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A Caution about the Contents of this DocumentA Caution about the Contents of this DocumentA Caution about the Contents of this DocumentA Caution about the Contents of this Document

The contents of this document are based on generally 
recognized economic and social conditions as well as 
premises judged to be reasonable by GMO Internet 
Group as of August 16th 2006. However please note 
that they are subject to change without prior notice in 
the event of changes in the business environment or 
other unforeseen occurrences. 
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Business is progressing well in our main areas of business, InfrBusiness is progressing well in our main areas of business, InfrBusiness is progressing well in our main areas of business, InfrBusiness is progressing well in our main areas of business, Infrastructure and Media. The Finance astructure and Media. The Finance astructure and Media. The Finance astructure and Media. The Finance 
business has brought about both an increase in income and a decrbusiness has brought about both an increase in income and a decrbusiness has brought about both an increase in income and a decrbusiness has brought about both an increase in income and a decrease in final profits, however the ease in final profits, however the ease in final profits, however the ease in final profits, however the 
factors causing the decrease in profits are temporary.factors causing the decrease in profits are temporary.factors causing the decrease in profits are temporary.factors causing the decrease in profits are temporary.

Summary and Conclusion 1Summary and Conclusion 1Summary and Conclusion 1Summary and Conclusion 1 （（（（ConsolidatedConsolidatedConsolidatedConsolidated））））

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

■　　　　Sales: 230.42 billion yen Sales: 230.42 billion yen Sales: 230.42 billion yen Sales: 230.42 billion yen （（（（A 61.1% increase over the same period in theA 61.1% increase over the same period in theA 61.1% increase over the same period in theA 61.1% increase over the same period in the　　　　　　　　　　　　
　　　　　　　　　　　　previous year) previous year) previous year) previous year) 
　　　　　　　　　　　　→Our main areas of business（Domain Registration, Web hosting, Credit Card Payment 　　

　　　　Processing, JWord etc.) are progressing well while the addition　of the Loan and Credit 　　
　　　　business has contributed to a substantial increase in income.

■■■■　　　　Operating Profit: 2.009 billion yen Operating Profit: 2.009 billion yen Operating Profit: 2.009 billion yen Operating Profit: 2.009 billion yen （（（（A 79.0% increase over the same period in A 79.0% increase over the same period in A 79.0% increase over the same period in A 79.0% increase over the same period in 　　　　
　　　　　　　　 the previous yearthe previous yearthe previous yearthe previous year））））
　　　　　　　　 Ordinary Profit: 1.927 billion yenOrdinary Profit: 1.927 billion yenOrdinary Profit: 1.927 billion yenOrdinary Profit: 1.927 billion yen　（　（　（　（A 67.0% increase over the same period in A 67.0% increase over the same period in A 67.0% increase over the same period in A 67.0% increase over the same period in 　　　　　　　　
　　　　　　　　 the previous yearthe previous yearthe previous yearthe previous year））））
　　　　　　　　 →Significant profit in the Media Business as a result of increased profitability of JWord. 

　　 → The Internet Finance Business also contributed to profits despite costs related to the  
set-up of Internet Securities and excess interest repayments in the Loans and Credit  
business .

■■■■　　　　 Final Profit: 193 million yen Final Profit: 193 million yen Final Profit: 193 million yen Final Profit: 193 million yen （（（（A 71.0% decrease from the same period in the A 71.0% decrease from the same period in the A 71.0% decrease from the same period in the A 71.0% decrease from the same period in the 
　　　　　　　　　　　　previous yearprevious yearprevious yearprevious year））））
　　　　　　　　 →Profits decreased due to extraordinary losses incurred in the Finance Business such as 

　　　　　lone-time payments for liquidation of credit claim costs and a loss provision for excess 
　　　　　interest repayments. （these are temporary factors）.
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　　　　　　　　①①①①General RemarksGeneral RemarksGeneral RemarksGeneral Remarks

　　　　　　　　②②②②Common ID Common ID Common ID Common ID 
(Point System)(Point System)(Point System)(Point System)



5
Copyright (C) 2006 GMO Internet, Inc. All Rights Reserved.

P rog ress  i n  a l l  bus iness  segments  i s  pos i t i ve .P rog ress  i n  a l l  bus iness  segments  i s  pos i t i ve .P rog ress  i n  a l l  bus iness  segments  i s  pos i t i ve .P rog ress  i n  a l l  bus iness  segments  i s  pos i t i ve .

Summary and Conclusion 2 (by Segment)Summary and Conclusion 2 (by Segment)Summary and Conclusion 2 (by Segment)Summary and Conclusion 2 (by Segment)

■■■■　　　　 Internet Use SupportInternet Use SupportInternet Use SupportInternet Use Support (Internet Infrastructure ) Business(Internet Infrastructure ) Business(Internet Infrastructure ) Business(Internet Infrastructure ) Business
　　　　　　　　　　　　　　　　　　　　Sales: 8.025 billion yen Sales: 8.025 billion yen Sales: 8.025 billion yen Sales: 8.025 billion yen （（（（A 4.7% decrease from the same period in the previous yearA 4.7% decrease from the same period in the previous yearA 4.7% decrease from the same period in the previous yearA 4.7% decrease from the same period in the previous year））））
　　　　　　　　　　　　　　　　Operating Profit: 1.271 billion yen Operating Profit: 1.271 billion yen Operating Profit: 1.271 billion yen Operating Profit: 1.271 billion yen （（（（An 10.6% decrease from An 10.6% decrease from An 10.6% decrease from An 10.6% decrease from 
　　　　　　　　　　　　　　　　the same period in the previous yearthe same period in the previous yearthe same period in the previous yearthe same period in the previous year））））
　　　　　→Business for 5 of our major products and services is favorable. （Domain　Registration, Web hosting, Shopping Cart,
　　　　　　 Credit Card Payment,Processing and Securities)
　　　　　→Although it appears that there has been a decrease in income and Profit, this is due to a short term source of 

income in the 2005 fiscal year
interim period from the Communications Project for corporate customers.
Business has been solid on our main operations.（refer to page ２１）

　　　　■■■■　　　　 Internet Advertising Support (Internet Media ) BusinessInternet Advertising Support (Internet Media ) BusinessInternet Advertising Support (Internet Media ) BusinessInternet Advertising Support (Internet Media ) Business
　　　　　　　　　　　　　　　　Sales: 6.018 billion yen Sales: 6.018 billion yen Sales: 6.018 billion yen Sales: 6.018 billion yen （（（（A 0.1% increase over the same period in the previous yearA 0.1% increase over the same period in the previous yearA 0.1% increase over the same period in the previous yearA 0.1% increase over the same period in the previous year））））
　　　　　　　　　　　　 Operating Profit:  262 million yen Operating Profit:  262 million yen Operating Profit:  262 million yen Operating Profit:  262 million yen （（（（An increase of 592 million yen over An increase of 592 million yen over An increase of 592 million yen over An increase of 592 million yen over 

the same period in the previous year)the same period in the previous year)the same period in the previous year)the same period in the previous year)
　　　　　→Although there was a slight decrease in advertising sales there has been a pronounced increase in profitability 

as a result of an increase in JWord sales and improved productivity.

　　　　■■■■　　　　Internet Finance BusinessInternet Finance BusinessInternet Finance BusinessInternet Finance Business
　　　　　　　　 　　　　　　　　Sales: 9.14 billion yenSales: 9.14 billion yenSales: 9.14 billion yenSales: 9.14 billion yen

Operating Profit: 416 million yenOperating Profit: 416 million yenOperating Profit: 416 million yenOperating Profit: 416 million yen
　　 　　 →The loans and credit business made a contribution to profits despite the establishment of 

a fund for repayments of excess interest. 
　　　　　 →Internet Securities is progressing positively

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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F i n a n c i a l  H i g h l i g h t sF i n a n c i a l  H i g h l i g h t sF i n a n c i a l  H i g h l i g h t sF i n a n c i a l  H i g h l i g h t s
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Interim Profit and Loss for the Interim Profit and Loss for the Interim Profit and Loss for the Interim Profit and Loss for the ２００６２００６２００６２００６ Fiscal YearFiscal YearFiscal YearFiscal Year（（（（ConsolidatedConsolidatedConsolidatedConsolidated））））

A Major Increase in Income and Profit over the 2A Major Increase in Income and Profit over the 2A Major Increase in Income and Profit over the 2A Major Increase in Income and Profit over the 2ndndndnd Quarter of Quarter of Quarter of Quarter of 
the Previous of the Previous Yearthe Previous of the Previous Yearthe Previous of the Previous Yearthe Previous of the Previous Year

(¥ Millions)

２１０２１０２１０２１０

２１７２１７２１７２１７

２０８２０８２０８２０８

３３３３，，，，５８３５８３５８３５８３

２２２２，，，，８５５８５５８５５８５５

６６６６，，，，６４６６４６６４６６４６

FY FY FY FY ２００５２００５２００５２００５

2222ndndndnd QuarterQuarterQuarterQuarter

６６６６６６６６６６６６

１１１１，，，，１５４１５４１５４１５４

１１１１，，，，１２２１２２１２２１２２

７７７７，，，，０４１０４１０４１０４１

６６６６，，，，１３９１３９１３９１３９

１４１４１４１４，，，，３０４３０４３０４３０４

FY FY FY FY ２００５２００５２００５２００５

InterimInterimInterimInterim

－－－－７１７１７１７１．．．．００００％％％％

++++６７６７６７６７．．．．００００％％％％

++++７９７９７９７９．．．．００００％％％％

++++１０３１０３１０３１０３．．．．９９９９％％％％

++++８８８８．．．．７７７７％％％％

++++６１６１６１６１．．．．１１１１％％％％

Increase/ Increase/ Increase/ Increase/ 
Decrease from Decrease from Decrease from Decrease from 

the Same the Same the Same the Same 
Period in the Period in the Period in the Period in the 
Previous Year Previous Year Previous Year Previous Year 

(%)(%)(%)(%)

ーーーー２４２４２４２４．．．．２２２２％％％％

＋＋＋＋３２２３２２３２２３２２．．．．７７７７％％％％

＋＋＋＋３９４３９４３９４３９４．．．．４４４４％％％％

＋＋＋＋９９９９９９９９．．．．１１１１％％％％

＋＋＋＋１０１０１０１０．．．．９９９９％％％％

＋＋＋＋７０７０７０７０．．．．５５５５％％％％

Increase/ Increase/ Increase/ Increase/ 
Decrease from Decrease from Decrease from Decrease from 

the Same Period the Same Period the Same Period the Same Period 
in the Previous in the Previous in the Previous in the Previous 

Year (%)Year (%)Year (%)Year (%)

１５９１５９１５９１５９

９１８９１８９１８９１８

１１１１，，，，０２８０２８０２８０２８

７７７７，，，，１３４１３４１３４１３４

３３３３，，，，１６７１６７１６７１６７

１１１１１１１１，，，，３２９３２９３２９３２９

FYFYFYFY２００６２００６２００６２００６

2222ndndndnd Quarter Quarter Quarter Quarter 
Apr. Apr. Apr. Apr. ---- JuneJuneJuneJune

FY FY FY FY ２００６２００６２００６２００６

InterimInterimInterimInterim

Jan. Jan. Jan. Jan. ---- June June June June 

１１１１，，，，９２７９２７９２７９２７Ordinary ProfitOrdinary ProfitOrdinary ProfitOrdinary Profit

１４１４１４１４，，，，３５９３５９３５９３５９

Selling, General Selling, General Selling, General Selling, General 
and and and and 
Administrative Administrative Administrative Administrative 
ExpensesExpensesExpensesExpenses

１９３１９３１９３１９３Net ProfitNet ProfitNet ProfitNet Profit

２２２２，，，，００９００９００９００９Operating ProfitOperating ProfitOperating ProfitOperating Profit

６６６６，，，，６７４６７４６７４６７４
Business Business Business Business 
ExpensesExpensesExpensesExpenses

２３２３２３２３，，，，０４２０４２０４２０４２SalesSalesSalesSales

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

Excess Interest Repayment Costs:１，０５０

Prepaid Expense Amortization: ２７８

1.1.1.1.Summary and ConclusionSummary and ConclusionSummary and ConclusionSummary and Conclusion

2.2.2.2.Financial HighlightsFinancial HighlightsFinancial HighlightsFinancial Highlights
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　　　　　　　　②②②②Internet MediaInternet MediaInternet MediaInternet Media

　　　　　　　　③③③③Internet FinanceInternet FinanceInternet FinanceInternet Finance

AgendaAgendaAgendaAgenda
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Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year （（（（ConsolidatedConsolidatedConsolidatedConsolidated））））

No significant variations from the 1No significant variations from the 1No significant variations from the 1No significant variations from the 1stststst QuarterQuarterQuarterQuarter
(¥ Millions)

１７１７１７１７，，，，３８７３８７３８７３８７

（－）（－）（－）（－）

４４４４，，，，７３９７３９７３９７３９

６８６８６８６８，，，，４５６４５６４５６４５６

１８１８１８１８，，，，９４６９４６９４６９４６

４９４９４９４９，，，，５０９５０９５０９５０９

９０９０９０９０，，，，５８３５８３５８３５８３

３６３６３６３６，，，，９２７９２７９２７９２７

２２２２２２２２，，，，８５５８５５８５５８５５

５３５３５３５３，，，，６５５６５５６５５６５５

FY FY FY FY ２００６２００６２００６２００６
1111stststst QuarterQuarterQuarterQuarter

＋＋＋＋３８３８３８３８．．．．５５５５％％％％

＋＋＋＋４２４２４２４２．．．．７７７７％％％％

＋＋＋＋００００．．．．５５５５％％％％

－－－－６６６６．．．．００００％％％％

＋＋＋＋２２２２．．．．９９９９％％％％

＋＋＋＋２２２２．．．．５５５５％％％％

－－－－１１１１．．．．９９９９％％％％

＋＋＋＋５５５５．．．．３３３３％％％％

＋＋＋＋５５５５．．．．５５５５％％％％

PercentagePercentagePercentagePercentage

Increase/ Increase/ Increase/ Increase/ 
DecreaseDecreaseDecreaseDecrease

＋＋＋＋７６７６７６７６．．．．７７７７％％％％

＋＋＋＋７５７５７５７５．．．．３３３３％％％％

＋＋＋＋５８７５８７５８７５８７．．．．６６６６％％％％

＋＋＋＋２２２２，，，，４７３４７３４７３４７３．．．．５５５５％％％％

＋＋＋＋４４７４４７４４７４４７．．．．５５５５％％％％

＋＋＋＋２３７２３７２３７２３７．．．．８８８８％％％％

＋＋＋＋２０７２０７２０７２０７．．．．６６６６％％％％

＋＋＋＋１０９１０９１０９１０９．．．．９９９９％％％％

＋＋＋＋２６０２６０２６０２６０．．．．４４４４％％％％

PercentagePercentagePercentagePercentage

Increase Increase Increase Increase 
/Decrease/Decrease/Decrease/Decrease

３３３３，，，，８５８８５８８５８８５８－－－－
Minority Interests in Minority Interests in Minority Interests in Minority Interests in 
Consolidated Consolidated Consolidated Consolidated 
SubsidiariesSubsidiariesSubsidiariesSubsidiaries

FYFYFYFY２００５２００５２００５２００５

2222ndndndnd QuarterQuarterQuarterQuarter

FY FY FY FY ２００６２００６２００６２００６

2222ndndndnd QuarterQuarterQuarterQuarter

１０１０１０１０，，，，００１００１００１００１６８６８６８６８，，，，７６８７６８７６８７６８Total LiabilitiesTotal LiabilitiesTotal LiabilitiesTotal Liabilities

２７２７２７２７，，，，４８７４８７４８７４８７９２９２９２９２，，，，８４４８４４８４４８４４Total AssetsTotal AssetsTotal AssetsTotal Assets

１１１１１１１１，，，，７８２７８２７８２７８２３６３６３６３６，，，，２３９２３９２３９２３９Fixed AssetsFixed AssetsFixed AssetsFixed Assets

１３１３１３１３，，，，６２７６２７６２７６２７

（－）（－）（－）（－）

２４２４２４２４，，，，０７６０７６０７６０７６

（（（（６６６６，，，，７６５７６５７６５７６５））））

Net AssetsNet AssetsNet AssetsNet Assets
((((Including Minority Interests Including Minority Interests Including Minority Interests Including Minority Interests 
in Consolidated Subsidiariesin Consolidated Subsidiariesin Consolidated Subsidiariesin Consolidated Subsidiaries))))

６９１６９１６９１６９１１７１７１７１７，，，，８０１８０１８０１８０１Fixed LiabilitiesFixed LiabilitiesFixed LiabilitiesFixed Liabilities

９９９９，，，，３０９３０９３０９３０９５０５０５０５０，，，，９６６９６６９６６９６６Current LiabilitiesCurrent LiabilitiesCurrent LiabilitiesCurrent Liabilities

１１１１１１１１，，，，４６７４６７４６７４６７２４２４２４２４，，，，０７１０７１０７１０７１
Cash and Cash   Cash and Cash   Cash and Cash   Cash and Cash   

EquivalentsEquivalentsEquivalentsEquivalents

１５１５１５１５，，，，７０４７０４７０４７０４５６５６５６５６，，，，６０５６０５６０５６０５Current AssetsCurrent AssetsCurrent AssetsCurrent Assets

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

Business Loans: 

27,544

Consolidation Adjustments 
Account: 16, 376

Short Term Loans: 30,037

Bonds: 4,075
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Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year Interim Balance Sheet for the 2006 Fiscal Year （（（（ConsolidatedConsolidatedConsolidatedConsolidated））））

A Balance Sheet comparison of A Balance Sheet comparison of A Balance Sheet comparison of A Balance Sheet comparison of 
the Internet Finance Business and Other Businessesthe Internet Finance Business and Other Businessesthe Internet Finance Business and Other Businessesthe Internet Finance Business and Other Businesses

Other LiabilitiesOther LiabilitiesOther LiabilitiesOther Liabilities

3.956 billion yen3.956 billion yen3.956 billion yen3.956 billion yen

Other AssetsOther AssetsOther AssetsOther Assets

8.018 billion yen8.018 billion yen8.018 billion yen8.018 billion yen

Business LoansBusiness LoansBusiness LoansBusiness Loans

27.544 billion yen27.544 billion yen27.544 billion yen27.544 billion yen

Total Liabilities and Total Liabilities and Total Liabilities and Total Liabilities and 
ShareholderShareholderShareholderShareholder’’’’s Equitys Equitys Equitys Equity

42.674 billion yen42.674 billion yen42.674 billion yen42.674 billion yen

Total AssetsTotal AssetsTotal AssetsTotal Assets

42.674 billion yen42.674 billion yen42.674 billion yen42.674 billion yen

Total ShareholderTotal ShareholderTotal ShareholderTotal Shareholder’’’’s Equitys Equitys Equitys Equity
　　　　　　　　　　　　
　　　　　　　　　　　　　　　　　　　　　　　　14.885 billion yen14.885 billion yen14.885 billion yen14.885 billion yen

InterestInterestInterestInterest----bearing bearing bearing bearing 
LiabilitiesLiabilitiesLiabilitiesLiabilities

23.832 billion yen23.832 billion yen23.832 billion yen23.832 billion yen

Cash EquivalentsCash EquivalentsCash EquivalentsCash Equivalents

7.111 billion yen7.111 billion yen7.111 billion yen7.111 billion yen

Marketable SecuritiesMarketable SecuritiesMarketable SecuritiesMarketable Securities

8.559 billion yen8.559 billion yen8.559 billion yen8.559 billion yen

Other LiabilitiesOther LiabilitiesOther LiabilitiesOther Liabilities

21.735 million yen21.735 million yen21.735 million yen21.735 million yen

Cash EquivalentsCash EquivalentsCash EquivalentsCash Equivalents

16.959 billion yen16.959 billion yen16.959 billion yen16.959 billion yen
InterestInterestInterestInterest----bearing bearing bearing bearing 
LiabilitiesLiabilitiesLiabilitiesLiabilities

31.902 million yen31.902 million yen31.902 million yen31.902 million yen

Total ShareholderTotal ShareholderTotal ShareholderTotal Shareholder’’’’s s s s 
EquityEquityEquityEquity

24.076 million yen24.076 million yen24.076 million yen24.076 million yen

Total Liabilities and Total Liabilities and Total Liabilities and Total Liabilities and 
ShareholderShareholderShareholderShareholder’’’’s Equitys Equitys Equitys Equity

77.714 million yen77.714 million yen77.714 million yen77.714 million yen

Total AssetsTotal AssetsTotal AssetsTotal Assets

77.714 million yen77.714 million yen77.714 million yen77.714 million yen

Other AssetsOther AssetsOther AssetsOther Assets

52,195 million yen52,195 million yen52,195 million yen52,195 million yen

＜＜＜＜ T h e  I n t e r n e t  F i n a n c e  B u s i n e s sT h e  I n t e r n e t  F i n a n c e  B u s i n e s sT h e  I n t e r n e t  F i n a n c e  B u s i n e s sT h e  I n t e r n e t  F i n a n c e  B u s i n e s s ＞＞＞＞ ＜＜＜＜ O t h e r  A r e a s  o f  B u s i n e s sO t h e r  A r e a s  o f  B u s i n e s sO t h e r  A r e a s  o f  B u s i n e s sO t h e r  A r e a s  o f  B u s i n e s s ＞＞＞＞

※※※※Off Balance Sheet Business Loans: Off Balance Sheet Business Loans: Off Balance Sheet Business Loans: Off Balance Sheet Business Loans: 52.95452.95452.95452.954 million yenmillion yenmillion yenmillion yen

As of June 2006As of June 2006As of June 2006As of June 2006 As of June 2006As of June 2006As of June 2006As of June 2006

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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Interim Cash Flow for the Interim Cash Flow for the Interim Cash Flow for the Interim Cash Flow for the ２００６２００６２００６２００６ Fiscal Year (Consolidated)Fiscal Year (Consolidated)Fiscal Year (Consolidated)Fiscal Year (Consolidated)

(¥ Millions)

１１１１１１１１，，，，３２７３２７３２７３２７

８８８８

８８８８

７９７７９７７９７７９７

－－－－４１２４１２４１２４１２

－－－－３７８３７８３７８３７８

FY FY FY FY ２００５２００５２００５２００５

InterimInterimInterimInterim

－－－－８８８８８８８８Total Cash FlowTotal Cash FlowTotal Cash FlowTotal Cash Flow

FY FY FY FY ２００６２００６２００６２００６

InterimInterimInterimInterim

２３２３２３２３，，，，９３１９３１９３１９３１Balance of Cash and Cash Balance of Cash and Cash Balance of Cash and Cash Balance of Cash and Cash 
EquivalentsEquivalentsEquivalentsEquivalents

７２８７２８７２８７２８Increase in Cash and Cash Increase in Cash and Cash Increase in Cash and Cash Increase in Cash and Cash 
EquivalentsEquivalentsEquivalentsEquivalents

６８６６８６６８６６８６Financing Cash FlowFinancing Cash FlowFinancing Cash FlowFinancing Cash Flow

－－－－４２３４２３４２３４２３Investment Cash FlowInvestment Cash FlowInvestment Cash FlowInvestment Cash Flow

－－－－３５３３５３３５３３５３Operating Cash FlowOperating Cash FlowOperating Cash FlowOperating Cash Flow Corporate Tax Payments:   ２，３９４

Income from Sale of Investments in 
Securities:１，３３８

Acquisition expenses for investments in 
securities: １，７９０

Repayment of Bonds: ３１，０７５

Income from Short Term and Long Term Loans:   
４５，８０２
Income from Share Issuance to Minority 
Shareholders: １，８８１

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

Cash Flow balance increased 12.6 billion yen from the previous yCash Flow balance increased 12.6 billion yen from the previous yCash Flow balance increased 12.6 billion yen from the previous yCash Flow balance increased 12.6 billion yen from the previous year.ear.ear.ear.
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Sales and Operating ProfitSales and Operating ProfitSales and Operating ProfitSales and Operating Profit

Results According to Plan for Both Sales and Operating ProfitResults According to Plan for Both Sales and Operating ProfitResults According to Plan for Both Sales and Operating ProfitResults According to Plan for Both Sales and Operating Profit

（¥ Millions）

＜＜＜＜ O p e r a t i n g  P r o f i tO p e r a t i n g  P r o f i tO p e r a t i n g  P r o f i tO p e r a t i n g  P r o f i t ＞＞＞＞＜＜＜＜ S a l e sS a l e sS a l e sS a l e s ＞＞＞＞
（¥ Millions）

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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0
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1,000
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1,400

1,600

1,800

2,000

2004 624 537 641 1,001

2005 914 208 1,331 1,898

2006 980 1,028

1Q 2Q 3Q 4Q

Sales and Operating ProfitSales and Operating ProfitSales and Operating ProfitSales and Operating Profit

A Comparison with the Same Period in the Previous YearA Comparison with the Same Period in the Previous YearA Comparison with the Same Period in the Previous YearA Comparison with the Same Period in the Previous Year

＜＜＜＜ 2222 n dn dn dn d Q u a r t e r  O p e r a t i n g  P r o f i tQ u a r t e r  O p e r a t i n g  P r o f i tQ u a r t e r  O p e r a t i n g  P r o f i tQ u a r t e r  O p e r a t i n g  P r o f i t ＞＞＞＞＜＜＜＜ 2222 n dn dn dn d Q u a r t e r  S a l e sQ u a r t e r  S a l e sQ u a r t e r  S a l e sQ u a r t e r  S a l e s ＞＞＞＞

（¥ Millions） （¥ Millions）

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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increased profitability of 
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Areas of Business Areas of Business Areas of Business Areas of Business 
and and and and 

Overall StrategyOverall StrategyOverall StrategyOverall Strategy

Stock Code：：：：9449
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Areas of Business and Overall StrategyAreas of Business and Overall StrategyAreas of Business and Overall StrategyAreas of Business and Overall Strategy

Areas of Business: Three GroupsAreas of Business: Three GroupsAreas of Business: Three GroupsAreas of Business: Three Groups

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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Further growth and expansion through maximizing the synergy Further growth and expansion through maximizing the synergy Further growth and expansion through maximizing the synergy Further growth and expansion through maximizing the synergy 
effects on the three business segments. effects on the three business segments. effects on the three business segments. effects on the three business segments. 

2003200320032003 2004200420042004 2005200520052005 2006200620062006 2007200720072007 2008200820082008

Internet Use Support Internet Use Support Internet Use Support Internet Use Support 　　　　
(Internet Infrastructure) (Internet Infrastructure) (Internet Infrastructure) (Internet Infrastructure) 
BusinessBusinessBusinessBusinessIncrease in ＡＲＰＵ

Finance, Venture Capital etc.

Internet Finance Internet Finance Internet Finance Internet Finance 
BusinessBusinessBusinessBusiness

e-mail　→ＪWord　→contents linking

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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Bu i l d ing Bu i l d ing Bu i l d ing Bu i l d ing Group SynergyGroup SynergyGroup SynergyGroup Synergy

This service is partly operational.  We This service is partly operational.  We This service is partly operational.  We This service is partly operational.  We 
plan to offer it to Web hosting plan to offer it to Web hosting plan to offer it to Web hosting plan to offer it to Web hosting 
customers by the end of the year.customers by the end of the year.customers by the end of the year.customers by the end of the year.

One PaymentOne PaymentOne PaymentOne Payment
（（（（Scheduled to commence from June Scheduled to commence from June Scheduled to commence from June Scheduled to commence from June 
paymentspaymentspaymentspayments））））

２２２２Q ActivitiesQ ActivitiesQ ActivitiesQ ActivitiesProjectProjectProjectProject

Introduction of a common header on all Introduction of a common header on all Introduction of a common header on all Introduction of a common header on all 
websites is complete.websites is complete.websites is complete.websites is complete.

Other measures are also in preparation.Other measures are also in preparation.Other measures are also in preparation.Other measures are also in preparation.

Building the GMO BrandBuilding the GMO BrandBuilding the GMO BrandBuilding the GMO Brand

Progressing according to plan.Progressing according to plan.Progressing according to plan.Progressing according to plan.

Name has been changed fromName has been changed fromName has been changed fromName has been changed from
「「「「GMO PassGMO PassGMO PassGMO Pass」」」」 totototo「「「「GMO GMO GMO GMO TokuTokuTokuToku TokuTokuTokuToku PointPointPointPoint」」」」

(see pages 17(see pages 17(see pages 17(see pages 17----19)19)19)19)

A Common User ID for all servicesA Common User ID for all servicesA Common User ID for all servicesA Common User ID for all services

Users only need to sign in once to use all Users only need to sign in once to use all Users only need to sign in once to use all Users only need to sign in once to use all 
services. We are offering a customized home services. We are offering a customized home services. We are offering a customized home services. We are offering a customized home 

page and reward point systempage and reward point systempage and reward point systempage and reward point system....

Efforts are underway to increase Efforts are underway to increase Efforts are underway to increase Efforts are underway to increase 
crossover between business segments crossover between business segments crossover between business segments crossover between business segments 
and corporate customersand corporate customersand corporate customersand corporate customers

Building Group SynergyBuilding Group SynergyBuilding Group SynergyBuilding Group Synergy

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
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Progress Report Progress Report Progress Report Progress Report ：：：：①①①①Common IDCommon IDCommon IDCommon ID（（（（Point SystemPoint SystemPoint SystemPoint System））））Development PlanDevelopment PlanDevelopment PlanDevelopment Plan

＜＜＜＜Number of registered Common IDsNumber of registered Common IDsNumber of registered Common IDsNumber of registered Common IDs＞＞＞＞1Q 2006

2Q 2006

3Q 2006

Next

「ＧＭＯ Pass」 is introduced 
f o r  「 Y a p l o g ！ 」

★Point System is Commenced

★Cash conversion for affiliates

★MakeShop Inc. to join. 
★GMO Internet Securities to join. 
★Autopage、JUGEM DB to join.

★ P a r t n e r  s i t e s  a d d e d

（ J U G E M 、 A u t o P a g e 、 f r e e ｍ ｌ ）

★GMO NetCard Inc.  joins Common ID

★ S p e c i a l  m e n u  a d d e d .

⇒⇒⇒⇒The Common ID Project is Progressing According to PlanThe Common ID Project is Progressing According to PlanThe Common ID Project is Progressing According to PlanThe Common ID Project is Progressing According to Plan

Done!Done!Done!Done!
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Progress ReportProgress ReportProgress ReportProgress Report：：：：②②②②Common ID Common ID Common ID Common ID （（（（Point SystemPoint SystemPoint SystemPoint System））））StructureStructureStructureStructure

Common ID StructureCommon ID StructureCommon ID StructureCommon ID Structure（（（（Service name: GMO Service name: GMO Service name: GMO Service name: GMO TokuTokuTokuToku TokuTokuTokuToku Point)Point)Point)Point)

Register to become a GMO Toku Toku Point member and earn points each 
time you use participating sites. Points can be redeemed for cash or  
various gifts.

Document 
Requests, 
Shopping, 

Opening an 
Account, Getting 

a Quote, 
Reservations etc.

Discounts, 
Cash, Special 

Offers, 
Exchanges etc.

イーバンクイーバンクイーバンクイーバンク銀行銀行銀行銀行
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①To facilitate up selling  and cross selling to customers.  

②To register 21.52 million users and 510 000 corporate customers.
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Non members but have had some Non members but have had some Non members but have had some Non members but have had some 
contact with GMO Services. contact with GMO Services. contact with GMO Services. contact with GMO Services. 
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Domain and Web Hosting Business Market Share continues to Domain and Web Hosting Business Market Share continues to Domain and Web Hosting Business Market Share continues to Domain and Web Hosting Business Market Share continues to 
increase.increase.increase.increase.
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Web Hosting Business: Market EnvironmentWeb Hosting Business: Market EnvironmentWeb Hosting Business: Market EnvironmentWeb Hosting Business: Market Environment

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449 ■■■■The domestic Web Hosting market has a potential growth margin ofThe domestic Web Hosting market has a potential growth margin ofThe domestic Web Hosting market has a potential growth margin ofThe domestic Web Hosting market has a potential growth margin of 45 billion yen.45 billion yen.45 billion yen.45 billion yen.

■■■■We anticipate further growth above the 16% yearly average in theWe anticipate further growth above the 16% yearly average in theWe anticipate further growth above the 16% yearly average in theWe anticipate further growth above the 16% yearly average in the Web Hosting market.Web Hosting market.Web Hosting market.Web Hosting market.
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““““PullPullPullPull----typetypetypetype”””” sales are strong. sales are strong. sales are strong. sales are strong. ““““PushPushPushPush----typetypetypetype”””” sales are sales are sales are sales are 
growing rapidly due to the effects of group synergy.growing rapidly due to the effects of group synergy.growing rapidly due to the effects of group synergy.growing rapidly due to the effects of group synergy.・・・・
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Make Shop Inc.Make Shop Inc.Make Shop Inc.Make Shop Inc.　　　　
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C r e d i t  C a r d  P a y m e n t  P r o c e s s i n g  B u s i n e s sC r e d i t  C a r d  P a y m e n t  P r o c e s s i n g  B u s i n e s sC r e d i t  C a r d  P a y m e n t  P r o c e s s i n g  B u s i n e s sC r e d i t  C a r d  P a y m e n t  P r o c e s s i n g  B u s i n e s s

A surge in the number of participating stores has led to an incrA surge in the number of participating stores has led to an incrA surge in the number of participating stores has led to an incrA surge in the number of participating stores has led to an increase ease ease ease 
in both the number of payments processed and their total value.in both the number of payments processed and their total value.in both the number of payments processed and their total value.in both the number of payments processed and their total value.
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Credit Card Payment Processing: Market EnvironmentCredit Card Payment Processing: Market EnvironmentCredit Card Payment Processing: Market EnvironmentCredit Card Payment Processing: Market Environment

Growth Trend in the Credit Card Payment Processing MarketGrowth Trend in the Credit Card Payment Processing MarketGrowth Trend in the Credit Card Payment Processing MarketGrowth Trend in the Credit Card Payment Processing Market
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Major Strategies for the Internet Infrastructure Business Major Strategies for the Internet Infrastructure Business Major Strategies for the Internet Infrastructure Business Major Strategies for the Internet Infrastructure Business 
in the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Year

Success of pushSuccess of pushSuccess of pushSuccess of push----type sales technique is reflected type sales technique is reflected type sales technique is reflected type sales technique is reflected 
in accelerated growth. in accelerated growth. in accelerated growth. in accelerated growth. 

Efforts are underway to increase Efforts are underway to increase Efforts are underway to increase Efforts are underway to increase 
crossover between business segments crossover between business segments crossover between business segments crossover between business segments 
and corporate customersand corporate customersand corporate customersand corporate customers

Maximization of customer Maximization of customer Maximization of customer Maximization of customer 
satisfaction through group synergy. satisfaction through group synergy. satisfaction through group synergy. satisfaction through group synergy. 

２２２２Q ProgressQ ProgressQ ProgressQ ProgressObjectiveObjectiveObjectiveObjective

Good ProgressGood ProgressGood ProgressGood Progress

⇒⇒⇒⇒see page 26see page 26see page 26see page 26

Start up of Shopping Cart business. Start up of Shopping Cart business. Start up of Shopping Cart business. Start up of Shopping Cart business. 
（（（（Special Web Hosting for the EC Special Web Hosting for the EC Special Web Hosting for the EC Special Web Hosting for the EC 
site) site) site) site) 　　　　

Good ProgressGood ProgressGood ProgressGood Progress

⇒⇒⇒⇒see page see page see page see page ３０３０３０３０

Strengthening of package sales Strengthening of package sales Strengthening of package sales Strengthening of package sales 
((((MarugotoMarugotoMarugotoMarugoto and EC Pack) through the and EC Pack) through the and EC Pack) through the and EC Pack) through the 
Push Sales UnitPush Sales UnitPush Sales UnitPush Sales Unit
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Progress ReportProgress ReportProgress ReportProgress Report：：：：Strengthening of group product and service Strengthening of group product and service Strengthening of group product and service Strengthening of group product and service 
packages (packages (packages (packages (MarugotoMarugotoMarugotoMarugoto and EC Pack) and EC Pack) and EC Pack) and EC Pack) 
　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　

Providing everything from Infrastructure to Providing everything from Infrastructure to Providing everything from Infrastructure to Providing everything from Infrastructure to 
Web contents planning (consulting) through Web contents planning (consulting) through Web contents planning (consulting) through Web contents planning (consulting) through 
GMO services. Specialist staff available for GMO services. Specialist staff available for GMO services. Specialist staff available for GMO services. Specialist staff available for 
consultation. consultation. consultation. consultation. 

■■■■ M a r u g o t oM a r u g o t oM a r u g o t oM a r u g o t o a n d  E C  P a c ka n d  E C  P a c ka n d  E C  P a c ka n d  E C  P a c k ■■■■ S t r e n g t hen i n g  o f  Push  Sa l e sS t r e n g t hen i n g  o f  Push  Sa l e sS t r e n g t hen i n g  o f  Push  Sa l e sS t r e n g t hen i n g  o f  Push  Sa l e s

Fukuoka Sales Office established in May.Fukuoka Sales Office established in May.Fukuoka Sales Office established in May.Fukuoka Sales Office established in May.
Plans to expand throughout JapanPlans to expand throughout JapanPlans to expand throughout JapanPlans to expand throughout Japan

P rog ress  on  the  2006  F i sca l  Year  Act ion  P lanProg ress  on  the  2006  F i sca l  Year  Act ion  P lanProg ress  on  the  2006  F i sca l  Year  Act ion  P lanProg ress  on  the  2006  F i sca l  Year  Act ion  P lan

（¥Thousands）

＜＜＜＜MarugotoMarugotoMarugotoMarugoto and EC Pack: Sales and Staffand EC Pack: Sales and Staffand EC Pack: Sales and Staffand EC Pack: Sales and Staff＞＞＞＞

※ In these figures part time staff are represented  as 0.5.

（People）
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Our group is now ranked third in the industry.Our group is now ranked third in the industry.Our group is now ranked third in the industry.Our group is now ranked third in the industry.
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Record sales achieved by the highRecord sales achieved by the highRecord sales achieved by the highRecord sales achieved by the high----profit margin business profit margin business profit margin business profit margin business JWordJWordJWordJWord....

（¥Millions）（¥Millions）

Internet Media: SalesInternet Media: SalesInternet Media: SalesInternet Media: Sales＜ ＞
Internet Media: Sales during the Internet Media: Sales during the Internet Media: Sales during the Internet Media: Sales during the 
same period in the previous year. same period in the previous year. same period in the previous year. same period in the previous year. ＜ ＞

B u s i n e s s  P e r f o r m a n c eB u s i n e s s  P e r f o r m a n c eB u s i n e s s  P e r f o r m a n c eB u s i n e s s  P e r f o r m a n c e
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Sales in the low-profit margin area, Advertising Sales, 
decreased with a minimal impact on profit.
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Impression Count is 10 times the 2005 figure!Impression Count is 10 times the 2005 figure!Impression Count is 10 times the 2005 figure!Impression Count is 10 times the 2005 figure!

N e w  N e w  N e w  N e w  J W o r dJ W o r dJ W o r dJ W o r d F u n c t i o nF u n c t i o nF u n c t i o nF u n c t i o n

Approx. 80 millionApprox. 80 millionApprox. 80 millionApprox. 80 millionApprox. 400 millionApprox. 1.2 billionApprox. 2 billion
October 

2005

Tab Bar Impression Tab Bar Impression Tab Bar Impression Tab Bar Impression 
Count and No. of Count and No. of Count and No. of Count and No. of 
Searches on JSearches on JSearches on JSearches on J----WordWordWordWord
((((※※※※2)2)2)2)

MSN Site:
No. of Searches 
(※1)

Google Site
No. of Searches 
(※1)

Yahoo Search:
No. of Searches
(※1)

Approx. 300 million

MSN
（*.search.msn.*）

Approx. 800 millionApprox. 800 millionApprox. 800 millionApprox. 800 millionApprox 1.8 billionApprox. 2.3 billion
July 

2006

JWordJWordJWordJWord
(Tab bar(Tab bar(Tab bar(Tab bar））））

Google
（Google site）

Yahoo!
（search.yahoo.co.jp）

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449
(※1) Source: Nielsen//NetRatings calculations

(※2）Based on our own calculations

10101010xxxx

A comparison of Page Views of sites to which search engine usersA comparison of Page Views of sites to which search engine usersA comparison of Page Views of sites to which search engine usersA comparison of Page Views of sites to which search engine users were attracted.were attracted.were attracted.were attracted.
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JWord Search user numbers have reached 4.59 million, JWord Search user numbers have reached 4.59 million, JWord Search user numbers have reached 4.59 million, JWord Search user numbers have reached 4.59 million, 
the 4the 4the 4the 4thththth highest in Japanhighest in Japanhighest in Japanhighest in Japan！！！！

N e w  J W o r d  F u n c t i o nN e w  J W o r d  F u n c t i o nN e w  J W o r d  F u n c t i o nN e w  J W o r d  F u n c t i o n

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

Source：Nielsen/NetRatings; Portal Contents View - Household Access

【【【【Activity on major portal search sites in JuneActivity on major portal search sites in JuneActivity on major portal search sites in JuneActivity on major portal search sites in June】】】】

Yahoo! Search                No. of Users： 27,063（thousands） Page Views: 2,053,073（thousands）

Google Search                 No. of Users： 12,128（thousands） Page Views: 903,793（thousands）

MSN Search                    No. of Users： 9,465（thousands） Page Views: 268,296（thousands）

JWord Search     No. of UsersJWord Search     No. of UsersJWord Search     No. of UsersJWord Search     No. of Users：：：： 4,5984,5984,5984,598（（（（thousandsthousandsthousandsthousands）））） Page Views: 72,679Page Views: 72,679Page Views: 72,679Page Views: 72,679（（（（thousandsthousandsthousandsthousands））））

BIGLOBE Search                  No. of Users： 2,802（thousands） Page Views: 98,069（thousands）

goo Web Search　　　　　　　 No. of Users： 2, 322（thousands） Page Views: 56,598（thousands）

@nifty Search 　　　　　　　　　 No. of Users： 1,832（thousands） Page Views: 54,368（thousands）

livedoor Search 　　　　　 　　 No. of Users： 1,641（thousands） Page Views: 18,666（thousands）

OCN Search  　　　　　　　　　　 No. of Users： 790（thousands） Page Views: 47,587（thousands）
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Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business 
in the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Year

Strategy aimed at increasing profit through rationalization and Strategy aimed at increasing profit through rationalization and Strategy aimed at increasing profit through rationalization and Strategy aimed at increasing profit through rationalization and 
the advantages of scalethe advantages of scalethe advantages of scalethe advantages of scale....

２２２２Q ProgressQ ProgressQ ProgressQ ProgressObjectiveObjectiveObjectiveObjective

FeedBurnerFeedBurnerFeedBurnerFeedBurner and and and and NewsGatorNewsGatorNewsGatorNewsGatorGrowth of WEB Growth of WEB Growth of WEB Growth of WEB ２２２２．．．．００００ MediaMediaMediaMedia

Shift of Yaplog to Open Source is Shift of Yaplog to Open Source is Shift of Yaplog to Open Source is Shift of Yaplog to Open Source is 
in progress. in progress. in progress. in progress. 

Cost ReductionCost ReductionCost ReductionCost Reduction
　（　（　（　（Introduction of Open SourceIntroduction of Open SourceIntroduction of Open SourceIntroduction of Open Source））））

Integration of the Blog Media Ad Integration of the Blog Media Ad Integration of the Blog Media Ad Integration of the Blog Media Ad 
Servers for the 3Servers for the 3Servers for the 3Servers for the 3rdrdrdrd Quarter and Quarter and Quarter and Quarter and 
JWord text advertisement activities JWord text advertisement activities JWord text advertisement activities JWord text advertisement activities 
are both underway.are both underway.are both underway.are both underway.

Integration of Advertising Channels Integration of Advertising Channels Integration of Advertising Channels Integration of Advertising Channels 
(Blog Services) Streamlining of sales (Blog Services) Streamlining of sales (Blog Services) Streamlining of sales (Blog Services) Streamlining of sales 
through integration of Ad Serversthrough integration of Ad Serversthrough integration of Ad Serversthrough integration of Ad Servers
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①①①① The three The three The three The three blogsblogsblogsblogs to use the same Ad Server from the 3to use the same Ad Server from the 3to use the same Ad Server from the 3to use the same Ad Server from the 3rdrdrdrd Quarter Quarter Quarter Quarter （（（（YaplogYaplogYaplogYaplog！！！！JUGEMJUGEMJUGEMJUGEM、、、、ＡｕｔｏＰａｇｅ）ＡｕｔｏＰａｇｅ）ＡｕｔｏＰａｇｅ）ＡｕｔｏＰａｇｅ）
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Progress ReportProgress ReportProgress ReportProgress Report：：：：Ad Server IntegrationAd Server IntegrationAd Server IntegrationAd Server Integration

①①①①The use of one server reduces costs.The use of one server reduces costs.The use of one server reduces costs.The use of one server reduces costs.
②②②②Increased efficiency of sales through integrated products.Increased efficiency of sales through integrated products.Increased efficiency of sales through integrated products.Increased efficiency of sales through integrated products.

Progress on the 2006 Fiscal Year Action Plan Progress on the 2006 Fiscal Year Action Plan Progress on the 2006 Fiscal Year Action Plan Progress on the 2006 Fiscal Year Action Plan 

②３②３②３②３QQQQ　　　　Integration of products with JWord Integration of products with JWord Integration of products with JWord Integration of products with JWord （（（（text advertisementstext advertisementstext advertisementstext advertisements））））

※ T e x t  A d v e r t i s e m e n t  I m a g e
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Progress ReportProgress ReportProgress ReportProgress Report：：：：WEB2.0 Media GrowthWEB2.0 Media GrowthWEB2.0 Media GrowthWEB2.0 Media Growth

Progress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action Plan
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Scheduled to be launched this Fall. Scheduled to be launched this Fall. Scheduled to be launched this Fall. Scheduled to be launched this Fall. 

Compile and share internal Intranet documents and 
information and various Internet information in one 
place….

⇒⇒⇒⇒The most widely usedThe most widely usedThe most widely usedThe most widely used
RSSRSSRSSRSS management tool in the world. management tool in the world. management tool in the world. management tool in the world. 

⇒⇒⇒⇒Intra RSS leaderIntra RSS leaderIntra RSS leaderIntra RSS leader

Subscriber Number and RSS 
Advertising Distribution Report 
Measurement RSS　Advertising 

Distribution

See the FeedBurner website for details. 

http://www.feedburner.com/fb/a/home

See the newsgator website for details.

http://www.newsgator.com/home.aspx
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※ Includes 2006 GMO Internet Securities 1s t Quarter

Business PerformanceBusiness PerformanceBusiness PerformanceBusiness Performance
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A moderate profit recovery from costs incurred by Internet A moderate profit recovery from costs incurred by Internet A moderate profit recovery from costs incurred by Internet A moderate profit recovery from costs incurred by Internet 
Securities start up.Securities start up.Securities start up.Securities start up.
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Securities Securities Securities Securities 
Start Up Start Up Start Up Start Up 
CostsCostsCostsCosts
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Growth in Number of Accounts, Contract Payments and Growth in Number of Accounts, Contract Payments and Growth in Number of Accounts, Contract Payments and Growth in Number of Accounts, Contract Payments and 
Number of Contracts is solid.Number of Contracts is solid.Number of Contracts is solid.Number of Contracts is solid.

Internet Securities Business Internet Securities Business Internet Securities Business Internet Securities Business 

Stock CodeStock CodeStock CodeStock Code：：：：9449944994499449

＜＜＜＜ N u m b e r  o f  A c c o u n t sN u m b e r  o f  A c c o u n t sN u m b e r  o f  A c c o u n t sN u m b e r  o f  A c c o u n t s ＞＞＞＞

（¥Millions） （Contracts）

＜＜＜＜Contract Payments and No. of ContractsContract Payments and No. of ContractsContract Payments and No. of ContractsContract Payments and No. of Contracts＞＞＞＞

※Data from May 15th  Total for every  15 business days.
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Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business Major Strategies for the Internet Media Business 
in the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Yearin the 2006 Fiscal Year

The acceleration of Internet Finance 2.0 through partnerships The acceleration of Internet Finance 2.0 through partnerships The acceleration of Internet Finance 2.0 through partnerships The acceleration of Internet Finance 2.0 through partnerships 
and technical strength.and technical strength.and technical strength.and technical strength.

施施施施　　　　　　　　策策策策 ２２２２Q ProgressQ ProgressQ ProgressQ ProgressProjectProjectProjectProject

Please refer to the supplementary Please refer to the supplementary Please refer to the supplementary Please refer to the supplementary 
data.data.data.data.

Building of a revenue base that will Building of a revenue base that will Building of a revenue base that will Building of a revenue base that will 
withstand environmental changes.withstand environmental changes.withstand environmental changes.withstand environmental changes.

Progressing according to plan.Progressing according to plan.Progressing according to plan.Progressing according to plan.

Introduction of API scheduled for Introduction of API scheduled for Introduction of API scheduled for Introduction of API scheduled for 
this year.this year.this year.this year.

Internet Finance 2.0Internet Finance 2.0Internet Finance 2.0Internet Finance 2.0
　（　（　（　（Open SourceOpen SourceOpen SourceOpen Source、、、、API disclosureAPI disclosureAPI disclosureAPI disclosure））））

Progressing well.Progressing well.Progressing well.Progressing well.Partnership with Partnership with Partnership with Partnership with eBankeBankeBankeBank

Progressing well.Progressing well.Progressing well.Progressing well.

⇒⇒⇒⇒ Refer to pages 43Refer to pages 43Refer to pages 43Refer to pages 43----44444444

Acceleration of the introduction of IT Acceleration of the introduction of IT Acceleration of the introduction of IT Acceleration of the introduction of IT 
in the Loans and Credit business. in the Loans and Credit business. in the Loans and Credit business. in the Loans and Credit business. 
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■■■■Synergy: An increase in applications via PC and cell phoneSynergy: An increase in applications via PC and cell phoneSynergy: An increase in applications via PC and cell phoneSynergy: An increase in applications via PC and cell phone. . . . 

Join the GMO Join the GMO Join the GMO Join the GMO 
Internet GroupInternet GroupInternet GroupInternet Group

Strengthening of Strengthening of Strengthening of Strengthening of 
Internet MarketingInternet MarketingInternet MarketingInternet Marketing
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Progress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action Plan

Progress ReportProgress ReportProgress ReportProgress Report：：：：Group Synergy Group Synergy Group Synergy Group Synergy 
No. of No. of No. of No. of AccountsAccountsAccountsAccounts　　　　bybybyby Application Method Application Method Application Method Application Method 

1.1.1.1.Summary and ConclusionSummary and ConclusionSummary and ConclusionSummary and Conclusion

2.2.2.2.Financial HighlightsFinancial HighlightsFinancial HighlightsFinancial Highlights

3.3.3.3.Areas of Business and Areas of Business and Areas of Business and Areas of Business and 
Overall StrategyOverall StrategyOverall StrategyOverall Strategy

4.4.4.4.Initiatives and the State ofInitiatives and the State ofInitiatives and the State ofInitiatives and the State of
Business by SegmentBusiness by SegmentBusiness by SegmentBusiness by Segment

　　　　　　　　①①①①Internet InfrastructureInternet InfrastructureInternet InfrastructureInternet Infrastructure

　　　　　　　　②②②②Internet MediaInternet MediaInternet MediaInternet Media

　　　　　　　　③③③③Internet FinanceInternet FinanceInternet FinanceInternet Finance

AgendaAgendaAgendaAgenda

　　　　　　　　①①①①General RemarksGeneral RemarksGeneral RemarksGeneral Remarks

　　　　　　　　②②②②Common IDCommon IDCommon IDCommon ID
(Point System)(Point System)(Point System)(Point System)



44
Copyright (C) 2006 GMO Internet, Inc. All Rights Reserved.

Progress ReportProgress ReportProgress ReportProgress Report：：：：Group Synergy Group Synergy Group Synergy Group Synergy ---- Financial Product for Corporate Financial Product for Corporate Financial Product for Corporate Financial Product for Corporate 
Customers Customers Customers Customers –––– EC Pack Loan and Business Loans.EC Pack Loan and Business Loans.EC Pack Loan and Business Loans.EC Pack Loan and Business Loans.
　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　Launch of total EC solution package loans.Launch of total EC solution package loans.Launch of total EC solution package loans.Launch of total EC solution package loans.

GMO Net Card to offer a service to 
approximately 30% of sole proprietor 
businesses whose lease applications 
have previously been rejected, providing 
information on credit.  

The GMO Group will also introduce business loans for corporate cThe GMO Group will also introduce business loans for corporate cThe GMO Group will also introduce business loans for corporate cThe GMO Group will also introduce business loans for corporate customers in September.ustomers in September.ustomers in September.ustomers in September.
A further increase in our operating assets. A further increase in our operating assets. A further increase in our operating assets. A further increase in our operating assets. 

Currently approximately Currently approximately Currently approximately Currently approximately ¥¥¥¥200 million yen outstanding in a month 200 million yen outstanding in a month 200 million yen outstanding in a month 200 million yen outstanding in a month 
from financial products for corporate customers.from financial products for corporate customers.from financial products for corporate customers.from financial products for corporate customers.

Progress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action PlanProgress on the 2006 Fiscal Year Action Plan
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Internet for Everyone!


