GMOINTERNET GROUP
Q2 12/26 Results Presentation - Q&A

This document summarizes the questions received from participants at the financial results briefing held on
August 14, 2026. Responses were provided by Masashi Yasuda, CFO of GMO Internet Group, Inc., Noriko
Inagaki, Group Managing Executive Officer of the Group, Daizo Okoshi, Senior Managing Director and COO
of GMO Cybersecurity by lerae, Inc,, Takehito Kaneko, Representative Director and Chairman of GMO Aozora
Net Bank, Ltd., and Kim of GMO Al & Robotics Corporation. Please note that some answers have been

supplemented by the IR Department.

eShareholder Returns

(Q1]

(A1]

Was the JPY 30.0 billion share buyback determined by working backward from the
gain on the sale of GMO Internet, Inc. shares? Also, should we expect similar-scale
shareholder returns going forward, or was this a one-time exception? In addition, does
allocating the entire cash gain to the buyback reflect your view that the Al and security
transformation can be fully funded through organic cash flow, without external
financing?

The JPY 30.0 billion buyback was funded by the cash gain from the sale of GMO
Internet, Inc. shares (approximately JPY 30.0 billion on an after-tax basis). Given the
rise in our share price, even after this buyback we will not yet reach our long-term
target of acquiring approximately 38 million shares, so we will continue allocating 17%
of net profit to share buybacks going forward. Our dividend policy remains
undetermined at this time; we will announce it once decided. Regarding the Al and
security transformation, your understanding is correct — it can be funded through
organic cash flow without external financing. (Yasuda)

eConsolidated Results

(Q2]

(A2]

Could you break down the one-off factors affecting this quarter's results? Also, how
do you plan to work toward the 15% full-year growth target?

In addition to the one-off factors mentioned at the briefing (the GMO GlobalSign
timing shift and a temporary increase in development costs), we incurred
approximately JPY 560 million in one-time tax expenses related to a capital transaction
(the sale of GMO Internet, Inc. shares), which is unrelated to our core business. The
timing shift is expected to be recorded in Q4. We also saw growth in Online
Advertising & Media held back by a reaction from strong prior-year results. On the
other hand, volatility in flow-type revenue from FX and cryptoassets is a structural
characteristic that can occur every quarter. We believe our 15% sustainable profit
growth target — on a business profit basis — remains achievable, led by our solid
recurring revenue in Infrastructure. In addition, the contribution to net profit from
GMO Aozora Net Bank, an equity-method affiliate, continues to grow year by year and
is a factor supporting our full-year profit growth. (Yasuda)

eInternet Security

(Q3]
(A3]

Could you share the status of the Brand Security business in Q27

Brand Security saw a year-on-year decline of approximately JPY 250 million on a profit
basis. The business is inherently subject to quarterly fluctuations depending on
whether large orders are won, and this quarter also included upfront investment in the
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Eft4" promotional campaign. (Inagaki)
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(Q4]

(A4]

(Q5]

[A5]

ePhysical Al
(Qe6]

(A6]

(Q7]

(A7]

Could you share GMO Cybersecurity by lerae's first-half progress and full-year
outlook?

The company has a seasonal pattern in which Q1 is the busy season and Q2 is the slow
season. Q1 significantly exceeded its target, and while Q2 had originally been
budgeted for a loss, it landed at roughly breakeven. For the full year, the pipeline
continues to grow steadily; revenue is expected to land at roughly 100% or slightly
above the original plan, and operating profit is expected to come in approximately
35-40% above the original plan. (Okoshi)

With the spread of Al-driven penetration testing tools such as Mythos, how do you
expect demand for vulnerability diagnostics to evolve?

While Al tools can replace part of the diagnostic process, they remain tools — using
them safely still requires security expertise. As frontier Al tools continue to emerge, we
intend to keep offering our services in line with security guidelines while incorporating
them, so we view this as a tailwind for our market rather than a threat. (Okoshi)

If sales of Unitree humanoid robots increase, which segment will the resulting revenue
and profit be recorded in for GMO Al & Robotics Corporation? Please also share your
outlook for the business.

The contracting entity is GMO Al & Robotics Corporation (GMO AIR), which will record
the initial revenue and profit. Group companies that handle sales referrals will also
record revenue and profit. Rather than a one-time resale model, we aim to build
recurring revenue through maintenance, infrastructure usage, and security services.
The business is currently classified under the "Other" segment, but it may become a
new reporting segment in the future. (Yasuda / Kim)

Given that Unitree is a Chinese-made humanoid robot, is safety addressed through a
"security wear" approach? Was this the reason it was selected for the Japan Ground
Self-Defense Force contract?

We do not judge safety based on where a robot is manufactured. Through GMO SAFE,
we assess risk on a model-by-model basis and design and monitor operating
environments that prevent information from leaking externally. By providing a secure,
tailored operating environment for each robot — in effect, "security wear for robots"
— we protect customer information and enable safe operation. Note that the Japan
Ground Self-Defense Force contract was not for a humanoid robot; we understand it
instead reflects recognition of the GMO Internet Group's security capabilities. (Kim)

eShareholder Returns

(Qs]

(A8]

Was the reference to GMO Aozora Net Bank at the beginning of the presentation
intended to signal a growing contribution from the bank to Group growth? Could you
also explain the mechanism behind its contribution to consolidated results, which
revenue lines are growing, and the background behind its No. 1 ranking for three
consecutive years in main bank relationship growth?

GMO Aozora Net Bank is a 50:50 joint venture with Aozora Bank and is accounted for
using the equity method; 50% of its net profit is recognized as equity-method
investment gains. Because this is not reflected in business profit or operating profit,
the contribution is not always visible, but it has the same impact on profit as our other
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consolidated subsidiaries. (Yasuda) In July 2021, the bank shifted its strategy to focus
exclusively on corporate customers as a "second founding," concentrating resources
on improving convenience and creating new experiences for corporate clients — the
starting point of its current growth. It has rolled out numerous industry-first services
for an online bank, and this novelty and convenience have driven an increase in
corporate customers choosing it as their main bank, ranking No. 1 for three
consecutive years in main bank relationship growth. Both transaction revenue —
generated as customers use payment and debit card services — and fund revenue —
driven by growing corporate deposits tied to those payment services — continue to
grow. Looking ahead, the bank is advancing its "Al Bank" initiative, including Al-driven
personalization of the customer-facing interface and preparations to enable Al-based
development and API connectivity for corporate customers, aiming to expand its mid-
to long-term contribution to Group results by further enhancing convenience for
corporate customers. (Kaneko)



