alk T

Born in July 2018

@ sezoEm GMO

AOZORA INTERNET GROUP

Banking management know -how Technology

GMO 115



GMO Aozora Net Bank | Vision GMO AOZORA NET BANK

INRNTREBESETDLHIS

vy’

— =
O @

77/ —N\7%B1ELT

All for our customers. Strive to be the No.1 Tech Bank.

GMO 116



Net Bank GMO AOZORA NET BANK

Poiint FOCUS On corporate clients

The core business :
Exchange, Debit cards, and business loans

Point2

Bank SystemS Bank APIS In-house development
BaaS by GMO Aozora

Point3

roina - Approximately 40% of employees are engineers

GMO 117



A Group Overview

A Financial condition and strategy
A Consolidated results

A Topics

A ESG activities
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TOPICS

Becoming the No.1 Corporate Group - .

Pioneering the Future with Al .

GMO 119



Our initiatives towards realization p 1/2P

Driving research and development in Al, particularly in financial data analysis, and achieved
significant results since hiring our first data scientist approximately 10 years ago.

GMO NIKKO has built and analyzed big data analytics(DMP)infrastructure
FY2013 GMO AdMarketing developed and analyzing recommendation widget systems and machine
learning models.

Consistently reinforce our recruitment efforts for Al talented after the 1 st data scientist was

FY2014 hired.
FY2015 Intensified our research and development efforts in Al
Theinital Aksupported product OTAXELO was rel eased,
FY2016 " )
Securities data analysis platform development.
FY2017 GMO Click Securities started data analysis operations

Restructured to the data analysis and development group.
Jan.2020 GMO TownWifi started utilizing casual inference techniques for measuring the effectiveness
of functions and initiatives.

Apr.2022 Established of the Al Research and Development Department



Our initiatives towards realization p 2/2P

We promptly began utilizing ChatGPT across the entire group, expecting its potential impact
after the emergence of it in November 2022.

Time and Cost savings
Improvement in the quality of existing services
Offering new services to the Al Industry

Based on these three pillars, we continue our efforts to become the "No.1 Al-Utilizing Corporate
Group" while staying up-to-date with the latest Al developments on a daily basis. Furthermore,

In 2024, we will evolve our catchphrase to "Becoming the No.1 Corporate Group Creating the
Future with Al," and accelerate its realization.

Details : https://www.gmo.|p/ai -history/



https://www.gmo.jp/ai-history/
https://www.gmo.jp/ai-history/
https://www.gmo.jp/ai-history/

AESG activities



ESG activities | Materiality

Solving social issues through business

Dedication to the No.1 Service.
Challenge We are dedicated to providing the dominant No.1 service in the Internet
industry by operating and developing our own technology. ‘I' &
Responsibility to protect our EE N e IS S mi
Safety We ensure a safe and secure Internet infrastructure to protect our /s/ &
customer s smil es. ‘

_ Solving social issues through business activities.
Environment We strive to address pressing challenges that
society, and individual s.

EReHWERD

the environment,

Strengthening the foundation of management

Human Cultivating a group that evolves together. T
Tal en An environment where every partner excels is key to creating the No.1
service.
Maxi mi zing stakehol der s S mi mie 0
We aim to increase our fanbase through dialogue with everyone involved. ﬁ/i < = )
Foundation for Hundreds of Years.
Governance We are building a robust structure that will ensure our business group

o

GMO 123

thrives for hundreds of years, prioritizing sustainable growth.



ESG act|/Matteresal i1ty Matri x

The key issues were identified through an assessment based on opportunities and risks from the
perspective of Dboth "I mportance to stakehol der

Continuous development of new products,
services, and businesses through
cutting-edge technology.

e Improving service through the use of data.

Tackling global warming through
business activities.

Initiatives to increase the smiles of our o Improving service through the use of Al.
partners. ) . . . o Safe and secure Internet for all.
Strengthening relationships with the
local community. o Establish Business Continuity (BCP) System.
@ Improving our global framework. Improve the performance of each and every
partner.
Build an organization that shares the values
of GMOism.

Creating smiles for everyone involved.
Establishing a global framewaork.

Global expansion leveraging our
MNo.1 service as a key strength.

0®6

siap|oya)els 0] asueptodw|

Significance to the GMO Internet Group A
GMO 124



ESG activities | Sustainability management for SDGs

%%Epﬁf;‘a Q iishirio M12 2.5i: [ B Jictirpgaers
GMOT -1 L3 [ee

JdI7 ..o

Our business helps

Social and
GMO-H’-T’_"IEK environmental issues
to be solved.

for Education

B & HITERD
28E2<H3

GMO CYBER SECURITY
' IERAE &

k
K
GMO K 125



ESG activities | Di scl osure Proce

[Disclosure Progress] FTSE ESG Ratings

Jan. 2025 3 . 3

Assessment by ESG rating agencies / Inclusion in ESG indexes

FTSE ESG ‘ 1 Mar. 2025
*1 Jan. 2024 2 . ;,_‘—5—;'_:.«/

COMPANY  REEHERAA
ESG RATINGS 2 MPAL o i i

[cec| & | 88 A [ An [arr] \ SPORTS AR Published an Integrated
In April 2024, GMO Internet Group, Inc. Mar. 2023 Dec. 2023 COMBANY S s Report

MSCI BBB ETSE EZG Ratis‘ - s o

2024 =%

received a rating of 0BBB6 (on a scale‘o_t/ 2024 X

AAA-CCC) in the MSCI ESG Ratings :__i-%/ Initiatives to |mpr_ove our

assessment ™ L S TOKYO. capital dis FTSE ESG Ratings score
Ry 2 et NG 5

F\ / ﬁ* FTSE JPX Blossom Health and productivity Expanded ESG

. \ Japan Sector FTSE ESG Ratings ldentifying Material disclosures (case studies
. Relative Index 23 N\ Issues of ESG initiatives)
Expanding ESG disclosure TCFD Disclosure »

FTSE ESG Ratings Introduced of a group -
1.2 \ executive officer system - \

Set up sustainability Updated CG report
promotion committee

Drawn up basic
sustainability policy

*1 THE USE BY GMO Internet Group, Inc. OF ANY MSCI ESG RESSFARICIHI dohfitms@fat GMIntérhet GlolpAlhd: Ras beeN mdepéndenfhfadsksseddéddording fo the index
USE OF MSCI LOGOS, TRADEMARKS, SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A criteria, and has satisfied the requirements to become a constituent of the FTSE JPX Blossom Japan Sector Relative

SPONSORSHIP, ENDORSEMENT, RECOMMENDATION, OR PROMOTION OF GMO Internet Group, Inc. BY MSCI. MS . . . . L.
SERVI CES AND DATA ARE THE PROPERTY OF MS CI OR | TS -ll NG O R(ﬂ]%e%'ITBq\IFT§E %P\)é BII_')OESIQE Japﬁr}\l et ?%at‘y% ng}er |[§ g%d l‘E)>yAtaSWIde Varlety of market part|(:|pants to create
GMO M . X s 126

AND WITHOUT WARRANTY. MSCI NAMES AND LOGOS ARE TRADEMARKS OR SERVICE MARKS OF MSCI. assess responsible investrrient funds and other produc
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